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Microfoundations have become increasingly influential in strategic management
research. The basic argument is that individuals and their interaction matter
fundamentally to strategic issues. However, if a micro-foundations project is to become
viable it needs to grapple with important questions of theory development,
operationalization, aggregation, empirical measurement, data collection, and statistical
implementation that are currently unresolved. Microfoundations have to make a
substantive difference in the way we teach and research strategic management.
We are gathering a range of established scholars and practitioners and we hope that
you will join them in Copenhagen. We mix specialist tracks on “strategic decisionmaking,” “top-management teams,” “entrepreneurship,” “strategic human resources”
“methodological issues.”, with panels keynote talks to create an excellent opportunity to
examine the challenges to strategic management theory, empirics and teaching
represented by microfoundations.
What’s more, you’ll experience Wonderful Copenhagen. Note also that the Danish
Research Unit for Industrial Dynamics (DRUID) begins its annual conference the day
after this special conference ends.

The conference invites research that deepens our understanding of the microfoundation of strategic management. Key questions include the following:
Value-added issues: In which ways do micro-foundations add scientific value-added?
While there may be strong philosophical reasons for pursuing micro-foundations, such
value-added has to be demonstrated. How does furnishing micro-foundations for, for
example, capabilities and absorptive capacity advance strategic management
research? How is the understanding of value creation and value furthered by a microfoundational perspective? How is our understanding of sustained competitive advantage
and competitive heterogeneity advanced by this lense?
Disciplinary issues: Two of the source disciplines for strategic management, namely
economics and psychology, are inherently micro-foundational. However, the microfoundations they offer are very different and in many ways difficult to reconcile. How is
to be handled? May behavioral economics be useful micro-foundations? Sociological
network research has become influential in strategic management research over the
past decade. What are the micro-foundational issues that this approach presents
researchers with (e.g., the role of cognition and motivation in structural networks)?
Relations to other management fields: A traditional divide in management research is
between micro and macro perspectives. Do our established micro fields, notably
organizational behavior and human resource management, offer useful microfoundations for (macro) strategic management research?
Modeling issues: Micro-foundations inherently involve multilevel issues. What does
this imply for strategic management research practice in terms of theory building? Are
there modeling approaches that are inherently suited to micro-foundational issues? For
example, simulation methods allow the analyst to deal with the interaction of entities at
different level in a longitudinal perspective; should such an approach be pursued in
connection with the understanding of the emergence and change of, for example, firmlevel capabilities?
Empirical research issues: Micro-foundational research offers several empirical
challenges related to data gathering. Often, collecting data on more than one level is
highly difficult and costly. What are the alternatives to costly multilevel sampling? Do
micro-foundations provide a new role for longitudinal small-N research, as this approach
may be particularly well suited for the actual observation of behaviors and their
interaction over time?
SUBMISSION GUIDELINES AND REQUIREMENTS
Proposals (5-7 pages, for paper and panel sessions) relating to the
conference theme are invited. Only original, unpublished work is sought.
Deadline for Submission of Proposals: December 5, 2013
To learn more about the
SMS Special Conference in Copenhagen
and the submission process, please go to:
copenhagen.strategicmanagement.net
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Timeline:

December 5, 2013

Submission Deadline for Proposals

December 12, 2013

Co-Author Confirmation Deadline

Late January, 2014

Notifications of Program Review Committee Decisions

February 28, 2014

Early Registration and Presenter Registration Deadline

June 13 – 15, 2014

SMS Special Conference Copenhagen

a professional society for the
advancement of strategic management
The Strategic Management Society (SMS) is unique in bringing together the worlds of
reflective practice and thoughtful scholarship. The Society consists of nearly 3,000
members representing over 80 different countries. Membership, composed of
academics, business practitioners, and consultants, focuses its attention on the
development and dissemination of insights on the strategic management process, as
well as fostering contacts and interchange around the world.
The Society is probably best known through the Strategic Management Journal (SMJ)
published by John Wiley & Sons. This Class A journal has become the leading
scholarly publication in the field of Strategic Management and is consistently rated
one of the top publications in the management area. In 2007 the Society launched the
Strategic Entrepreneurship Journal (SEJ) and in 2010 the Global Strategy Journal
(GSJ). The intent is for these new quarterly publications to soon also become Class A
journals and to promote the development and dissemination of advances in the field
by maintaining the highest standards of intellectual thought combined with practical
relevance, just as their sister publication SMJ has done for many years.

SMS Executive Office • Rice Building – Suite 215 • 815 W Van Buren Street • Chicago, IL 60607 • USA
Phone 1 312-492-6224

Fax 1 312-492-6223

e-mail sms@strategicmanagement.net

Interested? Visit www.strategicmanagement.net
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