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The CSIG leadership is working to develop an 

engaging and exciting program for the upcom-

ing annual conference. I would like to express 

my deep gratitude for the individuals who make 

this possible – the officers and representatives 

developing and organizing events and content. 

Program Chair Vikas Aggarwal is overseeing 

the selecting papers for the program, while As-

sociate Program Chair Emilie Feldman is organ-

izing three must-see sessions for Sunday.  

 

As in years past, we will have two pre-

conference workshops organized by our Repre-

sentatives. PK Toh and Elena Vidal are organiz-

ing the Junior Faculty Professional Development 

Workshop, while Claudine Gartenberg and 

Feng Zhu will organize the Research Paper De-

velopment Workshop, which will be jointly or-

ganized by the Competitive Strategy, Coopera-

tive Strategy, and Knowledge and Innovation 

IGs for the first time this year. Details of the 

Sunday sessions and the pre-conference work-

shops are contained in this newsletter. 

 

Meanwhile, Mahka Moeen and Tomasz Obloj 

have assembled this newsletter, delivering eve-

rything you need to know to prepare for the an-

nual conference. They have also worked with 

the SMS staff to launch a brand new CSIG web-

site! This new initiative will bring our members 

both information related to the annual confer-

ence and resources related to data, research, 

and teaching.  

 

Lastly, thank you to all of the CSIG members 

for engagement in the review process and par-

ticipation in the annual conference. Our com-

munity draws its strength, innovation, and mo-

mentum from its membership, and I encourage 

you all to be involved in ways large and small 

to make this interest group what you want it to 

be.  

 

Kira Fabrizio 
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Houston Competitive Strategy Conference Program 

Vikas Aggarwal 
CSIG Conference Program Chair 

 

The program for the Competitive Strategy track at the upcoming SMS conference in Houston is 

shaping up well. The CSIG continues to grow, and this year we received 82 proposal submissions. I 

am grateful to all of the reviewers who invested their time and energy in reading through these pro-

posals and providing helpful comments to the authors—thank you! The annual conference is a key 

focal point for the Strategic Management Society, and participation as authors and reviewers is criti-

cal to the continued vitality and intellectual rigor of our community. 

  

Because of the excellent mix of paper proposals, we are well on our way toward crafting a wonder-

ful set of sessions for the CSIG track. The track will contain a high quality, diverse mix of papers that 

open up new and exciting research areas, cover a broad range of methodological approaches, and 

have authors coming from all over the world. I look forward to seeing you at the conference later 

this year, and to a set of lively, engaging and thought-provoking discussions! 

 

Vikas Aggarwal 
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Competitive Strategy Sunday Panels  

Emilie Feldman, Associate Program Chair 

The Latest and Greatest in Empirical Methods for Strategy Scholars: Bringing Machine Learning into 

Strategic Management Research 

Panelists:  Russell Funk, Anoop Menon, Deepak Somaya, Haris Tabakovic, Bart Vanneste 

Overview: In the past few years, machine learning has made a significant impact on a large number of 

domains; from finance to transportation and medicine, the impact of machine learning techniques on 

many diverse fields has been transformative. While multiple scientific fields have already embraced 

these techniques in their research, they have made very little headway in strategic management research. 

This session will bring together researchers who are attempting to use different machine learning tech-

niques to study problems of relevance to strategy scholars. They will describe some of the techniques 

they are using, situations where such tools would be particularly powerful and where they would be 

weak, as well as a broader discussion of the classes of problems that are particularly well suited to be ad-

dressed with such techniques. 

 

Experimental/Lean Entry Strategies 

Panelists: Victor Bennett, Ronnie Chatterj i, Alfonso Gambardella, Rem Koning 

Overview: Much of the literature on entry in strategy and economics models the choice of a potential 

market entrant as a comparison of the expected benefits of entry with the expected costs of entry. A 

growing literature, however, suggests that knowing precisely one’s own potential profitability is impos-

sible because of the complexity of what determines profitability and having to learn about one’s own fit 

with the market. If that is the case, rather than generating a full plan for market entry to maximize ex-

pected profit, firms may enter as part of an “experiment.” As conceptualized in the search literature, en-

trants try out strategies, learn from them, and adjust. This idea is captured in the popular press through 

suggestions that entrants begin “lean”, entering with a “minimum viable product” and adapting to new 

information as it arises. This panel includes four papers that are part of the burgeoning empirical aca-

demic literature on how firms use experimental strategies to cope with uncertainty. 

 

Firm Strategy in Nascent Industries: Advances and Opportunities 

Panelists: Rajshree Agarwal, Kathleen Eisenhardt, Anita McGahan, Mahka Moeen, Sonali Shah 

Overview: Birth of firms and new industries has been a topic of growing research interest in strategic 

management. However, as scholars typically define industry inception as the first commercialization, 

firm strategies preceding industry emergence have been understudied. Further, the variety of trigger 

events that may initiate industry emergence, i.e., scientific discoveries, unmet user needs, and mission-

oriented grand challenges, requires attention to the related heterogeneity in firm strategies. This panel 

seeks to review the recent developments in the area and discuss future research opportunities regarding 

the role of firm strategy in resolution of technological and demand uncertainties in nascent industries as 

well as its implications for new industry emergence and subsequent structure. 
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Competitive Strategy Junior Faculty 
Research and Paper Development 

Workshop 

Competitive Strategy Junior Faculty 
Professional Development Work-

shop 

Please join us for the Competitive Strategy In-

terest Group’s second annual SMS Junior Facul-

ty Professional Development Workshop at the 

upcoming SMS conference in Houston. The 

workshop will be held on Saturday from 9am-

12pm and is open to all conference participants 

from all interest groups who are currently 

working as faculty at an academic institution. 

Registration is NOT required for this workshop.  

  

The theme for the workshop this year is ‘All 

About Journal Reviews’, and will focus on the 

journal review process from two perspectives – 

authors’ and reviewers’. It will feature discus-

sions on how to manage the R&R process as au-

thors, as well as on how to provide high quality 

reviews as referees. Leading the discussions 

will be a panel of respected scholars serving as 

editors or editorial board members at top jour-

nals in our field, including Constance Helfat, 

Hart Posen, and Martin Ganco. Each panelist 

will present for about 10-15 mins, and the rest 

of the time will be allocated to discussions, 

Q&A sessions, and a coffee break that allows 

further interactions. This workshop is meant to 

be interactive, in a way that we believe is help-

ful for junior faculty. Please feel free to contact 

the organizers if you have further questions. 

  

Co-organizers: 

PK Toh, University of Texas Austin 

Elena Vidal, Baruch College  

The Competitive Strategy Interest Group is 

pleased to offer a research-focused junior facul-

ty paper development workshop at the 2017 

Strategic Management Society meetings in Hou-

ston. This workshop is jointly organized with 

the Knowledge and Innovation, and Coopera-

tive Strategy Interest Groups.  

 

Time: 9am-1pm, October 28 2017 

 

Panelists and Paper Discussants:  

Aaron Chatterji, Duke University 

J.P. Eggers, New York University 

Alfonso Gambardella, Bocconi University 

Aseem Kaul, University of Minnesota 

Michael Leiblein, Ohio State University 

Daniel Levinthal, University of Pennsylvania 

Lamar Pierce, Washington University in St. 

Louis 

 

Co-organizers: 

Claudine Gartenberg, New York University 

Feng Zhu, Harvard Business School 
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SMS Saturday Workshop: 
The Latest on the Interplay of Competition and Cooperation 

The Competitive Strategy and Cooperative Strategy Interest Groups are pleased to jointly sponsor a 

workshop about the interplay of competition and collaboration. 

 

Although competition and cooperation have traditionally been considered separate modes of inter-

action between firms, scholars have begun to acknowledge that firms simultaneously engage in 

competition and cooperation with each other. Nevertheless, most of the accumulated research on 

cooperative strategy has not been integrated with literature on competitive strategy, and the inter-

play of competition and cooperation has remained under-researched. To address this opportunity 

SMJ has launched a call for a Special Issue on The Interplay of Competition and Cooperation. We 

sought papers that connect the separate streams of research on competitive strategy and coopera-

tive strategy, highlight value creation and appropriation in coopetitive interactions, and combine 

inter- and intra-organizational levels of analysis. This special issue also encouraged papers that 

shed light on the coevolution of competition and cooperation, while analysing their consequences 

or identifying antecedents and mechanisms that drive their interplay. In particular, the themes cov-

ered by the special issue include: 

(1) Antecedents, processes, and consequences of cooperating with competitors 

(2) Value creation versus value appropriation in competition and cooperation 

(3) The dynamics by which competition drives cooperation and vice versa 

(4) Network analysis of the coevolution of competition and cooperation 

(5) Coopetition, organization, and capabilities.  

 

The special issue received more than 100 submissions, which demonstrates the substantial interest 

of scholars in the topic. Of these, nine papers were invited for a third-round review. These papers 

only partially cover the intended scope of the special issue.  

 

The objectives of this workshop are to nurture a community of scholars with interest in the inter-

play of competition and cooperation by showcasing the papers that ended up as finalists for the 

SMJ Special Issue and by fostering open discussion among interested scholars with the aim of iden-

tifying remaining opportunities for future research and beginning to explore these opportunities.  

 

The workshop will be a 3-hour session that includes the following elements: 

- The workshop organizers will provide an introduction to the topic and an overview of the theme 

on the interplay of competition and cooperation  

- The panelists will present the 9 papers that are finalists for the SMJ Special Issue 
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- The organizers will Identifying remaining directions for future research  

- Coffee break for socializing and informal exchange of ideas with the presenters  

- The participants will be organized around five round tables for discussing the five themes of the 

special issue mentioned above. Participants will be pre-assigned to tables based on their preferences 

and will be given the opportunity to receive feedback on their current work-in-progress. Each table 

will have a representative reporting to the audience about the key insights that came up in discus-

sion   

- The facilitator will lead an open discussion of the themes with the audience, emphasizing opportu-
nities for future research 
 

For questions, please contact the workshop organizers and facilitators: Dovev Lavie (Technion), 

Jeffery Reuer (University of Colorado, Boulder), Andrew Shipilov (INSEAD), and Giovanni Battista 

Dagnino (University of Catania). 

 

No pre-registration is required for this workshop. 

We are pleased to announce the launch of the 

Competitive Strategy Interest Group website.  

We  welcome your feedback and suggestions for 

content.  Please submit your suggestions and 

indicates the main category (Teaching Resources 

or Research Resources) and the subcategory you 

wish to contribute to.  

Call for Materials 

Competitive Strategy Website 

Submit content to: csig-news@gmail.com 

 

Link to the website: 

https://www.strategicmanagement.net/ig-

competitive-strategy/overview 

 

Below are the suggested sub-categories.  

Teaching Resources:  

Course Syllabi 

Teaching Aids 

New Case Studies 

Other  

 

Research Resources:  

Databases 

Research-related blogs and Wikis 

Research methods and software packages 

Other 

https://www.strategicmanagement.net/ig-competitive-strategy/overview
https://www.strategicmanagement.net/ig-competitive-strategy/overview
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Commentary 

Statistics Require Judgement: Coefficients, P-Values, and Judgement 

Richard Bettis, UNC Chapel Hill 

 Judgement comes from experience, and  

experience comes from bad judgement.  

- Simon Bolivar  

 

 

 The purpose of this brief article is to discuss the 

nature of the judgments that authors, referees 

and editors must now make in interpreting p-

values. This has resulted from the change of sta-

tistical policies at many journals including SMJ. 

These new policies are the result of increasing 

pressure for hypothesis testing to follow the 

correct use and interpretation of p-values. For 

example, the American Statistical Association 

assembled a group of experts in 2014 to develop 

an “…ASA statement on p-values and statistical 

significance that would shed light on an aspect 

of our field that is too often misunderstood and 

misused in the broader community, and, in the 

process, provide the community a service.” I 

strongly urge readers to carefully study the 

complete ASA statement and the SMJ editorial 

that discusses major reasons behind the SMJ 

new policies (See “Essential Reading” at end of 

this article.) These are both very short docu-

ments. In what follows it is important to note 

that I have not been an SMJ Co-Editor since De-

cember 31, 2015. I do not and cannot speak for 

the Journal. However, I believe what I say be-

low is generally consistent with the ASA docu-

ment and the SMJ Editorial. Specific questions 

you may have can likely be addressed best by 

carefully studying the SMJ editorial and the 

ASA statement. You may also want to study 

some of the papers referenced in the ASA state-

ment. 

 

 First, it is totally inappropriate to use “bright 

lines” such as 0.05 or 0.01 p-values to determine 

the rejection of a null hypothesis. It is also inap-

propriate to use them alone as an indicator of 

the, size, or importance of a particular coeffi-

cient. In the past such bright lines have often 

been used as a purely mechanical means to 

make important decisions regarding statistical 

research. This ignores the “effect” or “impact” 

of an independent variable coefficient on the 

dependent variable, and is inconsistent with the 

appropriate practice of hypothesis testing. It can 

also motivate practices that result in the report-

ing of incorrect p-values known by names such 

as specification searches, searching for asterisks, 

Photo credit: shenglufashion 
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p-hacking, and HARKing. Such practices under-

mine the fundamental scientific principle of 

Popper’s falsifiability criterion, since they as-

sure rejection of the null hypothesis without an 

actual statistical test that could possibly result 

otherwise. Hence, such practices result in the 

reporting of incorrect p-values. Empirical sci-

ence generally and statistical science specifically 

require the exercise of careful judgement on the 

part of editors, referees and researchers in re-

gard to the relationship between the p-value 

and the impact of the associated independent 

variable estimated coefficient on the dependent 

variable.  

 

By impact I generally mean how substantial is 

the effect of the independent variable coefficient 

on the dependent variable? For dependent vari-

ables that are ultimately interpreted as probabil-

ities, this coefficient provides an estimate of the 

magnitude of the impact for a dependent varia-

ble coefficient. For most other forms of depend-

ent variables it means the actual impact of the 

independent variable coefficient on the depend-

ent variable in terms of absolute size, relative 

size, practical importance, economic im-

portance, behavioral importance, and/or theo-

retical importance. It is necessary and useful to 

accompany the reporting of this coefficient in 

the text with a discussion of the specifics of the 

impact accompanied by the p-value, and per-

haps confidence intervals.  

 

Researchers need to jointly consider both the p-

value and magnitude of the impact on the de-

pendent variable of the independent variable 

estimated coefficient. This is the crucial judge-

ment in hypothesis testing. It amounts to 

weighing the evidence. One does not rely singu-

larly on one or the other. Both the probability of 

rejecting the null hypothesis and the impact of 

the associated independent variable estimated 

coefficient on the dependent variable are im-

portant - bright line p-values such as 0.05 or 

0.01 should never be a consideration. There will 

be some obvious cases where a substantial esti-

mated coefficient impact is accompanied by a 

small p-value. More importantly, there will be 

cases where a small p-value will be accompa-

nied by an unimportant coefficient impact. Fur-

thermore, there will be cases where an im-

portant coefficient impact on the dependent 

variable will be accompanied by a larger or sub-

stantially larger, p-value than we have been 

used to considering. Such cases require careful 

judgment and justification.  

 

I have been asked on several occasions by both 

authors and referees to give specific examples of 
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what this means or why one cannot just specify 

new rules. In my experience, specific examples 

result in some scholars wanting to use the exam-

ple as a rough rule for evaluating other tests that 

are characterized by different models, with 

different data, dependent, and independent vari-

ables. The fundamental nature of judgement is 

that it is acquired by trial and error and/or ob-

serving the judgements of others, perhaps those 

with more experience. I suggest two methods 

that may be helpful in developing appropriate 

judgement. First, discuss specific cases you en-

counter in your own research with your depart-

ment colleagues and with what I call “Skype” 

colleagues. Second, look at what papers in SMJ 

that were published under the new policies actu-

ally do in terms of judgements. Both of these are 

ways of quickly acquiring some baseline experi-

ence in making the kinds of judgements that are 

necessary. Also, recognize that until the appro-

priate judgement capability is broadly devel-

oped in strategic management and taught in all 

strategic management Ph.D. programs, scholars 

will make some mistakes whether they are au-

thors, referees or editors. Judgement cannot, by 

definition, be codified into precise rules. 

  

Based on the comments I have received from 

many scholars (often friends), it is obvious that 

the transition to using judgment instead of me-

chanical rules is not an easy one for most of us, 

including some of the most skilled statistical re-

searchers I know. Some scholars have expressed 

what I would classify as considerable dissatisfac-

tion about the need to use judgement. We have 

been conditioned throughout the existence of 

the field to follow invented “rules” that had 

little to do with the actual theory of hypothesis 

testing or the reality of the underlying theory of 

probability.  

 

Essential Readings:   

Wasserstein, R. L., & Lazar, N. A. (2016). The 

ASA's statement on p-values: context, process, 

and purpose. Am Stat, 70(2), 129-133.3  

Bettis, R. A., Ethiraj, S., Gambardella, A., Helfat, 

C., & Mitchell, W. (2016). Creating repeatable 

cumulative knowledge in strategic manage-

ment. Strategic Management Journal, 37(2), 257

-261. 

 

Note:  

I want to acknowledge the very helpful com-

ments of Connie Helfat on an earlier version 

that substantially improved the paper. If there 

are remaining errors they are entirely my fault. 

I would also like to thank my colleague, Mahka 

Moeen for inviting me to write this brief article 

for the newsletter.   

 

Richard Bettis  
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Important Dates 

Colophon 

 

 

 

The next issue of the Competitive Strategy 

newsletter will be distributed in Fall 2017. 

Please send any contributions or comments 

to Mahka Moeen at mahka_moeen@kenan-

flagler.unc.edu or Tomasz Obloj at ob-

loj@hec.fr. 

 

We would like to thank professor Rich Bettis 

for his contribution to this newsletter. 

 

Houston photos are courtesy of Wikipedia. 

 

 

SMS Annual Conference 2017 

 

Presenter Registration Deadline: May 15, 2017 

 

Program available online: Mid-July 2017 

 

Conference: October 27-31, 2017 

 

Look forward to seeing you in Houston! 

Competitive Strategy Interest Group 

Officers & Reps 
(Officers through December 2017) 

 

 Chair: Kira Fabrizio 

 kfab@bu.edu 

 Program Chair: Vik as Aggarwal 

 vikas.aggarwal@insead.edu  

 Associate Prog. Chair: Emilie  Fe ldman 

 feldmane@wharton.upenn.edu 

 Representatives-at-Large:  

 Mahka Moeen     2016-2017 

 PK Toh      2016-2017 

 Feng Zhu      2016-2017 

 Claudine Gartenberg   2017-2018   

 Tomasz Obloj     2017-2018   

 Elena Vidal                         2017-2018   

 Newsletter Editors:  

 Mahka Moeen & Tomasz Obloj 

 csig.news@gmail.com 


