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Dear Strategy Practice IG members,
As we approach the end of 2020, let’s take the opportunity in this
newsletter to reflect on the past year and start thinking about
plans for 2021. The unexpected pandemic made this year
extremely challenging for all of us. It significantly changed how we
connect and interact as an Interest Group. To keep our members
engaged we took on new initiatives including virtual mentoring,
virtual social hour, and joint activities with the strategy-as-practice
communities outside the SMS. Thanks to the great effort of the
entire leadership team, we managed to deliver an exciting
program for this year’s virtual conference. It was great to meet
many new and old colleagues at the online sessions. We also took
the opportunity to record many sessions that could be of broad
interest and planned to make the recordings available on our IG
website.
In 2021 we expect new developments as well to continue previous
successful practices in our IG. A very committed team of Matthias
Wenzel (Associate Program Chair), Anna Plotnikova, Violetta
Splitter and Tania Weinfurtner (Reps-at-Large) will join the existing
leadership team and bring fresh ideas. As lots of our activities go
online, we see a greater necessity to collaborate with the strategy-
as-practice communities at the AOM and EGOS who share our
interests. In this regard it’s a benefit that our leadership team is
well connected with those communities. We will also continue to
cater to the needs of different members with various forums, such
as using the flexible pre-conference programs to engage with our
early-career scholars and to link the management academics with
practitioners. The annual conference in Toronto will offer a great
platform for our members to showcase their imaginative and
impactful research. As the outgoing Chair, I had the honor to work
closely with many amazing colleagues, particularly those who are
or were on our leadership team.

Thank you everyone for your great collaboration and support in the last three years. I wish you a very
happy New Year and I look forward to seeing you in Toronto.
With best regards,
Shenghui Ma (outgoing Chair) and the Strategy Practice IG leadership team



NEWLY ELECTED 
LEADERSHIP TEAM MEMBERS
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We are very happy to congratulate the new Strategy Practice IG leadership team members:

New Associate 
Program Chair

Matthias Wenzel from the Leuphana University Lueneburg (Germany) is
the incoming Associate Program Chair. In addition to assisting the Program
Chair, Matthias will be responsible for coordinating conference sessions
which bridge between research and practice.

New Reps-at-Large

Anna Plotnikova from the Vrije Universiteit
Amsterdam (The Netherlands) 

Violetta Splitter from the University of Zurich 
(Switzerland) and

Tania Weinfurtner from the University of Zurich
(Switzerland)

are the new Representatives-at-Large who will
represent our diverse membership base and assist the
Executive Officers in their roles.

Welcome on board - we look forward to working with you!

Thank you to all candidates for your participation in the election – it is thanks to your commitment
that our IG can continue to develop and prosper.



In 2021, the annual SMS conference will be held in Toronto on
September 18-21. We look forward to receiving your submissions!

The Strategy Practice IG explores the doing of strategy and its link with
the broader institutional and societal environment. The focus is on
strategy actors, activities and practices involved in formulating,
implementing, and changing strategies. These interests resonate
particularly well with the 2021 conference theme “Imagination and
inspiration: Creating Strategy Breakthroughs in a Discordant World” by
building on social theory which acknowledges human creativeness.
Actors may imaginatively engage in practices and form beliefs regarding
an anticipated future.

While welcoming all contributions aligned with our general interests, we
particularly seek empirical and conceptual papers from academics,
practitioners and consultants that engage with questions related to the
role of imagination and inspiration in strategy change.

We also welcome papers that critically examine the applicability of existing strategizing practices to tackle
discordant challenges. It is inevitable that radical changes affect the content of strategy, yet it’s less clear
how it changes the practice of strategy. Indeed, we may have to rethink existing strategy practices. This
includes the role of (digital) tools or the relevance of multiple, heterogeneous actors and their interactions
in responding to strategic issues that are discordant and ambiguous from both business and social
perspectives. Fresh stories, sharing of best practices, use of innovative research methods,
experimentations and critical analysis are welcome.

Note: In addition to paper proposals, you are also welcome to submit panel proposals for the main
program (Monday/Tuesday). In case you have any questions, please contact me (julia.hautz@uibk.ac.at).

Deadline for proposals: February 24, 2021

Julia Hautz, University of Innsbruck, Program Chair for Strategy Practice IG at SMS

CALL FOR PROPOSALS:
SMS 2021, TORONTO

Strategy Practice Track
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mailto:julia.hautz@uibk.ac.at


CALL FOR PROPOSALS:

WORKSHOPS AND PANEL SESSIONS,
SMS 2021
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Workshops. The three-hour workshops will take place on September 18, 2021. The workshops are
meant to be developmental in nature. Potential topics for workshops include, but are not limited to,
methods, publication strategies, PhD/early-career programs and impact.

Panel sessions. The 75-minute panel sessions will take place on September 19, 2021. Such sessions
foster understanding and engagement through dialogical interactions between panelists as well as the
audience. Potential topics for panel sessions include, but are not limited to, open strategy, academic–
practitioner relationships, strategy tools, digital strategizing, crises and time.

For either format, please submit your 500-word proposal to Matthias Wenzel, Associate Program
Chair, via email (matthias.wenzel@leuphana.de) by February 24, 2021 with the following information:

• Proposed Title
• Names and affiliations of the organizers
• Names and affiliations of the proposed speakers or discussants
• Short overview of the theme and motivation
• Short description of the proposed format
• Requirements for the workshop
• Potential co-sponsoring SMS IGs

We look forward to working with you to make SMS 2021 in general and 
the program of the Strategy Practice IG in particular an attractive 
destination! Please feel free reach out to me, if you would like to discuss 
your proposal ideas.

Matthias Wenzel
SMS Strategy Practice IG Associate Program Chair
Leuphana University of Lueneburg  

The SMS Strategy Practice Interest Group (IG) invites colleagues across all
career stages to propose professional development workshops and panel
sessions taking place on September 18–19, 2021, at the SMS 41st Annual
International Conference in Toronto, Canada. The Strategy Practice IG is an
inclusive and vibrant community that is interested in the practice, praxis,
practitioners and profession of strategy making. Therefore, the workshops and
panel sessions may foster debates about strategic practices from different
angles, how such practices can be best examined and understood, and how
such work can be published in top journals, among others.



REFLECTION ON OUR 
2020 IG PROGRAM

Second, we were delighted to introduce a new award to recognize outstanding submissions: In
addition to awarding a Best Paper and a Best Impact Paper award, for the first time we also
awarded a Best PhD Paper award. Please continue reading the newsletter: One of the following
pages reveals, which papers were recognized by the independent panel, which reviewed the
submitted full papers.

Finally, we continued to work with other Interest Groups to grow the interest in strategy process
and practice research. These have been very fruitful in facilitating exchanges and exploring new
ideas, and we look forward to continuing this with the Behavioral Strategy, Strategy Process and
Entrepreneurship & Strategy IGs into the future.

We hope you were able to enjoy this year’s program and we look forward to seeing you next year
in Toronto.

Best wishes,
Eric

Eric Knight, Program Chair

Thank you to the many authors and reviewers involved in this
year’s SMS.

It was quite a unique year for SMS, with a global pandemic
preventing us from meeting together in person. This may continue
into next year but, regardless, we were able to make excellent
progress with our PDWs and paper sessions which featured an
excellent number of submissions and high-quality conversation
and engagement.

We would like to highlight three efforts that we have made to
improve our program this year. First, there was a an outstanding
deployment of digital technologies to present and engage
remotely in our sessions. Thank you to all presenters who adapted
their approach for the constraints we faced. This was a
tremendous amount of work and the effort inputted here is
greatly appreciated.
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SMS PRACTITIONER PANEL: 
INCLUSIVE STRATEGIZING – PRACTICAL 

INSIGHTS FROM AXA, WIKIMEDIA AND IBM
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Organizers: Theresa Langenmayr, David Seidl, Violetta Splitter

Over the last few years, strategy researchers have witnessed a new trend in the practice of strategy
development towards more openness – both in terms of increasing transparency about the strategy
process and in terms of including a wider range of actors in the formulation of strategy. While collecting
data in various organizations, we have observed how differently organizations approach and implement
‘Open Strategy’ in practice. At this year’s SMS, we therefore took the opportunity to convene a diverse
practitioner panel to gain practical insights into the different participation practices of AXA UK, IBM and
Wikimedia. The panelists consisted of influential practitioners who openly shared and discussed both
best practices and challenges. It was extremely interesting to see how differently ‘Open Strategy’ is put
into practice while ultimately leading to similar effects and learnings. We very much enjoyed the panel
and loved the engagement of both the panelists as well as the audience despite the virtual
environment.



Ongoing: IG Mentoring Program

IG Networking Social Hour

IG Business Meeting

STRATEGY PRACTICE IG ENGAGEMENT 
ACTIVITIES AT THE ANNUAL CONFERENCE 
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As always, we reviewed the current status
and recent initiatives of the Interest Group
at the IG Business Meeting. We also used
the Business Meeting to present our
conference awards and gave candidates
running for office in the IG elections the
opportunity to briefly present themselves.
Instead of taking place on Sunday evening,
followed by an aperitif, due to the virtual
conference format this year the Business
Meeting was scheduled prior to the
conference. We were particularly happy to welcome so many of you to the
Business Meeting in spite of the digital implementation.

During the conference week, we hosted a networking social hour to offer members of our Interest
Group the opportunity to meet and socialize with each other in an informal setting, similar to the
IG&C Lunch Tables at an in-person conference. It provided a great space for a more informal
exchange between IG members and yielded interesting insights into members’ experiences and
challenges with research activities during the pandemic and new ideas as for IG activities going
forward.

In order to keep up the community spirit in a time of virtual rather than actual in-person interactions,
we extended the mentoring initiative to the virtual realm and to all members. Interested IG
members are paired with more experienced members of the community for a fruitful virtual
networking exchange.



IMPRESSIONS FROM THE VIRTUAL 
CONFERENCE 2020
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“Best Paper Award”

“Best Impact Paper”

“Best PhD Paper”

IG AWARDS AT THE CONFERENCE 2020
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Torsten Schmid, Marta S. Feldman

Repurposing Practices for Coopetition Inside The Multibusiness
Firm: An Emerging Process Model

Ravi S. Kudesia

Emergent Strategy from Spontaneous Anger. Crowd Dynamics in the First
48-Hours of the Ferguson Shooting

Theresa Langenmayr, Violetta Splitter, David Seidl

Participation in Strategy Making between Stage and
Reality



SMS SOCIAL MEDIA CHAIR
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Use SMS Social Media Channels to promote your SAP SMS publications!

Did you know that SMS promotes its authors’ research via Facebook, LinkedIn, Twitter and its
own SMS blog? Contact one of us to use the social media channels to distribute word about your
interesting SAP findings.

Increasing the Impact of Your Article in the Digital Sphere:
1. Produce a video abstract

SMS video abstracts are watched by thousands
of users. Such short visual paper summaries
may be technologically sophisticated. Yet, they
can also be produced by using the in-built
camera and mic of your notebook, and by
responding to questions such as:

1. Which phenomenon did you 
examine?

2. How did you do it?
3. What is the key take-away of your 

study?

3. Cocreate social-media posts

With thousands of followers, SMS’s Twitter,
LinkedIn, and Facebook channels are powerful
sites for engaging scholars and practitioners
with your article. To help us post your article in
an impactful way, please send us:

1. A seed question that raises 
interest in your article

2. Links to all authors’ profiles 
on the above-mentioned 
platforms (if any)

3. The link to your published study
2. Write a blog post

Posts published on the SMS Blog are viewed hundreds and thousands of times and growing. Among
others, the blog publishes short reflective pieces about SMS articles that make produced knowledge
accessible to broader audiences. Effective blog posts:

1. Typically include a total length of about 500 words
2. Focus on 1-2 major implications of the study in play
3. Are clear on how a study’s findings help readers see things differently.
Read more about how to craft impactful blog posts here.

Please send these materials to the SMS Media Innovations team: 
https://www.strategicmanagement.net/home/media-innovations
Ideally, we can post your contributions as soon as your article appears online first.
Sincerely,
SMS Media Innovations and the SMS Executive Office

SMS Media Innovations Co-Editors
Matthias Wenzel, Leuphana

University of Lüneburg
Marvin Lieberman, University of 

California, Los Angeles

SMS Social Media Team
David Clough, University of British Columbia

Jarryd Daymond, University of Sydney
Stefanie Habersang, Leuphana University of Lüneburg

Renate Kratochvil, BI Norwegian Business School
Sarah Stanske, Leuphana University of Lüneburg

https://www.facebook.com/groups/Strategic.Management.Society
https://www.linkedin.com/groups/1669257/
https://twitter.com/Strategic_Mgmt
https://strategicmanagementsociety.wordpress.com/
https://www.youtube.com/c/StrategicManagementSociety/playlists
https://twitter.com/Strategic_Mgmt
https://www.linkedin.com/company/the-strategic-management-society/
https://www.facebook.com/groups/Strategic.Management.Society/
https://strategicmanagementsociety.wordpress.com/
https://strategicmanagementsociety.wordpress.com/participate/
https://www.strategicmanagement.net/home/media-innovations


Authors: Lorenzo Skade, Sarah Stanske, Matthias Wenzel & Jochen Koch

Authors: Andreas Rasche, David Seidl
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Title:
A Luhmannian Perspective on Strategy: Strategy as Paradox and Meta-communication

Outlet:
Critical Perspectives on Accounting

Link: 
https://www.sciencedirect.com/science/article/abs/pii/S1045235417300278?via%3Dihub

Abstract:
Niklas Luhmann’s theory of social systems is based on two revolutionary ideas: firstly, that the social world
should be conceptualized as consisting of nothing but communications; and secondly, that communications
are produced not by human beings but by the network of communications of which they are part. We
discuss the insights that can be gained by applying this theory to the study of strategic management. We
show that it leads to a reconceptualization of central issues concerning strategy process, strategy content,
and strategy context. On this basis, we offer an outline of a framework for studying strategic management
from a Luhmannian perspective. This new framework highlights the paradoxical nature of strategizing and
conceptualizes strategic management as meta-communication in organizations.

Title:
Temporary Organizing and Acceleration: On the Plurality of Temporal Structures in Accelerators

Outlet:
Research in the Sociology of Organizations

Link:
https://www.emerald.com/insight/content/doi/10.1108/S0733-558X20200000067011/full/html

Abstract:
‘Acceleration’, that is, the performance of activities in ever-shorter periods of time, is a distinctive feature
of contemporary organizations and societies that is reflected in and driven by startups’ attempts to scale
up their businesses in ever-faster ways. Although prior research has highlighted that temporary organizing
is a key way to accelerate the startup process, little is known about how actors do so. Based on a one-year
ethnographic study at a startup accelerator, the authors explore how actors enact temporary organizing to
attempt to accelerate the startup process. Their analysis shows that this process involves a plurality of
partly conflicting temporal structures. As their study shows, such conflicts invoke tensions that actors live
out in their daily activities. The authors identify three temporal practices – sequencing, freezing, and
merging – through which actors engaged in temporary organizing enact acceleration in the startup process
by reconciling these temporal structures. Their study has implications for understanding time in the
expanding literature on temporary organizing and acceleration.

CURRENT SAP-RELATED PUBLICATIONS

https://www.sciencedirect.com/science/article/abs/pii/S1045235417300278?via%3Dihub
https://www.emerald.com/insight/content/doi/10.1108/S0733-558X20200000067011/full/html


Leonhard Dobusch, Program Chair
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Strategizing Activities and Practices (SAP) Interest Group

The Strategizing Activities and Practices (SAP) Interest Group invites intellectually bold and
stimulating research for submission to the 81st Academy of Management's annual meeting 2021,
held virtually. Over the past few years, the SAP Interest Group has established an inclusive and
diverse community that sheds light on the everyday practices and activities that constitute strategy
work in the established and more contemporary organizations. Some of the key questions for the
SAP Interest Group are what, when, why and how organizational members carry out strategic work -
and how this work matters.

The theme of AOM 2021 is “Bringing the Manager Back in Management” and aims at addressing
what managers do on a day-to-day basis in dealing with both ordinary challenges and extra-ordinary
uncertainties such as the current global pandemic. The theoretical underpinnings of SAP research,
such as various strands of practice theory, paradox and dialectics and other related theories is a
particularly helpful lens to apply here. First, SAP research builds on an ontology that puts day-to-day
management activities and practices centre stage. At the same time, practice theory and other
related approaches invite scholars to also question the concept of the manager as a clear and stable
category of organizational actors. From a practice perspective, bringing the manager back in
requires first and foremost identifying (communicative) practices that constitute and demarcate
managers from other employees and stakeholders, while at the same time acknowledging that
management activities are increasingly accomplished by actors that would not self-identify as
managers in the first place. The thematic stance of AOM 2021 therefore, is particularly close to key
questions of interest to SAP research in general and strategy-related management practices in
particular.

CALL FOR SUBMISSIONS: STRATEGIZING 
ACTIVITIES AND PRACTICES (SAP) INTEREST 

GROUP, AOM 2021 (I)
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We encourage the submission of conceptual and empirical studies as well as methodological
reflections that focus on the specific conference theme, works that address other issues within the
general domain of the SAP Interest Group, and those that explore the intersections of SAP with
fellow divisions such as STR, OMT, ODC, RM, TIM and MOC. We also warmly invite symposia that
seek to change the conversation on existing scholarly approaches and develop new questions and
ways of looking at strategy-related phenomena. Keeping the importance of "Bringing the Managers
Back in Management" in mind, we strongly encourage the submission of manuscripts that address
and question the role of managers in strategy and beyond.

The submission deadline for the 81st AOM Annual Meeting is Tuesday, 12 January 2021 at 5:00 PM
ET (NY Time). Paper and symposia submissions must be made through the AOM Submission Center.
Please carefully review all the submission information and formatting instructions especially before
submitting symposia. The scholarly program takes place from Friday, 30 July to Tuesday, 3 August
2021.

We are happy to share that there are 50 SAP scholarships available for participating in the
conference. They will cover the fees for the 2021 conference. Participants will be able to apply once
they have been accepted to the program. We will also have a few scholarships available for those
who are not on the program but want to participate. Participants have to explain why they need the
scholarship, e.g., if their institution cannot cover the fees.

Last but certainly not the least, allow us to emphasize that strong scholarship requires good
reviews. Reviewing peers' works is a fundamental process through which knowledge advances in a
community. If you are submitting to the SAP Interest Group this year, please also consider reviewing
for SAP! For more information on Strategizing Activities and Practices, please visit the
SAP Interest Group website.

Spoiler alert: 
1-day SAP@AOM events around the world in 2021, dates tba:

Helsinki, Finland, organized by Virpi Sorsa
German-area, organized by Leonhard Dobusch

Sydney, Australia, organized by Eric Knight
Montréal, Canada, organized by Jennifer Sloan

London, UK, organized by Katharina Dittrich

CALL FOR SUBMISSIONS: STRATEGIZING 
ACTIVITIES AND PRACTICES (SAP) INTEREST 

GROUP, AOM 2021 (II)

https://submit.aom.org/2021/default.aspx
https://maint.aom.org/events/annual-meeting/reviewing
https://sap.aom.org/home


STRATEGY PRACTICE IG AROUND THE WORLD
The LOST Group in Lüneburg, Germany

In order to foster shared understandings of organizational and strategic phenomena, members of the
LOST group regularly meet up to discuss R&Rs, early-stage ideas, and manuscripts "in the making”.
Once per semester, they also come together for a full-day workshop in which they discuss classics and
recently published articles as seeds for novel thinking and critical reflection, or they engage with
innovative methodological approaches. To such workshops, they typically invite scholars who are
thought leaders in the topic at stake.

LOST stands for “Leuphana Organization
Studies”.

We are a community of practice at the
Leuphana University of Lüneburg, Germany.
This community of practice brings together
scholars with different backgrounds who
share interests in the processes, practices,
and decisions through which organizing and
strategizing are performed. In keeping with
the “Leuphana spirit”, many of the discussed
phenomena relate to entrepreneurship,
sustainability and the digital transformation.

Among others, members of the LOST group
have published their work in the Academy of
Management Journal, Academy of
Management Review, Administrative Science
Quarterly, Journal of Management Studies,
Long Range Planning, Organization Studies,
Organizational Behavior and Human Decision
Processes, Research Policy and the Strategic
Management Journal.

LOST session on “The Future of OT” with Ann Langley  (picture: Twitter/HaTrittin)

Members of the LOST group
Armin Beverungen
Timon Beyes
Blagoy Blagoev
Boukje Cnossen
Lisa Conrad
Johanne Düsterbeck
Leonie Eising
Steffen Farny

Katharina Scheidgen
Dennis Schöneborn
Christoph Seckler
Sarah Stanske
Anna Stöber
Hannah Trittin-Ulbrich
Ursula Weisenfeld
Matthias Wenzel

Jonathan Feddersen
Thomas Gegenhuber
Daniel Geiger
Michael Grothe-Hammer
Ali Gümüsay
Stefanie Habersang
Vivien Küst
Markus Reihlen

@LOST_Leuphana
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STRATEGY PRACTICE IG AROUND THE 

WORLD: AN UPDATE ON COLOMBIA (I)
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The Strategy-as-Practice hub in Colombia is pleased to announce its active work in the field of
strategy practice.

Heiko Schmidt, PhD student at Universidad EAFIT.
As part of the practice and process reading group organizer team, Heiko and other students
conducted an interview with Davide Nicolini on November 27th. It was an insightful podcast about
practice theory, field work on the practice perspective and a friendly conversation in general. All are
invited to participate the last Friday of each month in this group!!! Please contact
hschmidt@eafit.edu.co for more information.

Alejandro Rozo Villegas, PhD student at Universidad EAFIT.
Alejandro’s research focuses on the emergence of new forms of organizing as a system of practices.

In his research he draws on an activity-system framework and multi-business team meetings.

Lenis Araque, PhD student at Universidad EAFIT.
Lenis’ research is based on organizing and open strategy perspectives, following the question: How
are the management processes and contributions of volunteering practices related to strategy in
non-profit social organizations?

John Macías, PhD student at Universidad EAFIT and Universidad Autónoma Metropolina de México.
John’s research interests revolve around the phenomenon of social enterprises in Latin America in
order to develop a comprehensive approach to the process of the business strategy of social
enterprises. These are dual-purpose organizations: They are oriented by a social vocation that seeks
to make social transformations to vulnerable communities and, at the same time, they are meant to
be economically profitable and sustainable. The study of this type of organization links two
approaches: a sociological perspective to explore social entrepreneurs as social agents and the angle
of SAP that allows analyzing the materialization of the strategy of the social entrepreneurs from their
concrete realities.

Luz María Rivas-Montoya and Diana Londoño-Correa, professors and researchers at Universidad
EAFIT.
Luz María and Diana are conducting research about a M&A transaction in a multi-latin firm
headquartered in Colombia, with operations also in Brazil, Argentina and Uruguay. More specifically,
this qualitative inductive research studies knowledge-related synergy initiatives of a post-merger
integration project from a process perspective. They have already collected data from more than 30
non-participant observations, 25 interviews and documents about the firm, the businesses and the
M&A deal. Now they are finishing the open coding and going into the axial coding phase.

http://hschmidt@eafit.edu.co


STRATEGY PRACTICE IG AROUND THE 

WORLD: AN UPDATE ON COLOMBIA (II)
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Luz María Rivas-Montoya and Martha Reyes-Sarmiento, professors and researchers at Universidad
EAFIT.
Luz María and Martha will conduct a new research project during the 2021-2022 period, sponsored
by the Universidad EAFIT. This project consists of developing a trusting methodology in order to
identify strategy practices to face risks generated by COVID-19. This qualitative research includes case
studies in different context, such as small and large enterprises, public limited companies, family
companies, non-profit and for-profit organizations.

Juliana Tabares, professor and researcher at Tecnológico de Antioquia and Universidad EAFIT.
Juliana will research on communicative practices mediated by information and communication
technologies TICs in a higher education organization. This single case study will be carried out from
2021 to 2022.

Maria A. De Villa, professor and researcher at Universidad EAFIT; Mirko Benischke, Erasmus
University; Jonathan Doh, Villanova University; and Peter Tashman, University of Massachusetts
Lowell.
Our joint research project on strategizing to address the grand challenge of climate change aims to

improve our understanding of how organizations and their members do the work of strategizing to
address the grand challenge of climate change. It focuses on the case of the Colombian National
Federation of Coffee Growers, one of the largest rural NGOs in the world, which is successfully
developing and enacting climate change strategies.

Jorge Vélez, professor and researcher at Universidad EAFIT.
We are strengthening our capacity for micro analysis of interactions using boundary games, an
approach based on Wittgenstein’s philosophy and mostly developed in house. The basic idea is to
follow the different conversation threads, their evolution and how they interact and shape each other
through the language games unfolded. The threads build a network with many interacting parts. We
are developing a software to help with the construction, analysis and visualization of such networks.
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Please contact us, if you have any questions or feedback!

Shenghui Ma, Outgoing Chairperson (shenghui.ma@uzh.ch) 

Eric Knight, Chairperson (eric.knight@mq.edu.au) 

Julia Hautz, Program Chair (Julia.Hautz@uibk.ac.at)

Matthias Wenzel, Associate Program Chair (mwenzel@europa-uni.de)

Tania Weinfurtner, Engagement Officer (tania.weinfurtner@business.uzh.ch) 

Luz Rivas, Outgoing Rep-at-Large (lrivasm@eafit.edu.co)

Torsten Schmid, Outgoing Rep-at-Large (torsten.schmid@unisg.ch)

Matthias Wenzel, Outgoing Rep-at-Large (mwenzel@europa-uni.de)

Madeleine Rauch, Rep-at-Large (mra.si@cbs.dk) 

Christina Wawarta, Rep-at-Large (christina.wawarta.15@mail.wbs.ac.uk) 

Basak Yakis-Douglas, Rep-at-Large (basak.yakis-douglas@kcl.ac.uk)

Anna Plotnikova, Incoming Rep-at-Large (a.plotnikova@vu.nl) 

Violetta Splitter, Incoming Rep-at-Large (violetta.splitter@business.uzh.ch) 

Tania Weinfurtner, Incoming Rep-at-Large (tania.weinfurtner@business.uzh.ch)
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