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A new wave of strategy research has incorporated institutional issues in the analysis of strategic 
management and firm-level performance. The focus of such research stream has invariably taken the 
form of one or another variant around the central theme, regarding how institutional voids , a term 
coined by Tarun Khanna and Krishna Palepu, create failures in material input, labor, as well as capital 
markets. These voids induce firm-level impediments to growth and entrepreneurship, and pose 
formidable challenges for firm competitiveness, and even industrial development in emerging 
markets.   

Yet, in many countries, governments to various degrees and levels, for better and for worse, have 
adopted practices that actively try to foster local firms not just with the customary direct subsidies and 
protection, but also through the provision of public resources, such as investments in infrastructure, 
the design of specialized industrial policies, as well as educational systems. Concomitantly, firms 
themselves have been known to pursue collective synergies that individual firms alone would not be 
able to attain. Such synergies have taken the form of shared investments in communal resources, 
which bring inimitable scale advantages and capabilities that firms otherwise confined to local markets 
would hardly have access to. These collective investments however demand the creation of local and 
mostly indigenous institutional solutions that emerge from the bottom up.  

In many cases, therefore, local environments may “promote” rather than “limit” firm growth. 
Moreover, it is evident that local firms, in their collective, have organizing media that can help them 
overcome the traditional forms of institutional voids as seen from the developed world perspective.  
Ultimately, our quest is to gather scholars and practitioners to debate what unique joint features and 
opportunities lie behind the competitiveness of firms in emerging markets, as they compete in an 
increasingly globalized world market.  

The Conference will include several distinguished academics and practitioners advancing this 
discussion.  In addition, Conference Co-Chairs and Track Chairs will welcome submissions around four 
sub-themes in conference tracks: 
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CONFERENCE THEME TRACKS 

THEME A. Institutions and Local Entrepreneurship 
Track Chair: Peter Klein, University of Missouri 

This theme will address the general issue of how institutions help promote the emergence and growth of 
new ventures.  How does the evolution of public institutions, public policy and local regulations affect the 
path of firms’ capabilities and performance?  How do institutions and institutional processes influence 
the development of competitive firms in multiple regional networks and geographical agglomerations? 
How do institutional rules and regulations affect the development of new, innovative local industries?  
How can local entrepreneurship also help address pressing social and environmental needs? 

THEME B. Global Competitiveness of Emerging Market Firms and Multinationals 
Track Chair: Felipe Monteiro, INSEAD 

The analysis of the local determinants of global expansion and competitive advantage is the focus of this 
theme.  What types of exclusive organizational resources and capabilities can firms leverage locally to 
compete globally?  What types of and how collective resources and capabilities possessed by various 
firms regionally can impact these firms’ competitiveness abroad?  What unique resources, collective 
assets, and other public goods confer advantages for emerging market firms abroad?  What institutional 
roles do large multinational subsidiaries play regionally in anchoring or organizing the network structure 
of the local firms?  

THEME C. Governments, Public Policy and Industrial Development 
Track Chair: Aldo Musacchio, Harvard University 

This theme will address the pros and cons of governmental policies to promote firms and industries.  
Should governments foster national champions? If so, how would this affect global and local 
competition?  What is the role of state-owned enterprises? Which government programs have given local 
firms unique sources of advantage?  What are the performance implications of non-market strategies?  
How to curb corruption and distortions associated with dysfunction public-private ties? 

THEME D. Competitive Strategy, Organizational and Market Design 
Track Chair: Sandro Cabral, Federal University of Bahia 

In this theme scholars should discuss how organizations craft strategies, and how the collection of chosen 
strategies by local firms affects markets, overall innovation, as well as competitive dynamics. What is the 
role and functioning of diversified business groups in shaping local markets? Are local industries better 
off to rely on networks of small and medium enterprises?  What qualities of public-private partnerships 
better serve the goal of boosting the competitive advantage of local organizations? How do institutions 
affect transaction costs and influence the entry and survival of local firms? 

 

SUBMISSION GUIDELINES AND REQUIREMENTS 

Proposals (5-7 pages, for paper and panel sessions) relating to the  

conference theme are invited. Only original, unpublished work is sought. 

Deadline for Submission of Proposals: October 15, 2014 

 

To learn more about the 

SMS Special Conference Santiago 

and the submission process, please go to: 

santiago.strategicmanagement.net 
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a professional society for the  

advancement of strategic management 
The Strategic Management Society (SMS) is unique in bringing together the worlds of reflective 

practice and thoughtful scholarship. The Society consists of nearly 3,000 members representing over 

80 different countries. Membership, composed of academics, business practitioners, and consultants, 

focuses its attention on the development and dissemination of insights on the strategic management 

process, as well as fostering contacts and interchange around the world. 

 

The Society is probably best known through the Strategic Management Journal (SMJ) published by 

John Wiley & Sons. This Class A journal has become the leading scholarly publication in the field of 

Strategic Management and is consistently rated one of the top publications in the management area. In 

2007 the Society launched the Strategic Entrepreneurship Journal (SEJ) and in 2010 the Global 

Strategy Journal (GSJ). The intent is for these new quarterly publications to soon also become Class A 

journals and to promote the development and dissemination of advances in the field by maintaining the 

highest standards of intellectual thought combined with practical relevance, just as their sister 

publication SMJ has done for many years. 

 

 

SMS Executive Office • Rice Building – Suite 215 • 815 W Van Buren Street • Chicago, IL60607 • USA 

Phone 1 312-492-6224    e-mail sms@strategicmanagement.net 

 
Interested? Visit www.strategicmanagement.net 

 

  

   Timeline: 

  

  Oct 15, 2014 Submission Deadline for Proposals 

  Oct 22, 2014 Co-Author Confirmation Deadline 

  Early Dec, 2014 Notifications of Program Review Committee Decisions 

 

  Jan 15, 2015 Early Registration and Presenter Registration Deadline  

 

 March 19-21, 2015 SMS Special Conference Santiago 

 


