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Given this issue’s focus on the upcoming annual 

conference, I wanted to start by thanking the 

wonderful officers and representatives who are 

making a wonderful program possible. Program 

Chair Gary Dushnitsky oversaw a the process of 

selecting papers for the main program, while 

Associate Program Chair Juan Alcacer has orga-

nized three wonderful sessions for Sunday. 

Gary and Juan provide details elsewhere in this 

issue. 

 

Once again, we’ll have two excellent pre-

conference sessions thanks to the work of our 

representatives at large. Giambattista Dagnino 

and Rahul Kapoor are organizing the research 

workshop, while Tunji Adegbesan and Peter 

Klein are organizing the teaching workshop. 

Look for more details in the near future. 

 

Lastly, our newsletter is going from strength to 

strength because of the superb work of Samina 

Karim and Lyda Bigelow. 

 

The increase in the number of interest groups is 

a sign of the Society’s strength and has made it 

important for each interest group to focus more 

than ever on providing relevant, stimulating, 

high quality program activities. Thanks to this 

extraordinary group of colleagues, we’ve been 

able to do so again this year. We all look for-

ward to seeing you in Atlanta. 

 

Warm regards, 

 

Glenn Hoetker 

 

 

 

 

 

In This Issue 
 

A Word From the CSIG Chair ························································· 1 
Atlanta CSIG Conference Program ················································· 2 
Atlanta CSIG Sunday Sessions ··················································· 2-3 
Research Workshop········································································ 4 
Teaching Workshop········································································ 5 
Methods Commentary ································································· 6-8  
Methods Special Issue ······························································· 9-10  
Announcements ······································································ 11-12 
Important Dates & Colophon ······················································· 13 

A Word From the CSIG Chair 

Glenn Hoetker 
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Interested in cutting-edge methods, themes and 

trends in competitive strategy research? Join us 

for three special sessions on Sunday 29th – New 

Empirical Methods for Strategy Scholars; Strate-

gies in the Digital Area; and New Formats for 

Research in Strategy. No 

preparation or preregistra-

tion is necessary.  

See you in Atlanta!  

 

Juan Alcacer  

 

 

 

 

Strategies in the Digital Area: 
Competing through Platforms, Ecosystems 

and Social Networks 
Panel Session  

 

Platforms, ecosystems and social networks are 

emerging as competitive tools in multiple in-

dustries. This new competitive landscape 

brings challenges and opportunities to strategy 

scholars to develop new conceptual frame-

works, test previous theories and push our un-

derstanding of industry dynamics and competi-

tive strategy. A group of pioneers in the field 

will describe the phenomenon, offer an over-

view of the most recent research in the area, 

provide their conceptual approach to platforms, 

ecosystems and social networks, and clarify 

basic concepts and misconceptions.  
continued 

Atlanta CSIG Sunday Sessions  

Juan Alcacer 
Associate Program Chair 
Harvard Business School 

Atlanta CSIG Conference Program 

Gary Dushnitsky 
CSIG Conference Program Chair 

London Business School 

I am very excited to give you a brief update on 

the Competitive Strategy portion of the SMS 

conference program. 
 

The CSIG community is continuing to grow, 

with 80 reviewers diligently commenting on ap-

proximately 70 submissions. Many thanks for 

those who have submitted – and reviewed --  for 

the Competitive Strategy Interest Group. As you 

know, the conference is the backbone of our so-

ciety and provides us with the opportunity to 

share our work, to provide and obtain feedback, 

and to further our thinking on Competitive 

Strategy. We hope that you benefit from this 

process and continue to engage through sub-

mitting and reviewing for the interest group.  
 

The submissions underscore the diversity and 

quality of our members. They represent a broad 

range of geographical domains (including stud-

ies based in the Asia, Europe, and the USA) and 

methodological approaches (ranging from quali-

tative work to simulation and closed-form mod-

els). Taken as a whole, the submissions expand 

existing research streams, 

as well as start novel topics 

of research. Overall, they 

illustrate the vibrant state of 

our field and foreshadow 

an exciting and engaging 

CSIG program for the At-

lanta conference. 

 

Gary Dushnitsky 

http://strategicmanagement.net/bio.php?u=31
http://strategicmanagement.net/bio.php?u=10092
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New Empirical Methods 

for Strategy Scholars  
 

Panel Session 

(Joint with the Cooperative Strategy IG) 

 

Advances in computer power and new develop-

ments in statistical methods across different 

fields have generated new empirical tools that 

are valuable for researchers in strategy. This ses-

sion will provide a window into such cutting-

edge advances. We will start by pinpointing the 

issue of causality in empirical research in strate-

gy and explore some tools than can help strate-

gy scholars. Specifically we will cover the use of 

experiments (both natural and lab designed), 

random parameter models (RPM) and Qualita-

tive Comparative Analysis (QCA). Panelists will 

explain the methods, their pros and cons, and 

provide examples of their application to strategy 

questions.  

 

New Formats for Research in Strategy  
 

Panel Session  

 

Over the past decade, numerous leadings schol-

ars in strategy have called to expand the nature 

of research in strategy from the traditional 

‘hybrid’ papers that combine verbal theorizing 

with large-sample empirical analysis to new 

formats that preserve the diversity and vibran-

cy of the field. The panel will explore two spe-

cific formats being promoted: theory driven 

and stylized-fact driven research. One of the 

goals is to engage in a conversation that high-

lights the needs for new types of research. Sec-

ond, and equally important, the session will 

help to discuss quality standards for these new 

formats as well as provide information on initi-

atives promoting them undertaken by the major 

journals in the field. 

Atlanta Downtown Skyline 

Here in Atlanta’s historic business district you can find most of Atlanta’s tourist attractions, Georgia State 

University, and the headquarters of major companies including Coca-Cola and CNN. 
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The Competitive Strategy Interest Group (IG) is 

pleased to offer a research focused junior faculty 

and paper development workshop at the 2013 

Strategic Management Society meetings in At-

lanta, Georgia. Although all members of the 

Competitive Strategy IG are invited to partici-

pate, preference will be given to junior faculty 

who defended their disser-

tations after September 

2008. 

 

This workshop will include 

panel discussions and 

breakout sessions. Senior 

faculty panels will discuss 

critical aspects of the re-

search and publication process, ways to craft a 

successful research program, future directions 

in competitive strategy research, and other 

questions of concern for junior faculty. A 

breakout session will provide opportunities for 

participants to discuss and receive feedback on 

their work in an informal setting.  

 

The co-chairs of the faculty 

panel are Giambattista 

Dagnino (Univ. of Catania, 

Italy) and Rahul Kapoor 

(Wharton School). The sen-

ior faculty participants will 

be announced at a later 

date. 

Submission Deadline: July 31, 2013 
 

In order to participate, individuals should upload their application by July 31 at the following website: 

http://atlanta.strategicmanagement.net/ig_workshop/competitive_junior_faculty_workshop.php 

  

Please upload a six-page document file (use First.Last name as name of file) which has two parts:  

1. a cover page with a brief statement of, if accepted: 

 committing to attend the workshop,  

 permission to distribute submitted works to session participants, and a  

 commitment to prepare a one-page review of other papers in your assigned breakout session  

2. a five-page abstract of the paper that you plan to receive feedback on during the workshop.  

 

Accepted applicants will be notified by in August. The workshop organizers will group papers that are similar in topic 

and/or methodology and distribute them to conference participants. Prior to the workshop, participants in each group 

will prepare written comments and feedback on the other papers in their group. They will exchange feedback during 

the paper development portion of the workshop, with each group's discussion being facilitated by one or more senior 

scholar(s) familiar with the topic and/or method in question. 

Call for Participants 

Junior Faculty and Paper Development Workshop 

Saturday, September 28, 2013 

1:00pm - 6:00pm 

http://strategicmanagement.net/bio.php?u=4382
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The Impact of Technology 

on Teaching Strategy 
 

CSIG will be offering its second annual teaching 

workshop. This three-hour workshop we will 

address both competitive strategy content and 

pedagogical methods. This year’s workshop fo-

cuses on technological innovation and its impact 

on teaching strategy. The higher-education in-

dustry is abuzz with talk about MOOCs, dis-

tance learning, computer-based learning, and 

other pedagogical innovations. How are these 

innovations best incorporated into the strategy 

curriculum, at the BBA, MBA, EMBA, and PhD 

levels? What can we, as strategy scholars, say 

about the impact of these technologies on higher 

education more generally? Are they sustaining 

or disruptive innovations, and what do they im-

ply for the structure of the business school, and 

the university itself? 

 

The workshop will begin with a panel session 

featuring experts on four topics: 

1) MOOCs – how they 

work, how to teach them, 

and how to incorporate 

them in other classes. 

2) Distance learning – what 

are best practices, strengths 

and weaknesses, and impli-

cations for on-campus 

courses? 

3) Executive education – do improved distance-

learning and collaboration tools facilitate new 

models for executive education and corporate 

training programs? 

4) Technology in the classroom – how should 

strategy teachers make best use of social media, 

TED talks and other media, iPads, and other 

tools and apps, especially for younger students? 

 

Participants will break into small groups for in-

depth discussion and practice using new tools. 

After regrouping, participants will discuss 

about what these innovations mean for the 

higher-education industry, and business 

schools in particular. 

 

Join us for an enlightening 

– and provocative – discus-

sion! The organizers of this 

teaching workshop are 

Tunji Adebesan (Lagos Busi-

ness School) and Peter Klein 

(Univ. of Missouri).  

Deadline for pre‐registration is July 16, 2013.  

 

Please pre-register by sending an email to: 

csig.teaching2013@gmail.com 

 

Participants will be notified by August  8,  

2013.   

Call for Participants 

Teaching Workshop 

Saturday, September 28, 2013 

2:00pm - 5:00pm 

http://strategicmanagement.net/bio.php?u=1209
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Though the use of nonlinear econometric mod-

els in Strategic Management research is now 

commonplace, the interpretive challenges that 

these models pose can be vexing. Consider the 

increased attention paid in recent years to the 

proper interpretation of interaction effects in 

logit and probit models. In contrast to the linear 

model—in which an interaction term’s coeffi-

cient is equal to the double derivative of ulti-

mate interest—the interaction term coefficient in 

a nonlinear model has no such interpretation. 

The math required to demonstrate this point is 

straightforward, but the techniques necessary to 

calculate the quantities of interest are not.  

 

Several approaches have been proposed to facil-

itate the interpretation of interaction effects in 

nonlinear models (e.g., Ai & Norton, 2003; Hoe-

tker, 2007; Zelner, 2009). One of these—the sim-

ulation-based approach developed by Political 

Scientist Gary King 

and his colleagues 

(2000)—can also be 

used to address the 

more general interpre-

tive challenges that 

nonlinear models 

pose. As King et al. 

point out, the purpose 

of an econometric model is typically to estimate 

the effect of a substantively meaningful change 

in the value of one or more independent varia-

bles on a dependent variable (Ibid., 347). The 

standard linear model is readily employed for 

this purpose because an independent variable’s 

coefficient represents the effect of a unit in-

crease in that variable on the dependent varia-

ble’s value, and may thus be used to calculate 

the effect of a discrete change in the independ-

ent variable of any magnitude. The significance 

level of this effect can also be extrapolated di-

rectly because the width of the confidence inter-

val surrounding an estimated coefficient in the 

linear model is constant. 

    

These useful properties do not carry over to 

nonlinear models, in which the magnitude and 

statistical significance of an independent varia-

ble’s effect differ depending on the values of all 

the independent variables in the model. The 

most common technique for addressing this is-

sue is to calculate a marginal effect—the partial 

derivative of the dependent variable with re-

spect to a given independent variable—but this 

approach is unlikely to yield accurate results 

when the amount by which the independent 

variable is postulated to change is sufficiently 

large, for example, in the case of an ordinal var-

iable that necessarily changes in unit incre-

ments or of a continuous variable whose empir-

ical distribution is characterized by large differ-

ences between observed 

Methods Commentary 

Using Simulation to Interpret Results from Nonlinear Models 

Bennet A. Zelner 
Logistics, Business and Public Policy 

Smith School of Business, University of Maryland 

continued 
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multivariate normal distribution with mean βˆ, 

the estimated coefficient vector; and variance 

matrix V(βˆ), the estimated variance-covariance 

matrix for the coefficient estimates. The M 

draws yield M simulated coefficient vectors. 

The mean simulated coefficient vector converg-

es to the original estimated coefficient vector, 

and the distribution of the M simulated coeffi-

cient vectors—based entirely on information 

from the original model along with the stand-

ard assumptions—measures the precision of the 

coefficient estimates. With the M simulated co-

efficient vectors in hand, one may then calculate 

simulated predicted val-

ues, differences in simulat-

ed predicted values, or any 

other function of interest, 

as well as the confidence 

intervals or significance 

levels for these estimates. 

 

By eschewing complex cal-

culus-based approxima-

tions in favor of straight-

forward numerical calcula-

tions, the simulation-based approach facilitates 

meaningful interpretation and inference for a 

wide range of nonlinear models and enhances 

the statistical intuition of those with a limited 

knowledge of multivariate calculus. The ap-

proach is easy to implement using a freely 

available suite of Stata commands known as 

“CLARIFY” (Tomz, Wittenberg, and King, 

2001) or a free standalone program called 

“Zelig” (Imai, King, and Lau, 2006). 

 

Bennet Zelner 

 

values.  

 

An independent variable’s effect is more accu-

rately represented in such cases as the difference 

in the predicted value of the dependent variable 

at alternative values of the independent varia-

ble. Though the calculations necessary to com-

pute this difference are easy to implement, de-

riving its standard error using traditional ana-

lytical techniques is not. 

 

The simulation-based approach to interpretation 

directly addresses this problem. The approach’s 

starting point is the same 

central limit theorem result 

underlying conventional 

hypothesis testing: if 

enough samples are drawn 

from the sampling popula-

tion and used for estima-

tion, the resulting coeffi-

cient estimates will be dis-

tributed joint-normally. In 

contrast to the standard an-

alytical approach of calcu-

lating standard errors using multivariate calcu-

lus and a normal distribution table, however, 

the simulation-based approach consists of re-

peatedly drawing new values of the coefficient 

estimates from the multivariate normal distribu-

tion, simulating these coefficients’ distribution 

directly. In effect, the simulation-based ap-

proach replaces analytical methods and the ma-

chinery of calculus with basic statistical intuition 

analytical and modern-day computing power.  

 

In technical terms, the simulation-based ap-

proach consists of taking M draws from the 

The Competitive Strategy Newsletter 

editors plan to feature additional  

abstracts on research, teaching, and out-

reach. To submit a contribution, suggest 

a topic of interest to CSIG members, or 

direct us to a member of the CSIG with 

exemplary research, teaching, or out-

reach, please send an email to:  

csignews@gmail.com 

continued 
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Georgia Aquarium 
Home to 120,000 animals representing 500 species, the Georgia Aquarium is the largest in the world and a major tourist attraction. 

It houses whale sharks, beluga whales, bottlenose dolphins, and manta rays.  

Atlanta Plaza Skyscraper 
Atlanta is often referred to as the “city in a forest” due to the 

unusually high concentration of trees within the city limits. 

This is never more apparent than it is in the area of the Atlanta 

Plaza Skyscraper, shown here surrounded by trees.   
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Methods Special Issue 

SMJ Special Issue on “Question-Focused Innovation in Research Methods” 

Will Mitchell 
Co-Editor Strategic Management Journal 
Fuqua School of Business, Duke University 

Rotman School of Management, University of Toronto 

Research in strategic management has been un-

usually willing to take on important questions 

that reflect complex causal processes, while 

seeking methodological approaches that tease 

out the underlying mechanisms as finely as pos-

sible, both within individual papers and across 

programs of research. Indeed, the field has been 

open to a mix of qualitative, quantitative, and 

modeling approaches that suit the diversity of 

topics that we address. Nonetheless, there are 

questions that matter to the strategic manage-

ment audience that have eluded reliable an-

swers owing to methodological limits in identi-

fying relevant causal processes and/or meaning-

ful logical and empirical patterns. 

 

To help extend the range of questions that stra-

tegic management scholars can answer reliably, 

we have launched a special issue of SMJ on 

“Question-Focused Innovation in Research Meth-

ods”. The editors of the special issue – Ashish 

Arora, Michelle Gittelman, Henrich Greve, Sa-

rah Kaplan, John Lynch, Will Mitchell, and Ni-

colaj Siggelkow – are scholars with a variety of 

methodological expertise and, most important-

ly, a commitment to asking and answering ques-

tions that are important for advancing strategic 

management scholarship in its broadest sense.  

 

The special issue seeks multiple forms of ad-

vances in research methods for strategic man-

agement scholarship, along at least four dimen-

sions of opportunities. 

 

Traditional and/or new questions: We welcome 

work that provides more reliable answers to 

traditional questions within existing fields 

of enquiry, as well as work that opens up 

new questions and/or expands the audience 

for strategic management scholarship.  

 

Within and/or across methods: We seek work 

that builds within traditional qualitative, 

quantitative, and logical methodological dis-

ciplines and/or work that pulls together in-

tersections of insights across methods.  

 

Within and/or across fields: We welcome work 

that demonstrates how to apply methods 

used in other fields to strategic management 

research as well as work that changes tradi-

tional methods in ways that make them 

more directly applicable to strategic man-

agement questions and scholars. 

 

Theory-data continuum: We welcome work 

that takes varied positions along the theory-

data continuum, including developing theo-

ry, testing theory, examining data, describ-

ing phenomena, and/or improving reliabil-

ity and accuracy. 

 continued 
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Most fundamentally, we seek ad-

vances in research methods that 

will help push forward the disci-

pline of strategic management 

scholarship and the careers of 

strategic management scholars – 

by expanding the audience of 

scholars who engage in strategy 

research, the questions we ask, 

and the reliability of our an-

swers. 

 

The SMS website (http://

smj.strategicmanagement.net/

strategy_design.php) has more 

information.  

 

We would very much welcome 

papers from members of the 

Competitive Strategy Interest 

Group. 

 

The deadline for submitting 

manuscripts is August 31, 2013. 

 

Will Mitchell 

 

 

Downtown Connector 
A nighttime view of the highway known in Atlanta as the Downtown Connector 

running through the heart of the city. 

Turner Field 
Home of the Atlanta Braves baseball team since 1997, Turner Field was  

originally created as the Centennial Olympic Stadium, centerpiece of the  

1996 Summer Olympics. 

http://smj.strategicmanagement.net/strategy_design.php
http://smj.strategicmanagement.net/strategy_design.php
http://smj.strategicmanagement.net/strategy_design.php
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Announcements 

Keynote Speakers 
 

 

 

 

 

 

 

 

 

Kathleen Eisenhardt 

Stanford University 
 

 

 

 

 

 

 

 

 

Will Mitchell 

University of Toronto 
 

 

 

 

 

 

 

 

 

Edward Zajac 

Northwestern University 

Tel-Aviv Special Conference 

 

Startup and Restart Strategies 
 

March 9-11, 2014 

(Submission deadline: September 3, 2013) 

 

At the heels of the recent financial crises, nations and corpora-

tions seek policies and strategies that drive innovation, entre-

preneurship and growth. Startup and restart strategies are need-

ed to cope with these challenges and opportunities. 

 

The SMS special conference in Tel Aviv, Israel, will bring to-

gether academics, practitioners, and consultants, in an effort to 

contemplate how entrepreneurs, corporations, and nations can 

leverage cooperation and coordination in order to revitalize 

their operations, initiate growth, and bring innovation to inter-

national markets. 

 

The conference calls for relevant conceptual and empirical con-

tributions that can facilitate conversation and scholarly debate, 

and inform academic thought and practice. 

 

Ideas and cutting-edge knowledge in areas of competitive strat-

egy, organization, collaboration, entrepreneurship, and interna-

tional business will be explored through:  

- Competitive tracks  

- Plenary keynote sessions  

- A practice track  

- Doctoral consortium  

- Academic development workshops  

 

For more information visit the conference website: 

http://telaviv.strategicmanagement.net/ 

http://telaviv.strategicmanagement.net/
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Announcements 

Copenhagen Special Conference 

 

Micro-Foundations for Strategic Management Re-

search: Embracing Individuals 
 

June 14-15, 2014 

(Submission deadline: December 5, 2014) 

 

Microfoundations have become increasingly influential in stra-

tegic management research. The basic argument is that individ-

uals and their interaction matter fundamentally to strategic is-

sues. However, if a micro-foundations project is to become via-

ble it needs to grapple with important questions of theory de-

velopment, operationalization, aggregation, empirical meas-

urement, data collection, and statistical implementation that 

are currently unresolved. Microfoundations have to make a 

substantive difference in the way we teach and research strate-

gic management. 

We are gathering a range of established scholars and practi-

tioners and we hope that you will join them in Copenhagen. 

We mix specialist tracks on “strategic decision-making,” “top-

management teams,” “entrepreneurship,” “strategic human re-

sources” “methodological issues.”, with panels keynote talks to 

create an excellent opportunity to examine the challenges to 

strategic management theory, empirics and 

teaching represented by microfoundations.  

For more information visit the conference 

website: 

http://copenhagen.strategicmanagement.net/ 

 
Remember to Register for the 

SMS 2013 Atlanta Extensions 

 

Extension 1: Houston, TX 

September 26, 2013 

Rice University 

Strategy Research on Emerging 

Economies 

Organizers: Robert Hoskisson, 

Prashant Kale, Haiyang Li 
 

Extension 2: Houston, TX 

September 26-27, 2013 

University of Tennessee 

Behavioral Strategy and Entre-

preneurship 

Organizer: Rhonda Reger 
 

Extension 3: Charleston, SC 

September 26-27, 2013 

Charleston Place Hotel 

Comparative Corporate Govern-

ance and Global Strategy 

Organizers: Tatiana Kostova, 

Marc van Essen 
 

Extension 4: Atlanta, GA 

October 2, 2013 

Kennesaw State University 

Business: New Ideas for Research 

in Strategic Management 

Organizers: Sanjay Goel, Torsten 

Pieper, Rajaram Veliyath 

http://telaviv.strategicmanagement.net/
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Important Dates 

Colophon 

 

 

 

The next issue of the Competitive Strategy 

newsletter will be distributed in September 

2013. Please send any contributions or com-

ments to Samina Karim at 

csig.news@gmail.com by August 1, 2013. 

 

Photos of Atlanta courtesy of 

www.wikipedia.org. 

 

Thanks to Lyda Bigelow (Univ. of 

Utah) for her help in creating this 

newsletter! 

 

- Samina Karim   (Boston Univ.) 

 

 

SMS Annual Conference 2013 

 

Presenter registration deadline: by May 15 

Regular registration: by July 31 

Program available online: mid-July 

Late registration: by September 13 

Conference: September 28 - October 1 

Competitive Strategy Interest Group 

Officers & Reps 
(Officers through December 2013) 

 

 Chair: Glenn Hoetker 

 glenn.hoetker@asu.edu 
 

 Program Chair: Gary Dushnitsky 

 gdushnitsky@london.edu 
 

 Associate Program Chair: Juan Alcacer 

 jalcacer@hbs.edu 
 

 Representatives-at-Large:  

 Tunji Adegbesan    2012-2013 

 Giambattista Dagnino   2012-2013 

 Samina Karim     2012-2013 

 Lyda Bigelow     2013-2014 

 Rahul Kapoor     2013-2014 

 Peter Klein     2013-2014 

 

http://strategicmanagement.net/bio.php?u=1228

