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Given this issue’s focus on the upcoming annual 

conference, I wanted to start by thanking the 

wonderful officers and representatives who are 

making a wonderful program possible. Program 

Chair Samina Karim oversaw the process of se-

lecting papers for the main program, while As-

sociate Program Chair Kira Fabrizio has orga-

nized three wonderful sessions for Sunday.  

 

Once again, we’ll have two excellent pre-

conference sessions thanks to the work of our 

representatives at large. Hart Posen and Emilie 

Feldman are organizing the research workshop, 

while Gonçalo Pacheco de Almeida and Asli 

Arikan are organizing the teaching workshop.  

 

Details of the Sunday program and pre-

conference sessions are included herein. 

 

Lastly, I’d like to thank Olivier Chatain and 

Evan Rawley for putting together the news-

letter. 

 

The increase in the number of interest groups is 

a sign of the Society’s strength and has made it 

important for each interest group to focus more 

than ever on providing relevant, stimulating, 

high quality program activities. Thanks to this 

extraordinary group of colleagues, we’ve been 

able to do so again this year. We all look for-

ward to seeing you in Denver. 

 

Warm regards, 

 

Juan Alcacer 
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The Latest and Greatest in Empirical 

Methods for Strategy Scholars 
Sunday Panel Session  

 

Back by popular demand, this session will pro-

vide a window into cutting-edge advances in 

empirical methods. New developments in sta-

tistical methods across different fields have 

generated new empirical tools that are valuable 

for researchers in strategy. Topics covered will 

include issues of causality and identification, 

field experiments, regression discontinuity, a 

new powerful, quick and easy data collection 

tool, and more. Panelists will explain the meth-

ods, their pros and cons, and provide examples 

of their application to strategy questions. Come 

early – this was a standing room event last 

year! 

 

 

The Elephant in the Room: How public 

policy and institutions help drive inno-

vation, entrepreneurship, and firm per-

formance  
Sunday Panel Session 

 

Many strategy scholars are interested in the 

drivers of innovation, entrepreneurship, and 

ultimately firm performance. But innovation 

and entrepreneurship strategies do not happen 

in a vacuum. Often there are public 
continued 

Denver CSIG Sunday Sessions  

Kira Fabrizio 
Associate Program Chair 

Boston University 

Denver CSIG Conference Program 

Samina Karim 
CSIG Conference Program Chair 

Boston University 

Greetings, fellow Competitive Strategists!  I’m 

excited to give you an update on our upcoming 

SMS conference program for the Fall. 

 

The Competitive Strategy community continues 

to grow as we had a whopping 90 submissions 

this year. I am extremely grateful to the 86 of 

you who volunteered to serve as reviewers – 

thank you! Our annual conference is the founda-

tion of the Strategic Management Society, and it 

is through your participation as authors and re-

viewers that we are able to contribute to the pro-

gram as a strong interest group.  

 

The submissions we received are a wonderful 

set of diverse scholarly work including research 

on multimarket competition, platforms, non-

market strategies, acquisitions, converging mar-

kets, and more.  Contributors originate from all 

over the world – Asia, Europe, Americas and 

Africa – and use a variety of methodologies in 

their studies.  I am confident that we will have a 

stellar group of CSIG sessions at the Denver 

conference and look forward to seeing you 

there! 

 

From Snowmageddon (formerly known as Bos-

ton), 

 

Samina Karim 
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policies and institutions that influence the avail-

ability of specific strategies, the relative costs 

and benefits of alternative strategies, and the 

competitive dynamics in the marketplace. This 

panel will include scholars studying a variety of 

industry contexts, highlighting the importance 

of the firm strategy – policy interface for strate-

gy scholars.  

 

Heterogeneity in Firms and Their Pre-

entry Capabilities: Implications for Firm 

and Industry Evolution 

Sunday Panel Session  

 

The role of firms’ pre-entry capabilities in ex-

plaining the likelihood and the timing of entry 

to new industries as well as post-entry perfor-

mance has been a topic of extensive research in-

terest in the strategic management literature. 

This session seeks to review some of the recent 

developments in the area and discuss future 

research opportunities regarding the nature 

and origin of pre-entry capabilities, micro-level 

sources of heterogeneity across firms, the inter-

twined roles of cognition and capabilities, and 

performance implications of pre-entry hetero-

geneity.  

help to discuss quality standards for these new 

formats as well as provide information on initi-

atives promoting them undertaken by the major 

journals in the field. 

Kira Fabrizio 

Denver Skyline 

Here in Denver, 5,280 feet above sea level, you see the Rocky Mountains and enjoy the culture and nightlife in 

neighborhoods like Lo(wer)Do(wntown).  Photo credit:   Matt Santomarco www.santomarco.com  
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Call for Participants and Paper Proposals 

THE INTERPLAY OF COMPETITION AND COOPERATION:  
SMJ SPECIAL ISSUE WORKSHOP AND DISCUSSION FORUM  

9am-1pm, Saturday, October 3rd, 2015 

Jointly sponsored by Competitive Strategy IG & Cooperative Strategy IG 

This Saturday Paper Development Workshop will stimulate conversation at the interfaces between 

competitive and cooperative strategies. It will deal with questions such as: How do firms engage in 

coopetition in horizontal and vertical alliances? What are the benefits and challenges stemming from 

cooperation with rivals? What are the antecedents of such coopetitive behavior? The workshop will 

offer invaluable opportunities for scholars to discuss prospective research avenues and challenges 

associated with competition and cooperation in general, as well as provide specific feedback to pro-

spective authors interested in submitting their work to the SMJ special issue. 

 

The workshop will bring together eight prominent strategy scholars that will share their insights 

and guide roundtable interactions. The panelists include the program chairs of the SMS Competitive 

Strategy and Cooperative Strategies IGs: Samina Karim and Laura Poppo. Additional panelists are 

Ming-Jer Chen and Javier Gimeno and the co-editors of the SMJ special issue: Werner Hoffmann , 

Dovev Lavie, Jeff Reuer, and Andrew Shipilov. 

 

The workshop begins with a panel discussion on the interplay of competition and cooperation. 

Then, the co-editors of the Strategic Management Journal Special Issue talk about the aims and scope 

of the special issue. After the break, we will continue with parallel roundtables in which participants 

will briefly present their paper proposals and the assigned panelists as well as other participants will 

offer feedback on these proposals. The developmental feedback is meant to help authors enhance the 

quality of their papers as well as to indicate whether they may be appropriate for the special issue. 

After regrouping, there will be a plenary discussion of key insights emerging from the roundtables.  

 

The workshop is open to all, though pre-registration is required. Participation in the workshop will 

be limited to authors of 32 proposals.  Late registrants are welcome to join as observers. To apply, 

please submit your current CV, and a 2-page summary of the paper that you would like to discuss.  

The deadline for registration is August 23, 2015. 

 

For questions regarding your submission to the PDW, please contact the workshop organizers:  

 Anna Minà (University of Rome “La Sapienza”): anna.mina@uniroma1.it 

 Giovanni Battista Dagnino (University of Catania): dagnino@unict.it 

mailto:anna.mina@uniroma1.it
mailto:dagnino@unict.it
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This workshop will include panel discussions 

and breakout sessions. Senior faculty panels will 

discuss critical aspects of the research and publi-

cation process, ways to craft a successful re-

search program, future directions in competitive 

strategy research, and other questions of con-

cern for junior faculty. Breakout sessions will 

provide opportunities for participants to discuss 

and receive feedback on their papers in an infor-

mal setting.  

Senior faculty panelists in-

clude: Anita McGahan,  Mary 

Benner, Rich Bettis, Lamar 

Pierce, Phanish Puranam, An-

drew Shipilov, Deepak Soma-

ya, and Todd Zenger. 

 

The workshop organizers will 

group 3-5 papers that are similar in topic and/or 

methodology and distribute them to the partici-

pants. Prior to the workshop, participants in each 

group will prepare written comments and feed-

back on the other papers in their group. They 

will exchange feedback during the paper devel-

opment portion of the workshop, with each 

group's discussion being facilitated by one or 

more senior scholar(s) familiar with the topic or 

method in question.  

 

The co-chairs of the faculty panel are Hart Posen 

and Emilie Feldman. 

 

Although all members of the 

Competitive Strategy IG are 

invited to participate, prefer-

ence will be given to junior 

faculty who defended their 

dissertations after Septem-

ber 2010. 

Submission Deadline: July 31, 2015 

 

Please note that to ensure a high quality of interaction, space will be limited.  

 

To apply to participate, please upload your CV and the paper that you would like to receive feedback on by 

July 31, 2015 at the SMS Annual Conference website (under the Saturday Workshops link). Please combine 

your CV and paper into one PDF file. Please use your first and last name when you are naming the file to be 

uploaded (e.g., First_Last.pdf).  

 

Competitive Strategy Junior Faculty and Paper Development Workshop Timeline 

 July 31, 2015  Submission Deadline for Applications 

 August 14, 2015  Accepted Participants Notified 

 October 3, 2015  Junior Faculty and Paper Development Workshop 

Call for Participants 

Competitive Junior Faculty and Paper Development Workshop 

9:00pm - 4:00pm, Saturday, October 3, 2015 
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Panel 1: Closing the Educational Loop: Exploit-

ing the Complementarities between Teaching 

and Research 

This first panel of the workshop is not specific to 

the Competitive Strategy Interest Group, but a 

general discussion – relevant to any Strategy 

subfield – about the need to integrate teaching 

and research activities. The relationship be-

tween teaching and research is commonly ac-

cepted, but just as often ignored. Most of us is 

spread too thin among numerous academic re-

sponsibilities that compete for our time – the 

main two being research and teaching. Scholars 

typically take every hour spent on teaching to 

be an hour away from research (and vice-versa). 

This problem is exacerbated by the fact that 

many of us teach classes that are not always di-

rectly related to our re-

search interests.  

In this first panel of the 

workshop we will discuss 

how to create and take ad-

vantage of positive spillo-

vers between teaching and 

research. How can research 

enhance our teaching performance – and how 

can teaching inform and improve our research 

output? In other words, what basic principles 

should govern research-led teaching and teach-

ing-inspired research? When can the classroom 

be used as a controlled environment to collect 

data for our research projects? How should we 

bring our latest research insights into the class-

room? What is the best way to develop a new 

course around our own research interests – in 

particular in novel areas where there is limited 

supporting teaching mate-

rials? Finally, how should 

(junior) scholars plan to 

create their unique aca-

demic identity through an 

internally consistent and 

self-reinforcing research 

and teaching portfolio? 

A world-class line up of speakers will provide 

pointers to these and other related questions 

and discuss how to integrate research and 

teaching synergies to create a dynamic virtuous 

circle of personal development and academic 

achievement.                                          continued 

Call for Participants 

Competitive Strategy IG Teaching Workshop 

Co-sponsored by the Teaching Community 

Saturday, October 3, 2015 

1:00pm - 4:00pm 
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Panel 2: A ‘How-to’ Guide to Teach Competi-

tive Strategy  

The second panel of the workshop is Interest 

Group-specific and it will focus on how we 

teach competitive strategy in different contexts. 

The panelists will share their experiences and 

best practices about how they teach competitive 

strategy in different degree programs 

(undergraduate vs. graduate), with different for-

mats (required vs. elective courses), and to vari-

ous constituents (students, businesses, consult-

ants, or the nonprofit sector). We will also invite 

the panelists and the participants to share their 

insights about how variance in the student body 

characteristics (international vs. domestic, US –

based vs. not, with work experience vs. not, 

gender, age, etc.) affects our effectiveness in 

teaching competitive strategy. Finally, what are 

some of the challenges in translating research 

findings in competitive strategy to practitioners? 

What are some of the unanswered questions in 

the realm of competitive strategy that the world 

of practice is grappling with – and what can be 

done about it through teaching? 

Time-permitting, we will also reflect on the sali-

ent variations in how we teach competitive 

strategy in term of topics, assignments, and 

reading lists in PhD seminars. Should our field 

converge on a common standard on how to 

train PhD students in competitive strategy – as 

a way to strengthen a shared paradigm that fa-

cilitates knowledge accumulation, scholarly di-

alogue and greater external recognition from 

peers in other disciplines? This practice is rela-

tively common in other fields such as Econom-

ics and Finance. Is there a set of seminal re-

search papers that should be included in any 

PhD reading list in competitive strategy? Are 

there any tensions in teaching competitive strat-

egy based on different disciplinary perspec-

tives? What are the trade-offs between and con-

sequences of having discipline-neutral versus 

discipline-specific PhD seminars in competitive 

strategy?  

The workshop is open to all.  Pre-registration is 

encouraged but not required. If you are plan-

ning to attend, please let us know by sending an 

email to csig.teaching2015@gmail.com so we 

can plan accordingly. Lunch will be served 

from noon-1pm.  Feel free to email either of us 

at the same address with questions or com-

ments. 

We look forward to seeing you in Denver, Colo-

rado! Asli Arikan and Gonçalo Pacheco de Almeida 

Call for Participants (cont.) 

Competitive Strategy IG Teaching Workshop 

Saturday, October 3, 2015 

mailto:csig.teaching2015@gmail.com
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The ultimate goal of empirical research in the 

social sciences is to establish a causal relation-

ship between a given set of variables x and y. 

This is particularly true in strategy research 

since most of our theories are causal and we as-

pire to give prescriptive recommendations to 

managers. Most empirical methods are, howev-

er, unable to establish causality because of 

omitted variable bias, reserve causality and oth-

er challenges. To deal with these issues, most 

other disciplines rely on experiments to estab-

lish causal relationships.  

 

In the purest form of an experiment, a research-

er randomly assigns a subgroup of a population 

to receive x and another subgroup serves as the 

control group. Comparing outcome, y, for treat-

ment and control group, allows causal infer-

ences about the effect of x on y. At first glance, it 

may seem unrealistic to run such experiments in 

strategy research. Strategy scholars study a com-

plex world with interdependent choices. Not 

only is it typically impractical to randomly as-

sign a large set of firms to a particular treatment, 

our outcomes of interest are typically longer 

term metrics like performance and thus more 

difficult to measure in a controlled experiment.  

 

However, many of the hurdles to executing ex-

periments in strategy are similar to what econo-

mists faced for years when considering applying 

experimental methods in their field. However, 

the last decade has seen a surge in experiments 

in economics, particularly behavioral econom-

ics and development economics. We argue in 

Chatterji et al. (2015) that a similar revolution 

should occur in strategy.  

 

We define field experiments as experimental 

methods used outside the laboratory (the case 

for lab experiments in strategy research has 

previously been made by Croson et al. (2007)). 

Field experiments can be done across and with-

in firms as we demonstrate in two original field 

experiments discussed in Chatterji et al. (2015)  

 

We believe there are several advantages of us-

ing field experiments in strategy research. First, 

experimental methods have high internal valid-

ity, i.e. the results can be interpreted causally. 

Second, experiments provide the researcher di-

rect control over the treatments, allowing schol-

ars to create a research approach that is theory 

driven. Third, as most field experiments in 

strategy will be developed in conjunction with 

a firm, the research questions will naturally 

have applied value and be close to practice. 

Fourth, results of experiments are easy to com-

municate to any decision-maker, often using a 

simple comparison of means. For these reasons, 

we strongly believe that field experiments can 

help shape the trajectory of strategy research as 

they have in economics and other fields.  

 

While there are undoubtedly advantages of 

field experiments, there are also many challeng-

Methods Commentary 

Field Experiments in Strategy Research 

Aaron Chatterji, and Stephan Meier 

continued 
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are interested in X->M->Y. As a concrete exam-

ple, we might be interested in how X, span of 

control, affects Y, firm performance. And un-

derlying this relationship is a theory that says 

that X affects Y because of some mechanism, M, 

such as communication channels, which chang-

es when span of control changes. In the extreme 

typology proposed here, we can study X->Y or 

focus on M. We refer to studies in the former 

camp as strategy field experiments while we re-

fer to the latter group as process experiments. 

Employing these two kinds of experiments in 

conjunction can help to gain leverage on im-

portant questions in the field. 

 

In sum, we hope that 

field experiments will 

be increasingly utilized 

in strategy research, 

along with traditional 

methods. We believe 

that this methodologi-

cal innovation will 

yield new insights for 

our field. Given how 

close strategy scholars already are to practice, 

we are especially well-positioned to seize the 

opportunity that field experiments present. 

 

Ronnie Chatterji and Stephan Meier 

 
REFERENCES IN METHODS COMMENTARY 

Chatterji, R., M. Findley, N. Jensen, S. Meier, and D. Niel-

son (2015). “Field Experiments in Strategy Research”. 

Forthcoming: Strategic Management Journal. 

 

Croson, R., J. Anand, and R. Agarwal (2007). Using ex-

periments in corporate strategy research. European Man-

agement Review, 4: 173-181. 

es – some specific to strategy research. First, 

there are logistical challenges  related to IRB ap-

provals and the decision of whether and when 

to make the results public. We discuss both of 

these points in Chatterji et al. (2015). More sub-

stantively, there are important conceptual chal-

lenges, two of which we discuss below. 

 

External validity: The results of a field experi-

ment will always be context specific. Back-

ground variables that the researcher is unaware 

of could affect the treatment effect. To put it 

differently, a scholar who manipulates x in a cer-

tain setting and observes an effect on y, could 

overlook the influence of a background charac-

teristic, e.g. a certain corporate culture at the 

field site. A solution to this problem, which is 

present in almost all empirical research,  is to 

replicate the field experiment in a different con-

text and compare re-

sults across experi-

ments 

 

Feasibility: Few field ex-

periments will be large 

enough or long lasting 

enough to create or re-

veal large changes in 

firm performance. For 

example, randomly as-

signing firms a particular corporate culture and 

establishing a comparison control group is likely 

impossible. In Chatterji et al. (2015), we discuss 

these concerns directly and highlight two kinds 

of experiments as possible paths forward. We 

classify experiments into two categories: strate-

gy field experiments and process experiments. 

In brief our argument is as follows: Researchers 
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The higher-education industry is abuzz with 

talk about MOOCs, distance learning, computer

-based instruction, simulations and other peda-

gogical innovations. Our plan for this session 

was to discuss how leading companies and busi-

ness schools are (a) driving innovation in the 

Higher Education teaching space, (b) thinking 

about the business model of virtual education 

(MOOCs, social learning, etc.), and (c) testing 

some of the assumptions behind globalization in 

the education industry. The workshop had three 

panels. Panel 1 was entitled “The Business Mod-

el of Virtual Education: Hear It from the Top”. 

In this panel, the speakers described initiatives 

on business education for the digital age at Har-

vard Business School and INSEAD and dis-

cussed the business model of virtual education. 

The panelists also discussed issues such as the 

education industry supply chain, the historical 

impact of other general purpose technologies 

(e.g., radio, TV) on higher education, the three 

main functions performed by educational insti-

tutions (selection, training, and certification). A 

back-of-the-envelope cost-benefit and margin 

analysis of the effects of online education was 

presented. The speakers also commented on the 

disruption potential of online teaching technolo-

gies.  

 

Panel 2 was entitled “Strategy Faculty on the 

Frontier: Learn from the Early Adopters”. In this 

panel, senior strategy scholars discussed how 

they use technology in the classroom and how 

they, as strategists, see the educational technol-

ogy landscape. Topics that were addressed in-

clude online platforms as a new delivery chan-

nel, differentiation and personalization of edu-

cation, and the challenges of implementation of 

virtual education. The speakers also examined 

the broader environmental context of virtual 

education. In particular, attention was devoted 

to three main types of changes that are current-

ly taking place: (a) changes in technology 

(simpler, higher-quality, more affordable), (b) 

changes in students’ preferences (increased 

preference for online platforms), and (c) chang-

es in terms of decline in state funding. Legiti-

mate concerns about the quality of MOOCs 

were raised. Another topic of conversation was 

whether MOOCs should be considered comple-

ments or substitutes to in-class teaching. Final-

ly, the panelists also engaged in a more micro 

discussion of how virtual education affects 

teaching and teaching preparation ‘on the 

ground’, including session communication and 

interaction, communication and knowledge-

transfer, dissemination breadth, session length, 

instructor prep time, and student assessment.  

 

Panel 3 was entitled “Industry Best-Of-Breed: 

Insights from Practice”. In this panel, two dis-

tinguished practitioners from IBM and 

Coursera described what their companies are 

doing to promote  

Teaching Workshop Recap from SMS Madrid, 2014 

The Impact of  New Technologies on Teaching and Higher Education  

Co-organizers:  Peter Klein and Gonçalo Pacheco de Almeida  

continued 
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educational innovation and how they see the fu-

ture of the industry. The speakers discussed 

practical aspects of quiz and assignment deliv-

ery and management, course structure, the ad-

vantages of using aggregated student and teach-

er real-time data to enhance personalized feed-

back and education. The panelists also high-

lighted the benefits for universities and schools 

of engaging with virtual education platforms, 

including improved teaching, increased aware-

ness and global visibility, driving applications 

and enrollment to other university programs, 

and gathering data for unique global research. 

Finally, panel 3 addressed some of the key mac-

ro trends worldwide in education such as how 

the aging population and workforce in Europe 

is creating new demand for different education-

al approaches and how India is struggling with 

massive shortage of career ready graduates, 

among others. 

 

Overall, the different pan-

els in the workshop pro-

vided remarkably comple-

mentary views of the 

world of virtual education. 

The workshop co-

organizers would like to 

thank the panelists, the au-

dience and the SMS Com-

petitive Strategy Interest 

Group for their contribu-

tions to the workshop. 

 

Participants:  

 Professor Bharat Anand: Harvard Business 

School, Head of the HBX Initiative and Har-

vardX Faculty Committee Member 

 Professor Peter Zemsky: INSEAD, Deputy 

Dean for Strategic Initiatives and Innovation 

 Professor Michael Leiblein: Ohio State Uni-

versity 

 Professor Michael Lenox: Darden School, 

University of Virginia, Associate Dean and 

Executive Director of the Batten Institute 

 Professor Frank Rothaermel: Georgia Insti-

tute of Technology, Russell and Nancy 

McDonough Chair in Business and Sloan In-

dustry Studies Fellow 

 Dr. Vivek Goel: Coursera, Chief Academic 

Strategist 

 Ms. Andrea Martin: IBM, Distinguished En-

gineer and President of the IBM Academy of 

Technology 

Teaching Workshop Recap from SMS Madrid, 2014 (cont.) 

The Impact of  New Technologies on Teaching and Higher Education  

Co-organizers:  Peter Klein and Gonçalo Pacheco de Almeida  
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Call for Papers 

Advances in Strategic Management, Volume 35 

Corporate Strategy and Resource Redeployment 

Timothy B. Folta, Constance E. Helfat, and Samina Karim 
Volume Editors 

It is well understood that whether corporate 

strategists create value is determined by their 

ability to deploy resources across multiple busi-

ness units. Strategies in pursuit of “synergy,” 

where resources are simultaneously shared 

across businesses, have commanded the domi-

nant attention of researchers and practitioners to 

date. Only recently has it been explicated that a 

second type of resource deployment strategy 

might create corporate value by providing dis-

cretion or flexibility to partially or completely 

withdraw resources from one business and real-

locate them to another business. This strategy 

has been referred to as “inter-temporal econo-

mies of scope,” “resource redeployability,” and 

“resource reconfiguration,” and differs from 

synergy in that resources are withdrawn from 

one business and reallocated to another, rather 

than contemporaneously shared across busi-

nesses. It is believed that when firms can rede-

ploy their resources in this manner, it provides 

greater potential to escape from declining pro-

spects in a business, and is particularly valuable 

in turbulent environments. As a result, resource 

redeployability may affect not only firm value 

creation, but also firm and industry evolution. 
 

Despite recent advances in our understanding 

of resource redeployment, the discussion re-

mains emergent around how it and synergy 

differentially affect value and firm decision-

making. There are at least three substantive op-

portunities to advance our understanding of 

this debate: 

 

First, we need more clarity about the theoretical 

determinants and effects of synergy versus re-

source redeployment. Relevant research ques-

tions might include: 

• How are the determinants of synergistic val-

ue different from the determinants of value 

derivable from resource redeployment? 

• Is the value deriving from resource rede-

ployment necessarily associated with multi-

business firms, or might single-business 

firms also benefit? What are the conditions 

under which single-business firms might 

benefit from redeployability? 

• What environmental conditions are best suit-

ed to a strategy based on resource redeploy-

ment? And how do firm redeployment strat-

egies affect industry evolution? 

• When can resource redeployment be proac-

tive versus reactive? What processes can 

help organizations to identify redeployment 

opportunities? 

• How can executives manage the human re-

source challenges around resource rede-

ployment (i.e., maintaining morale of em-

ployees; or getting division managers to 

take actions that can lead to withdrawal of 

resources)? continued 



Volume 7, No 1 Page 13 Spring 2015 

 

COMPETITIVE  STRATEGY NEWSLETTER 

Published twice a year by the Competitive Strategy Interest Group 

Second, we need more clarity about how to em-

pirically disentangle synergy from redeployabil-

ity, because they may have common derivatives, 

such as resource relatedness. 

• How might scholars empirically distinguish 

whether value is derived from synergy or 

the flexibility to redeploy resources? Is it 

possible to distinguish the sources of value 

creation through the use of different varia-

bles, or will it require clever methodology/ 

research design to isolate differences? 

• How do we consistently identify scale-free 

versus non scale-free resources? 

• Do managers consider 

 

Finally, we may need to revisit prior work investi-

gating the benefits of corporate strategy based on 

synergy, in order to assess the extent to which 

prior results may stem from resource redeploya-

bility. 

• Because existing work tends not to distin-

guish between synergy and resource rede-

ployment, is it possible that existing work 

provides an incomplete picture of the contri-

butions of resource relatedness to firm value 

and firm decision-making? 

• How would the results of prior research on 

the value created by corporate strategy 

change if resource redeployability were in-

cluded? 

 

Despite recent work to address the three issues 

identified above, significant work remains. In 

this call, we invite theoretical and empirical 

work that tackles these related issues. 

 

SUBMISSION GUIDELINES 

Submissions are due no later than May 15, 2015. 

All papers submitted must represent original re-

search not previously published elsewhere. All 

submissions will be subject to in-depth review, 

and editorial decisions and revision requests 

will be communicated to authors by September 

1, 2015. Authors going forward to the second 

round will be invited to present their revised 

paper at a conference in November 2015 in 

Strasbourg France (exact date TBD), with travel 

supplements provided. The targeted publication 

date for the volume is August 2016.  

 

To submit a paper, or to ask questions about the 

content of this AiSM volume or the editorial 

process, please contact the volume editors, Tim-

othy Folta (timothy.folta@business.uconn.edu), 

Constance Helfat 

(Constance.E.Helfat@tuck.dartmouth.edu), or 

Samina Karim (samina@bu.edu) or the AiSM se-

ries editor, Brian Silverman 

(silverman@rotman.utoronto.ca). 

 

Further information on the series can be found 

at: www.emeraldinsight.com/products/books/

series.htm?id=0742-3322 or at www-

2.rotman.utoronto.ca/~silverman/AiSM/

asm_index.html. 

Call for Papers (cont.) 

Advances in Strategic Management, Volume 35 

Corporate Strategy and Resource Redeployment 
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Important Dates 

Colophon 

 

 

 

The next issue of the Competitive Strategy 

newsletter will be distributed in September 

2015. Please send any contributions or com-

ments to Olivier Chatain at chatain@hec.fr 

or Evan Rawley at erawley@columbia.edu 

by August 1, 2015. 

 

Photos of Atlanta courtesy of 

www.wikipedia.org. 

 

- Olivier Chatain  

 

- Evan Rawley 

 

 

SMS Annual Conference 2015 

 

Notifications of review program committee 

decisions: mid-April 

Presenter registration deadline: May 15 

Program available online: mid-July 

Conference: October 3-6, 2015 

 

Competitive Strategy Interest Group 

Officers & Reps 
(Officers through December 2015) 

 

 Chair: Juan Alcacer 

 jalcacer@hbs.edu 
 

 Program Chair: Samina Karim 

 samina@bu.edu 
 

 Associate Program Chair: Kira Fabrizio 

 kfab@bu.edu 
 

 Representatives-at-Large:  

 Gonçalo Pacheco de Almeida 2014-2015 

 Hart Posen      2014-2015 

 Evan Rawley     2014-2015 

 Asli Arikan     2015-2016 

 Olivier Chatain    2015-2016 

 Emilie Feldman    2015-2016 

 


