
These are exciting times in our organization, and I am pleased that 
my first report as SMS president is such a positive one.    

We have a variety of upcoming special conferences currently 
being planned. The first special conference will be held in Rio de 
Janiero in March 2011. The second special conference is planned 
for June 2011 in San Diego and will honor the work of the late CK 
Prahalad. The board has also recently approved plans for a special 
conference to be held in Singapore in June 2012. We see such 
additional regional events as important areas of growth and want 
to encourage you to make such proposals. 

This year’s annual conference will take place in Miami, November 
6 to 9. The conference theme of Strategies for a Multi-Polar World: 
National Institutions and Global Competition fits perfectly with the 
conference location, and I look forward to an excellent discussion 
of strategies in a multi-polar world. Due to the positive feedback 
we received about this year’s extension workshops in Italy, we are 
exploring the idea of regularly including extensions, both directly 
before and after the annual conference. 

On the journal front, the first issue of the new Global Strategy 
Journal will be sent to our members in 2011. I have no doubt that, 
in time, the success of the GSJ will match that of the other two SMS 
journals. We also recently received the good news that the SEJ was 
approved to be included in the ISI Web of Science citation index and 
will receive its first impact rating sometime in 2011. 

The Strategy Research Foundation has made great progress in 
developing its research program and will shortly be announcing 
application guidelines and funding opportunities. This funding 
will enable more effective, efficient organizations around the 
world, as well as help young researchers who will be the future 
leaders of the field.

This is a great time to be involved in the SMS. Our growth allows 
for more interaction between our members and creates additional 
opportunities for your involvement. Through our interest groups, 
annual and special conferences, awards programs and the new 
certification initiative there are avenues for you to lend your time 
and talent to our organization.

As you will read on page 11, we are currently seeking volunteers 
to serve as editorial leadership for our newsletters. If you would 
like to contribute to the creation of this publication, please contact 
the SMS office. We are also calling for volunteers to help with the 
testing, IT, marketing and management of our certification initiative. 
More information on this can be found on pages 20-21.

I would like to personally thank both Mike Hitt and Joan Enric 
Ricart, who have closely mentored me in my role as president-elect. 
As I assume the president’s role, my only hope is that I can be as 
successful as these two gentlemen.

I believe our organization has a bright future, and I look forward to 
serving as your president. 

JAY BARNEY 
President

THOUGHTS FROM THE SMS PRESIDENT
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This is a great time to be involved in the SMS. Our growth 
allows for more interaction between our members and 
creates additional opportunities for your involvement. 
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As my time as SMS president draws to a close, I would like to use this opportunity to reflect on my term and our Society as a whole. 

Over the years, the SMS has accumulated important assets, both tangible and intangible, developed key capabilities, and refined 
successful business models. Despite a difficult economic environment, these past few years have been good. The staff of the SMS 
Executive Office works efficiently and provides extraordinary support to the organization, making it easier to work as a coherent team 
to find solutions and ways of moving forward.  I do believe that we have moved forward in some important areas of our organization; 
below I highlight some of the advancements that occurred during my term as president. 

The SMS office moved to its new home in Chicago. This move brought with it the new Web-based technology that has •	
tremendously modernized the administrative aspects of the organization and greatly increased efficiency and effectiveness.

We developed a new governance structure that involved modernizing our bylaws and developing important changes to favor •	
transparency, open participation, and democracy.

The SMS has seen a steady growth in its membership over recent years. I believe this growth can be attributed to many different •	
factors, which include the development of special conferences, the different actions taken by our office, and the tremendous 
development of our Interest Groups. This IG development also included the addition of the Strategic Human Capital and Stakeholder 
Strategy IGs. 

We have had made a concerted effort to increase the number of special conferences that the SMS offers. I believe the 2008 special •	
conference in Hyderabad, India was a highlight, thanks to the hard work of Charles Dhanaraj, MB Sarkar, and the late CK Prahalad. We 
also held our first conference in Finland in 2010, bringing an SMS activity to our dedicated members in that region of the world.

Perhaps the most important event that occurred during my time as president is last year’s relaunch of the Strategy Research •	
Foundation under the leadership of Dan Schendel. This Foundation, although not a formal part of our organization, promises to be a 
valuable tool in the advancement of the strategic management field.

As I finish my last letter as president of the SMS, we have many reasons to be proud of our organization. As I have said before, none of 
our success would be possible without the help and support of each of our members. It is the sum of many contributions—both large 
and small—from many people who have committed time and resources to our common goal of advancing the field; my most sincere 
gratitude for all of your contributions.  

In closing, I express my confidence that the new SMS leadership will continue working in a way that allows you to take real ownership 
of your Society, because the future of the SMS is in the hands of its members. Thank you for giving me the opportunity to serve as your 
president. 

JOAN E. RICART 
President 2008–2010

THE HONOR OF SERvING YOU aS PRESIDENT FOR THE PaST 2 YEaRS
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Congratulation to Rebecca Henderson and Iain M. Cockburn for being awarded the 2010 Dan and Mary Lou Schendel 
Best Paper Paper Award. This prize is generously supported by the Strategy Research Foundation and Wiley was awarded 
at the 30th Annual International Conference in Rome.

Rebecca Henderson is a Professor at the Harvard Business School and a research fellow at the National Bureau of Economic Research. 
From 1998-2009 she was the Eastman Kodak Professor of management at the Sloan School of the Massachusetts Institute of Technology, 
where she ran the strategy group and taught courses in strategy, technology strategy and sustainability. She received a doctorate in Business 
Economics from Harvard University in 1988. Her research focuses on the economics of research and development, technology strategy, and 
the difficulties large organizations encounter in attempting to respond to major shifts in their environment.

Iain M. Cockburn is Professor of Finance and Economics and Everett W. Lord Distinguished Faculty Scholar in the School of Management at 
Boston University, where he teaches and performs research in the areas of business strategy, intellectual property, economics of innovation, 
and management of high technology companies. Iain Cockburn graduated from the University of London in 1984, and completed his 
PhD in economics at Harvard University in 1990. He is a Research Associate at the National Bureau of Economic Research in Cambridge, 
Massachusetts. Iain Cockburn is published widely in leading journals in economics and management. Among his most highly cited papers is 
“Measuring Competence: Exploring Firm Effects in Pharmaceutical Research” published in the Strategic Management Journal.

THE DaN aND MaRY LOU ScHENDEL BEST PaPER PRIzE

(left to right) Joan E. Ricart, Rebecca Henderson, 
Will Mitchell.

DAN AND MARy LOu SCHENDEL BEST PAPER PRIzE

Winner
Measuring Competence? Exploring Firm Effects in Pharmaceutical Research
Published in the Winter 1994 Special Issue, Volume 15
Rebecca M Henderson, Harvard University
Iain M. Cockburn, Boston University

For more information on this award, please visit 
strategicmanagement.net and click on awards 
and honors.
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cONGRaTULaTIONS TO THE 2010 cONFERENcE aWaRD WINNERS

SMS BEST CONFERENCE PAPER PRIzE

Winner
Do CEOs Matter: The Use of Variance Decompositon in the 
Investigation of CEO Effects.
Markus Fitza, University of Colorado-Boulder

The Strategic Management Society first presented this prize in 
1998 to honor the best paper presented at the SMS Annual 
International Conference. Nominated authors are invited to submit 
a full version of their submitted proposal for consideration by the 
selection committee, which was co-chaired by Rodolphe Durand and 
Robert Nixon.  These papers are then reviewed and 10 finalists are 
named prior to the conference.  This year there were 49 proposals 
nominated for this award, and 42 full papers uploaded for review by 
the selection committee.  

4 Honorable Mentions (alpha by title):
Absorptive Capacity and the Temporal Dynamics of Inter-
Organizational Learning in Alliances and Joint Ventures
Henri Schildt, Imperial College
Thomas Keil, Aalto University
Markku Maula, Aaalto University

Fast Mover Advantages: Speed Capabilities and Entry into the 
Emerging Subfield of Atlantic Basin LNG
Ashton Hawk, Ohio State University
Gonçalo Pacheco de Almeida, New York University
 Bernard Yeung, New York University

Getting it Right and Righting it Afterwards: Experience, 
Ownership (Mis)Alignment and Subsidary Dynamics
 Ilya Cuypers, Singapore Management University
 Xavier Martin, Tilburg University

Opening the Black Box: What Firms Explicitly Learn from 
Their Process Experiences
Chris Bingham, University of North Carolina-Chapel Hill
Kathleen Eisenhardt, Stanford University

SMS BEST CONFERENCE PAPER PRIzE FOR PRACTICE 
IMPLICATIONS

Winner
Move to the Beat: Rhythm of Change, Frequency of Change and 
Firm Performance 
Patricia Klarner, University of Munich
Sebastian Raisch, University of St Gallen

This award was inaugurated in 2007 following the initiative of the 
Practice of Strategy Interest Group. Nominated authors are invited 
to submit a full version of their submitted proposal for consideration 
by the selection committee. These papers are reviewed and 5 
finalists are named prior to the conference. The selection committee 
determines the winner to be announced during the conference.  This 
year there were 16 proposals nominated for this award, and 15 
full papers uploaded for consideration by the selection committee, 
which was chaired by Duncan Angwin.

SMS BEST CONFERENCE PHD PAPER PRIzE

The SMS created this award in 2000 in recognition of a PhD 
candidate’s presentation of an outstanding paper at the SMS Annual 
International Conference. The formal criteria for PhD candidates 
to submit their work for this award are they must be the primary 
author of a presented proposal for the conference (either sole 
author or first author on a paper that includes no more than one 
faculty co-author) and they must expect to be enrolled full-time 
and in-residence as a PhD student during the 2009/2010 academic 

Winner Markus Fitza accepts his award from Joan E. Ricart and 
Rodolphe Durand.

Joan E. Ricart and Duncan Angwin congratulate Sebatian Raisch  
and Patrica Klarner.



W I N T E R  2 0 1 1  |  5

caLL FOR NOMINaTIONSSMS  
EMERGING 

SCHOLAR 
AWARD

The SMS is inviting nominations for the 2011 SMS Emerging 
Scholar Award which is generously funded by the Strategy 
Research Foundation. This significant annual prize is awarded 
to a young, emerging scholar for exemplary scholarship, as 
demonstrated in research, education, professional service, 
and all related activities that seek to improve current strategic 
management knowledge and application. 

A successful candidate will possess the potential to make fundamental 
contributions to the way the field thinks about knowledge essential 
to any organization’s achievement of durable success. Especially 
important will be knowledge contributions that complement and 
extend existing strategic management theory, including those based 
on ideas from other disciplines and other fields of inquiry that intersect 
with strategic management theory and practice. 

To be considered, a candidate:
sh•	 ould be under the age of 40, with at least five years of post-
terminal degree award experience;
have a record of publication and professional activity that •	
demonstrates work of significance and impact;
be a member of the Strategic Management Society in good •	
standing.

Nomination of a candidate requires:
a •	 letter of nomination by another member of the SMS, who 
must not be a member of the same organization/institution as 
the nominee;
two additional letters of recommendation for the nominee;•	
a full c•	 urrent vitae from the nominated individual, including 
any current working papers.

Nominations for the 2011 award should be send to the SMS 
Executive Office and will be accepted until April 30, 2011. The 
selection will be made and announced in early July 2011.

The recipient of the SMS Emerging Scholar Award will: 
have •	 the opportunity to present his/her research in a prominent 
setting at the SMS Annual International Conference;
receive a prize of US$ 5,000;•	
be appropriately•	  recognized in the SMS journals.

The selection committee is comprised of two members of the 
SMS Executive Committee, two additional members of the SMS 
Board of Directors, and one additional expert chosen from the 
SMS membership at large. For more information about this award, 
please visit www.strategicmanagement.net and click on 
awards and honors.

year.  PhD candidates are invited to submit a full paper version of 
their submitted proposal for consideration by the review committee. 
These are studied before the conference and 10 finalists are named 
prior to the conference.  This year there were 178 proposals eligible 
for this award, with a total of 60 full papers uploaded for review 
by the selection committee.  This year’s selection committee was 
co-chaired by Tomi Laamanen and Pamela Barr.

Winners
In Harsh –and Slack Times: How Does Firm Performance Affect 
the Intensity and the Direction of External Technology Sourcing
Thomas Klueter, University of Pennsylvania
Felipe Monteiro, University of Pennsylvania

On the Role of Causal Knowledge In Organizational Learning
Natalia Vuori, Aalto University

Organizing for Adaptation: Innovative Capabilities, Combinative 
Potential, Coordination Costs, and Boundary Choices
Konstantinos Grigoriou, Georgia Institute of Technology
Frank T. Rothaermel, Georgia Institute of Technology

Technology Acquisition and Knowledge Integration
Seungho Choi, Michigan State University
Gerry McNamara, Michigan State University

Uncovering the Process of Executive Mobility
Marko Coh, London Business School

One of the winners of the SMS Phd Best Paper Prize, Marko Coh with 
Joan E. Ricart and Tomi Laamanen.

PREvIOuS RECIPIENTS

2010 yan Anthea zhang

2009  Michael Lenox

2008 Riitta Katila

2007 Jeffrey Reuer
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HOWARD THOMAS AND CARLOS CAVALLE — It is our pleasure to report on the current and upcoming activities of the SMS Fellows.  
We recently held our annual meeting in conjunction with the SMS Conference in Rome. At the meeting, we inducted Duane Ireland and 
Irene Duhaime, who are now considered Active members of our group. A warm welcome to them both! The Fellows also discussed the 
possibility of partnering with the Strategy Research Foundation to create an electronic library of interviews with some of the senior scholars 
in strategic management as way to document the history of the field. 

As of January 1, 2011, Carlos Cavalle will assume the role of Dean of the Fellows. He will be replacing Howard Thomas, who served in this 
role for the past two years. This past September, we issued a call to all Active Fellows to submit their nominations for candidates to stand 
for election for the Deputy Dean position. Per the Fellows Constitution, the two individuals who received the highest number of nominations 
would be placed on the ballot. These two individuals were Robert Burgelman and Rita McGrath, and we are pleased to announce that Rita 
McGrath has been elected the new Deputy Dean of the SMS Fellows. Rita is a well-known scholar, and we are confident that she will make 
an excellent Deputy Dean. 

Included on these pages is a roster of the Fellows. It is a precept of the Fellows that once elected, a member will be forever listed as a 
Fellow, including CK Prahalad, a friend and colleague who passed away earlier this year.      

UPDaTE ON THE FELLOWS

Dean
Howard Thomas

Deputy Dean 
Carlos Cavalle

For more information about the SMS Fellows,  
please visit fellows.strategicmanagement.net.
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Rita McGrath is an Associate Professor at Columbia Business 
School in New York as well as an consultant who specializes 
in strategic business growth in highly uncertain environments.  
She works with both Global 1,000 icons and smaller, but fast-
growing organizations. Her current clients include Air Products and 
Chemicals, Inc., F-Secure, Nokia, Microsoft, AXA Equitable, General 
Electric, Novartis, Glanbia, and the World Economic Forum.  

She has appeared on television and radio and has been interviewed 
by numerous publications including The Wall Street Journal, New 
York Times, Financial Times, Businessweek, Inc., and Entrepreneur. 
She blogs actively on strategic growth  and is featured as a 

discussion leader at Harvard Business Online.

Rita McGrath joined the faculty of Columbia Business School in 
1993.  Prior to life in academia, she was an IT director, worked in 
the political arena and founded two startups.  Her Ph.D. is from 
the Wharton School, University of Pennsylvania.  At Columbia, she 
teaches MBA and Executive MBA courses in strategy and growth. 
She teaches regularly in Columbia’s top-rated executive education 
programs, and is the Faculty Director for Leading Strategic Growth 
and Change.

Rita McGrath
Columbia Business School

NEW DEPUTY DEaN

Raffi Amit
Kenneth Andrews*
H. Igor Ansoff*
Charles Baden-Fuller**
Jay Barney
Christopher Bartlett
Richard Bettis
Joseph Bower
Edward Bowman* 
Robert Burgelman
Carlos Cavallé
Bala Chakravarthy
Alfred Chandler*
Derek Channon*
Karel Cool
Arnold Cooper
Yves Doz
Irene Duhaime
Kathleen Eisenhardt
Pankaj Ghemawat
Sumantra  Ghoshal*
Vijay Govindarajan
Ranjay Gulati**
Anil Gupta**
William Guth
Donald Hambrick
Gary Hamel
Constance Helfat
Bruce Henderson*

SMS FELLOWS

Michael Hitt
Robert Hoskisson
R. Duane Ireland
Bruce Kogut**
Peter Lorange
Ian MacMillan
John McGee
Rita McGrath
Henry Mintzberg
Will Mitchell
David Norburn
Margaret Peteraf
Andrew Pettigrew
Michael Porter
C K Prahalad* 
Richard Rumelt
Dan Schendel
Harbir Singh
Ken Smith**
George Stalk Jr.
John Stopford
David Teece**
Howard Thomas
Sidney Winter
Edward Zajac

*   In Memoriam
** Elected but not inducted
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STEPHEN TALLMAN & TORBEN PEDERSEN, COEDITORS — The Global Strategy Journal will be launched this year as the newest 
outlet in the Strategic Management Society family of academic journals. As with the Strategic Management Journal and the Strategic 
Entrepreneurship Journal, all SMS members will receive a subscription to the GSJ as part of their society membership benefits. The first 
volume, scheduled for June 2011, consists of invited articles and commentaries that will attempt to define the domain of GSJ as originally 
expressed by the editors in our 10 themes. The second issue is scheduled for November 2011.

Perhaps even more exciting is that we are currently accepting manuscripts for our second volume, which will contain double-blind peer-
reviewed articles, with a first issue planned for February 2012.

We should comment further on the launch volume. The launch conference was held in Chicago in July 2010. With 21 distinguished 
presenters and 20 equally distinguished commentators, the conference was impressive for its intellectual heft, but was equally notable 
for the enthusiasm of the participants. So often we seem to have become inured to the real possibility of learning or creating new ideas 
at our gatherings, probably the consequence of too many years and miles expended in the chase. However, the tremendous potential for 
GSJ to both further research in and define the field of international strategy caught on with the participants, resulting in an intense and 
exciting series of discussions over the two-and-a-half days of the conference. You will benefit from this commitment through the quality of 
the articles appearing in the first volume and from the published comments from the discussants that will accompany the articles.  We also 
hope to make portions of the discussions available to all members of the SMS through video clips that will be posted on the Web page in 
conjunction with the publication of the first issue.

Besides the launch and regular issues, we are actively seeking proposals for additional special issues, which we hope will be offered once a 
year. We issued the call for papers for the first of these in October 2010. The issue is entitled Developing Country Multinational Companies, 
with Alvaro Cuervo-Cazurra of the University of South Carolina as guest editor.  If you are interested in the topic and missed the call for 
papers, you still have time to submit your manuscripts.

We are excited and a bit awed by the opportunity and responsibility of launching what we see as an important new outlet for research in 
global strategy. We hope everyone in the SMS will consider GSJ as a home for their internationally oriented research, and we look forward to 
your submissions. 

WE ARE OPEN FOR BUSINESS – NOW!

global strategy journal UPDaTE

caLL FOR PaPERS — gsj SPEcIaL ISSUEAn annual 

subscription to the 

GSJ is now  

included with SMS 

membership! 

Developing Country Multinational Companies

The GSJ is seeking submissions for its first special issue. Developing-Country Multinational Companies (DMNCs) have gained notoriety 
and attention in recent times. The ascendancy of some DMNCs to the leadership in their industries, like the Mexican cement firm 
Cemex, has been widely acknowledged and discussed in newspapers and analyzed by consulting companies and investment banks. 
This interest has been accompanied by an increase in the academic literature devoted to the topic and a debate has emerged 
regarding the contribution of DMNCs to theory. Some researchers argue that these firms are a new phenomenon that requires new 
theories, while others argue that their behavior can be easily explained with existing theories. Hence, this special issue aims to add 
clarity to the debate by providing a better understanding of DMNCs and their role in advancing theory. The deadline for submissions is 
April 15, 2011.

Torben Pedersen
Copenhagen Business School

Steve Tallman
University of Richmond

 
GLOBAL
STRATEGY  

 
GLOBAL
STRATEGY  

 
GLOBAL
STRATEGY
JOURNAL

 

For more information on the GSJ, please visit  
gsj.strategicmanagement.net.
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JAy BARNEy — This is a year of transition and growth for 
the Strategic Entrepreneurship Journal. First, our two founding 
coeditors—Dan Schendel and Mike Hitt—have turned the 
editorship of the journal over to myself (who continues as a 
coeditor) and Mike Wright (a newly appointed coeditor, previously 
an associate editor). And while this transition was planned from 
the very founding of the journal, the editorial staff at SEJ will 
nevertheless miss the insights and experience of Dan Schendel and 
Mike Hitt.

Second, Mike Wright and I have expanded the SEJ’s list of 
associate editors. This was necessary to deal with the increased 
manuscript flow and, just as important, to deal with the diversity 
of manuscripts being submitted to the SEJ. From the beginning, 
the SEJ adopted a broad definition of the field of strategic 
entrepreneurship, and the editorial team has been excited 
to see journal submissions just as broad in scope. The new 
associate editor team will make it easier to provide insightful and 
developmental reviews for this diverse set of papers. 

The new associate editor team includes:  Rajshree Agarwal 
(University of Maryland, continuing), Ted Baker (North Carolina 
State University), Robert Baron (Oklahoma State University), Robert 
Burgelman (Stanford University, continuing),  Gary Dushnitsky 
(London Business School), Tim Folta (Purdue University), Tom 
Lumpkin (Syracuse University), Saras Sarasvathy (University of 
Virginia), and Chris Zott (IESE). This distinguished set of scholars will 
be a vital resource for the SEJ as it continues to evolve.

Third, we were recently informed that the SEJ will be included in the 
ISI and coverage will start retroactively from the 2007 volume.

Obviously, we are poised for another great year and have every 
expectation that this is just the beginning of a great research 
tradition at the SEJ.  

strategic entrepreneurship journal UPDaTE

sej IN ISI

The SEJ will be included in the ISI and coverage will start 
retroactively from the 2007 volume. This means impact factors 
for SEJ will be available, perhaps as soon as spring. This is 
an important step for any journal and reflects the quality 
editorial work that has been accomplished since the journal 
was founded. Congratulations to Dan Schendel, Mike Hitt, 
Jay Barney, the associate editors, the review board, ad hoc 
reviewers—and most of all—the authors and scholars who 
have made this possible. We also cannot forget to thank 
Lois Gast, who makes sure the SEJ gets out on time and our 
publishing partner Wiley-Blackwell.

Mike Wright
Co-editor

Jay Barney
Co-editor

For more information on the SEJ, please visit  
sej.strategicmanagement.net.
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SMS NEWS

In celebration of the 30th anniversary of of the Strategic Management Journal, we 
opened the journal vault for members. We have been offering the journals free of charge 
as a thank you to our members! We ask that members pay for the cost of shipping and 
handling of the journals.

Request your missing copies now! Our inventory is slimming down significantly and the 
vault is open for a limited time.

SMJ JOURNaL vaULT

NEW IN 2011! gsj SUBScRIPTION

To view our inventory and to request copies, please 
visit smj.strategicmanagement.net.

All 2011 SMS members will automatically receive an 
annual subscription to the Global Strategy Journal. 
Print and online access will be a part of your member 
benefits. We are pleased to welcome the GSJ to the 
SMS family of journals. We are happy to be able 
to add this membership benefit without a raise in 
membership dues thanks to the overall growth 
of SMS membership. The first issue is slated for 
publication in June of 2011. See page 8 of this 
newsletter for additional information.

VOLUME 1  NUMBER 1    

gsj.strategicmanagement.net

 GLOBALSTRATEGY

Iriure vulla adipit illa conummy nonsenim zzrilit 

 autem eu faccum velisis alisissit iure molesecte dunt 

praestie dit irit, con hendre do etum in ver 
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corper aut ad eugiam et lum iurem quat, quis eum 

 dui blandre vel delit dolutpat lummy nonsequipit 
nonsequam iuscilit la autat nosto commy nos 
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 Do od tat.
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caLL FOR vOLUNTEERS

Are you interested in  
helping to generate  
future issues of this 
Newsletter publication?

SMS is looking for volunteers that want to take 
on responsibility as authors and/or Editors of 
our bi-annual Newsletter and similar member 
publications. Please contact the Executive Director, 
Niko Pelka at npelka@strategicmanagement.net 
for more information and to indicate your interest.
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After two years of thorough deliberations, the Board recently adopted revised versions of SMS’ 
governing documents, the Articles of Incorporation and the Bylaws. Besides some house-cleaning 
and language updates, the most salient changes are:

formal recognition of Emeritus and PhD Candidates as membership classes,•	
a mandate that all elections have more than one candidate,•	
formalizing the practice used in recent years for Board elections of an open nomination •	
process and of voting taking place by online ballot,
limiting Board membership to two terms and extending •	
the length of terms on the Board to three years,
enlarging the Board from 11 to 14 members,•	
invigorating the work performed by Board committees •	
and widening the participation in them,
creation of a separate document guiding the  •	
Interest Groups. 

Revising the inner workings of organizations is never quite 
as easy as it may sound and a lot of time and effort has been 
invested into these updates. During its September meeting in 
Rome, the Board unanimously supported the revised Bylaws 
and is proud to present them to all members at  
http://strategicmanagement.net/governance/index.php 

SMS BOARD AND IG LEADERSHIP 
ELECTIONS
During the month of July, SMS members were invited to 
participate in this year’s online elections for the SMS Board 
of Directors and the leadership of the Interest Groups. The 
results of the Board election are listed on page 13 and the 
Interest Group election results are listed list on page 24.

We want to sincerely thank all of the candidates willing to be 
on the ballots for these positions. Their willingness to serve 
the Society is greatly appreciated and makes the election 
possible. We also want to thank all of the members who 
voted in the election. Your voice is important.

OuTGOING BOARD MEMBERS

REvISION OF SMS BYLaWSSMS ELEcTIONS

SMS INDIa RESEaRcH INITIaTIvE

Xavier Martin and Margarethe Wiersema’s term as Board 
Members ends with the 2010 calendar year.

Thank you to Xavier Martin and Margarethe Wiersema for 
their dedication and time spent serving their terms!

For more information on the SMS India Research 
Initiative and upcoming Research Workshops, 
please visit india.strategicmanagement.net.

SMS Research Workshop — Bangalore
Strategic Entrepreneurship
December 10-12 2010 
In cooperation with the Indian  
Institute of Management Bangalore

SMS Research Workshop — Calcutta
Strategy, Innovation and Sustainability
February 26-28, 2011
In cooperation with the Indian  
Institute of Management Calcutta

Xavier Martin
Outgoing Board Member
Tillburg University

Margarethe Wiersema
Outgoing Board Member
University of California-Irvine

SMS NEWS continued

sms india
research
initiative

EMERGING
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OuTGOING TREASuRER, DAN SCHENDEL
JAy BARNEy — After nearly 30 years serving as founding president, executive director, and more recently, treasurer of the Strategic 
Management Society, Dan Schendel ended his formal involvement in the governance of the Society when it was announced in Rome that Steven 
Floyd would take on the role of SMS treasurer. Dan’s assignment as the chairman of the Strategic Research Foundation and the work required to 
help guide this organization through its infancy made it necessary to make this change.

No one has had more of an impact on the success of the SMS than Dan Schendel. The only person that even comes close is his wife, Mary 
Lou. As the only recipient of the Society’s highest honor—the SMS Gold Medal—the Society itself has recognized this contribution. However, 
members of the Society may not fully understand the depth of Dan’s commitment to the Society and his role in its growth. Dan—with others—
was at the famous conference in Pittsburgh where the term ‘strategic management’ was first developed. He was also part of the group that 
originally conceived the need for a separate learned society for strategy scholars. He was the SMS’s first president and executive director—a job 
that is now split between two people, one of whom is a full-time employee of the Society. He was the first editor of the Strategic Management 
Journal and served as its editor while the SMJ evolved from a ‘new and emerging’ journal to a journal recognized as top tier around the world. 
He was also instrumental in developing and implementing the SMS’s two new journals—the Strategic Entrepreneurship Journal (where he 
served as founding coeditor) and the Global Strategy Journal.

As important, Dan was instrumental in creating what we on the board call ‘the SMS style.’ Consider our global reach. To paraphrase a 
country song, SMS was global before global was cool. That was partly because of Dan’s influence. The focus on exposing SMS members 
to the local cultures and traditions of our conference host cities—everything from cowboy barbeque in Phoenix to opera in Vienna—also 
reflected Dan’s influence. Moreover, Dan has been a consistent advocate of academics, business people, and consultants coming together to 
learn from each other and enhance both the study and practice of strategic management—another hallmark of ‘the SMS style.’

Meetings of the executive committee and the board of directors have changed significantly since Dan refocused his efforts on SRF. We 
miss his wisdom and experience, but we are confident that if we need his assistance, he will be more than willing to help. Both the 
executive committee and the board of directors of the Strategic Management Society would like to take this opportunity to thank Dan 
for his years of service.

OuTGOING PAST PRESIDENT, MIKE HITT
JOAN E. RICART — As a long-time member of the SMS, Mike Hitt has made numerous contributions to our Society. He has played a 
variety of different roles and performed exceptionally in each one. Mike has served on the board of directors in different capacities for many 
years. He is a past treasurer, board member and, most recently, president. Mike’s involvement with the SMS does not end with his service 
on the board. He is a founding member of the SMS Fellows and served as its deputy dean. He is also a regular contributor to our annual 
conference, was very influential in the organization of the 2007 special conference in Shanghai, and served on the advisory committee for 
the 2008 Special Conference in Hyderabad, India. He is very involved with the SMS journals and was instrumental in the founding of the 
Strategic Entrepreneurship Journal, for which he served as coeditor for the formative first three years. Mike also served as the chair of the 
Emerging Scholar Award selection committee, which is responsible for choosing the recipient of this important SMS award.

Mike has always been willing to lend a hand to help the organization in any way he can. The board will surely miss his agreeable style, 
friendly help, and extraordinary disposition, which allows him to serve with loyalty and great care for everybody involved. It is difficult to 
imagine a better person when one needs advice, help, or just a friendly hand. We are extraordinarily thankful to Mike for making so many 
contributions to the SMS. You have surely left your mark on this organization.

Dan Schendel
Outgoing Treasurer
Purdue University

Mike Hitt
Outgoing Past President
Texas A&M University

OUTGOING ExEcUTIvE cOMMITTEE MEMBERS
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TREASuRER, STEVEN W. FLOyD 
Steven W. Floyd is the Frank S. Kaulback Jr. Professor of Commerce 
at the McIntire School of Commerce, University of Virginia. An active 
SMS member for over 20 years, he is Treasurer of the Society and 
a member of the Board. His research on strategy process has been 
published in Strategic Management Journal, Academy of Management 
Review, Academy of Management Journal, Journal of Management 
Studies, and Journal of Management, among others. He is the 
co-author of three books, Strategic Management: Logic and Action, 
Building Strategy from the Middle: Reconceptualizing Strategy Process 
and The Strategic Middle Manager. Co-authored papers won the 2005 
SMS Best Conference Paper Prize and the 2006 Sumantra Ghoshal 
Research and Practice Award at the Academy of Management. He is 
an Associate Editor of the Strategic Management Journal and serves 
on several editorial boards, including AMJ. He has led executive 
education program for leading companies in the US and Europe.

PRESIDENT ELECT, ROBERT HOSKISSON 
Robert E. Hoskisson is the George R. Brown Chair of Strategic 
Management at Rice University’s the Jones School of Business. He 
also held endowed positions at Arizona State University, University 
of Oklahoma and Texas A&M University. Robert Hoskisson’s research 
topics focus on corporate governance, acquisitions and divestitures, 
international diversification, privatization and cooperative strategy. 
He has served on several editorial boards for such publications 
as the Strategic Management Journal, Journal of Management 
(associate editor) Academy of Management Journal (consulting 
editor), and Organization Science.  In addition to co-authoring two 
books, his research has appeared in numerous leading publications. 
He is a Fellow of the Strategic Management Society and the 
Academy of Management.

BOARD MEMBER, AFRICA ARIñO
Africa Ariño is Professor of Strategic Management at IESE Business 
School, University of Navarra in Spain where she serves as Director 
of the Ph.D. Program and as Academic Director of the Globalization 
and Strategy Research Center.  Her research interests revolve 
around structure and process in the context of strategic alliances, 
including evolutionary aspects of the inter-partner relationship, 
management processes, alliance contractual features, and alliance 
performance measurement. In the past, she has served the SMS as 
Chair of the Global Strategy Interest Group, and as co-chair of the 
Doctoral Workshop and co-chair of the Conference Best Paper Prize 
competition.

BOARD MEMBER,  
ROBERT BuRGELMAN 
Robert A. Burgelman is the Edmund 
W. Littlefield Professor of Management 
and Executive Director of the Stanford 
Executive Program (SEP) of the 
Stanford University Graduate School of 
Business. He joined Stanford Business 
School in 1981. His research has 
focused on the role of strategy-making 
in firm evolution. In particular, he has 

studied the strategy-making processes involved in how companies 
enter into new businesses and exit from existing ones to secure 
continued adaptation.  In 2003 he received an honorary doctorate 
from the Copenhagen Business School for his contributions to the 
study of corporate innovation and entrepreneurship. He has published 
many articles in leading academic and professional journals. He has 
taught executive programs and led senior and top management 
seminars for major companies worldwide. Robert Burgelman also 
serves as Associate Editor for the SEJ.

BOARD MEMBER,  
MARGARET PETERAF 
Margaret Peteraf is a Professor 
of Strategic Management and 
Organization at the Tuck School of 
Business at Dartmouth, where she 
holds the Leon E. Williams Chair of 
Management. She is a member of 
the SMS Fellows and has served as 
Chair of the Competitive Strategy 
Interest Group.  She has also served 

on the Academy of Management’s Board of Governors, is a past 
Chair of the BPS Division of the Academy, and is presently on 9 
editorial boards, including the Strategic Management Journal, 
the Academy of Management Review, and Organization Science.  
She is best known for her work on strategic group identity, the 
resource-based view, and dynamic capabilities.  Her 1993 SMJ 
paper, “The Cornerstones of Competitive Advantage: A Resource-
Based View”, won the 1999 Dan and Mary Lou Schendel Best 
Paper Award for its contribution toward the development of the 
strategic management field.

INTRODUcTION OF NEW BOaRD MEMBERS

President-Elect 
Robert Hoskisson
Rice University

Treasurer 
Steven W. Floyd
University of Virginia

Board Member 
Robert Burgelman
Stanford University

Board Member 
Margaret Peteraf
Dartmouth University

Board Member 
Africa Ariño
University of Navarra
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Program Chair
Jose de la Torre
Florida International University

Associate Program Chair
Aya Chacar
Florida International University

JOSE DE LA TORRE AND AyA CHACAR — Join us for the 31st 
Annual International Conference in Miami, with the conference 
theme Strategies for a Multi-Polar World: National Institutions and 
Global Competition. Program Chair Jose de la Torre and Associate 
Program Chair Aya Chacar look forward to a stimulating and 
engaging conference. 

The world has changed dramatically since the Strategic 
Management Society first met in London in 1981, and this last 
decade in particular has taught us many lessons. One is that 
the highly integrated world economy built over the past half 
century affords few islands of refuge from economic events 
happening anywhere on earth. A second is that the rate of growth, 
considerable resilience, and enormous potential of the world’s 
emerging markets make them the focus of action for the foreseeable 
future. Third, it has shown us that institutions matter, and matter 
greatly. Corporations are supported and constrained by these 
institutions in their strategic pursuits and may also attempt to shape 
them to their own advantage. This is the focus of the 31st annual 
meeting of the Society in 2011.

South Florida serves as the headquarters of Latin American 
operations for more than 750 corporations. Hence, Miami provides 
a suitable background to examine how the growing importance of 
emerging markets will impact the corporate strategy of ‘traditional’ 
multinationals. We will explore the impact that new competitors, 
forged in these ‘alien’ but increasingly attractive environments, 
will have on traditional corporations based in the old industrial 
countries. We will also examine the role that institutions play—both 
as harbingers of competitive forces as well as guardians of the 
system—in stimulating certain competitive behaviors while 

discouraging others and favoring national players in a global world. 
Finally, we are planning a number of noteworthy panels with 
award prize-winning economists, CEOs from both industrialized 
and emerging market companies, and leaders in the areas of social 
entrepreneurship and ethics.

The Call for Proposal is included with this newsletter. It, and more 
detailed information about the 2011 conference, can also be found 
at the conference Web site: miami.strategicmanagement.net

2011 SMS aNNUaL cONFERENcE MIaMI
november 6–9, 2011

November 6-9, 2011

MIAMI

SMS 31st 
Annual International 
CONFERENCE

For more information about the 2011  
SMS Conference in Miami, please visit 
miami.strategicmanagement.net.
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ConferenCe TraCk Themes

Institutions and Strategy  
Bennett Zelner

Strategy in a Multi-Polar World  
Sam Park

Emerging Market Multinationals   
Charles Dhanaraj       

Data and Research Methods
Margarethe Wiersema

inTeresT group TraCks

Competitive Strategy           
Govert Vroom  

Corporate Strategy & Governance
Gerry Sanders

Global Strategy   
Ram Mudambi  

Strategy Process
Cathy Maritan

Knowledge & Innovation
Mary-Anne Williams

Strategy Practice
Robert Wright

Entrepreneurship & Strategy  
Christoph Zott

Strategic Human Capital
Dave Lepak

Stakeholder Strategy   
Maurizio Zollo  

General Track
Donald Hatfield

Teaching Track
Paul Friga

February 24, 2011
Submission Deadline for Proposals

Mid-April 2011
Notification of Program Review Committee Decisions

May 16, 2011
Presenter Registration Deadline

July 2011
Conference Program Available on Conference Web Site

November 6-9, 2011
SMS Annual International Conference in Miami, Florida

imporTanT daTes and deadlines
The 31st Annual 
International  
Conference will be held  
November 6–9, 2011. 
Please note the 
unusually late date for 
this conference, which 
was chosen in an effort 
to avoid hurricane 
season in Florida.
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KAREN SCHNATTERLy — In June 2011, the Strategic 
Management Society will bring together academics and 
practitioners in San Diego to reflect on the many contributions 
CK Prahalad made to the field of strategic management. This 
conference will examine the impact of his research with business 
leaders and discover different ways in which his ideas are being 
moved forward by scholars and researchers. Through panels, 
paper presentations, interactive discussions, and round tables, this 
conference is intended to celebrate CK’s contributions, extend his 
ideas, and renew the dialog on impactful research that bridges 
boundaries and improves managerial practice. 

CK’s work itself had great breadth. In particular, his study of 
international strategy focused on the tension between global 
integration and local responsiveness that multinationals face. We 
will not only review this work, but also explore extensions to this 
framework in the era of emerging markets. Similarly, we will debate 
emerging ideas founded on his analysis in Competing for the Future 
and Core Competence. His ideas on poverty alleviation and applying 
business models to solve intractable social problems found a voice 
in The Fortune at the Bottom of the Pyramid: Eradicating Poverty 
through Profit. This has had significant influence on public policy in 
developing countries and strategies of both incumbent firms and 
entrepreneurial start-ups. Importantly, it has refocused our attention 
on the changing relationship between business and society and the 
need for large companies to engage with the poor. His foundational 
contributions to organizations such as The Indus Entrepreneurs, his 
engagements with the Aspen Institute and the World Resources 
Institute, and his Vision@75 initiative (which has become a driver 
of many public-private initiatives in India) all speak to the diversity 
of his talent and the span of his influence. The recipient of many 
honors and awards, CK’s most recent accolades include a 2009 
Padma Bhushan, one of India’s highest civilian honors. 

ck PRaHaLaD SMS SPEcIaL cONFERENcE
June 10–12, 2011

Conference Co-Chair
Robert Hoskisson
Rice University

Conference Co-Chair
MB Sarkar
Temple University

(continued)

Conference Co-Chair
Karen Schnatterly
University of Missouri

For more information about the 2011  
CK Prahalad Special Conference, please  
visit ck.strategicmanagement.net.
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Several colleagues will discuss their work with CK in plenary sessions. These sessions will include practitioners as well. Gary Hamel will 
discuss core competence and competing for the future, Yves Doz will discuss international strategy issues, and Stu Hart and Ted London will 
focus on the bottom of the pyramid. A fourth panel will bring together a diverse group of individuals from institutions and initiatives with 
which CK was deeply involved. 

This conference will give both academics and practitioners the opportunity to expand on CK’s work. Academics will have the opportunity to 
present papers to a collection of people with similar interests and see how others interpret these concepts. For practitioners, attendance at 
this conference can lend additional insight into the practice and implementation of CK’s ideas. 

It is hard to think of CK as being associated with any specific region over another, since he was such a noted scholar and consultant worldwide. 
However, we have chosen to hold this conference in Southern California because it is where the Prahalad family has made its home. 

We hope you will join us to celebrate CK’s contributions, extend his ideas, and renew the dialog on impactful research that bridges 
boundaries and improves managerial practice. 

January 21, 2011   
Submission Deadline for Proposals

January 28, 2011   
Co-Author Confirmation Deadline

February 18, 2011  
Notification of Program Review Committee Decisions

March 18, 2011     
Early Registration and Presenter Registration 
Deadline

June 10 – 12, 2011
CK Prahalad Special Conference

imporTanT daTes and deadlines

(continued)
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RIO cONFERENcE

BILL NEWBuRRy — In March 2011, immediately following 
Brazilian “Carnaval”, the Strategic Management Society will bring 
together emerging market scholars from different parts of the 
world together with business executives and government officials 
in a special conference focused on the role of Latin American 
multinationals in the emerging world economy in the exciting and 
exotic location of Rio de Janeiro. 

Recent events have led to major changes in the world economy, 
with emerging markets gaining interest amongst global strategy 
scholars, business consultants, and managers. However, a review of 
publications on firms from emerging markets in top management 
journals reveals that the vast majority of recent work in this area 
has tended to focus on firms in Asia and transition economies. 
While China is the top emerging market destination of foreign 
direct investment (United Nations, 2009), other emerging markets 
provide important growth opportunities and offer distinct economic, 
political, and social challenges critical to the development of a more 
complete understanding of strategy issues which will shape the 
global economy for years to come.  

This conference seeks to contribute to this understanding by 
creating a scholarly forum for the study of Latin America companies, 
industries, trade and investment. Latin America is demonstrating 
increasing strategic connections to other emerging markets and 
to the developed world. The Latin American region has gained 
prominence as an FDI destination – particularly for North American 
firms with close ties to the region as well as for European firms 
(and particularly Spanish companies), and as a source of imports 

Conference Co-Chair
William Newburry
Florida International University

Conference Co-Chair
Angela de la Rocha
PUC-Rio

Conference Co-Chair
Ronaldo Parente
Rutgers University

Conference Co-Chair
Jorge da Silva
PUC-Rio

In conjunction with our special conference in Rio we will 
hold two workshops preceding the conference.

DOCTORAL WORKSHOP

The main objective of the this workshop is to provide a 
supportive setting where participants can receive direct 
advise regarding their regarding the structure of their 
current research project, receive guidance on how to publish 
their research in the most appropriate outlets, develop their 
research interests in a unique interactive workshop and 
broaden their academic network with senior faculty as well 
as other current doctoral students. 

PAPER DEVELOPMENT WORKSHOP

The main objective of the workshop is to provide a 
supportive setting where participants can: receive feedback 
on current research projects in strategic management to 
regional scholars, gain insight on the publication process in 
international academic journals and network with scholars 
from the region and with a group of senior representatives 
of major international journals. 

RIO WORkSHOPS
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(particularly to China). The “wide ranging trade liberalization, 
deregulation and privatization policies that took place throughout 
the region in the 1990s” have encouraged many Latin American 
countries to increase their outward foreign direct investment 
and other internationalization activities (United Nations, 2006: 
132). Unfortunately, despite the importance of the region and 
its distinctive development process, the strategic management 
literature can provide limited recommendations to managers of 
firms from this region or entering the region due to the lack of Latin 
America-focused research.

Come join us for this conference co-located in the Copacabana 
Beach area, one of the most famous and beautiful beaches in the 
world, and Ponticial Catholic University – Rio, located in the heart of 
a rainforest in the Gavea area. We hope to see you in Rio de Janeiro 
in March 2011! 

If you are interested in attending this conference and would like 
to lead a Development Session for research in the early stages, 
serve as a Session Chair, Facilitator, or in another capacity, 
please contact the SMS office. The Program Chairs are currently 
busy building the schedule and welcome individuals looking to 
help make this conference a success.

inTeresTed in aTTending?

Hosted in 
cooperation with

For more information about the 2011 SMS 
Special Conference in Rio de Janeiro, please visit 
rio.strategicmanagement.net.

PROGRAM CO-CHAIRS
William Newburry

Ronaldo Parente

Angela da Rocha

Jorge da Silva

Hosted by

Latin America's 
Burgeoning

Strategic Role 
in Global 

Development

rio.strategicmanagement.net

SMS SPECIAL CONFERENCE
MARCH 11–13, 2011
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TRISH CLIFFORD —You have your taxes completed with the help of a CPA and make your financial investments with counsel from a 
CFA. You might exercise with a certified personal trainer or a certified yoga instructor or send your invoices to be put into Quickbooks by a 
certified virtual assistant. So, of course, when you are developing strategy—a strategy that may require you and your organization to take 
considerable risks or make sizable investments and difficult decisions—you call on the insights of a certified strategist. 

If only there was such a person. There are some certification programs for project management and strategic planning, but is there a 
certification process to designate some people as ‘certified strategists?’ No. Or at least not yet. MBAs, consultants from firms who do 
strategy consulting, and the odd business school professor are usually deemed proficient and qualified to guide strategy development, 
evaluation, and execution. So are unemployed engineers, economists, psychologists, mechanics, and medical doctors. 

Any of these people might be a gifted strategist. Any of these people might have invested considerable time and energy to learn, master, 
and apply the fundamental techniques of strategy analysis and the generally accepted steps in strategy development processes—with or 
without having held a strategy-related job or matriculated in an MBA program. But how would we know? By the time they have contributed 
to a value-destroying strategy and we can see a negative impact on a company and its stakeholders, it is too late to do much about it (and, 
in this case, we have no way to sanction poor practitioners of strategy, except to trust that the market will weed them out).

More than a year ago, the Strategic Management Society embarked on an investigation of strategy certification, gathering data from other 
certification schemes and prospective beneficiaries of a certified strategist program. The SMS is committed to continuing to learn about 
the potential markets and benefits of such an effort. At the same time, the Society understands there is a central element of any successful 
certification initiative: a test. Regardless of the size and appetite of the market for certified strategists, the ability to create a mechanism to 
test and assess an individual’s strategic capabilities is vital. 

The demand for a discerning and reliable test that effectively covers the domain of the field has been convincingly demonstrated. At 
this point, the focus for SMS Certification is on practitioners, so—thankfully—the need to resolve all of our field’s lively and sometimes 
protracted debates over definition, causation, measurement, theory, and the like is not a prerequisite for creating a useful practitioner’s test. 

SMS STRaTEGY cERTIFIcaTION: WHaT’S NExT? 

Trish Clifford
Clifford Strategic Services

Check out our website for a discussion 
forum on our certification initiative:  
forums.strategicmanagement.net.
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Imagine it is 2017 and we have just been introduced to Sylvie, an individual who graduated from college five years ago. She is 
working at Nakio South America in a sales job and wants to move into a role where she has a chance to contribute to the sales 
strategy for her geography and advance her career. Getting an MBA is not an option for Sylvie at this time, yet the number of 
candidates far exceeds the openings for the types of jobs she seeks. How can she separate herself from the crowd?

To differentiate herself from other candidates, she is willing to study for an  SMS Strategy Certification exam. Her undergraduate studies 
and life experiences, including reading, discussing, and applying business and strategy topics, make her confident that with some 
study she can pass. Sylvie knows Nakio values strategy certification and sometimes sponsors employees to take the exam. Those who 
achieve certification are favored for certain jobs and special projects. Though it is relatively new, SMS Strategy Certification is becoming 
meaningful not only to human resources, but to senior leaders, suppliers, and alliance partners. Some MBAs who were at first disdainful 
are now considering taking the test to demonstrate they spent their two years on something other than accounting and finance.

First Sylvie approaches her supervisor at Nakio. Can she be considered for a certification sponsorship? Nakio uses certification to 
gauge both interest and aptitude in strategy. Each quarter, a cohort of Nakio employees is sponsored to sit for the SMS Certification 
Exam. Soon Sylvie is approved for the program based on an internal Nakio screening process, and she goes online to the SMS site 
and finds out about study materials and options. Before she can register for the exam, Sylvie must carefully read and agree to an 
ethical statement that defines the norms for professional practicing strategists. She also verifies her work experience and ensures she 
meets specific criteria for candidacy. Six months later, when she sits for the four-hour exam, she encounters a mix of multiple choice, 
fill in the blank, and open-ended questions like: 

Describe at least four steps required to create effective strategy.•	
What types of insights can be gained through high-quality situation analysis (e.g., application of Porter’s Five Forces)?•	
Under what conditions should budgets and strategies be codetermined? •	

She reads passages of realistic cases and answers questions about strategic managers’ best courses of action in various situations. 
The questions range across industries, and the organizations featured are faced with constraints and uncertainties. It is not an easy 
test, but it is a fair test. Sylvie is among the 70 percent of the applicants in her cohort who learn they have passed. It is only a test of 
strategy fundamentals and a more advanced test may be in her future, but she is excited about her improving career prospects and 
updates her LinkedIn profile with CS1 (Certified Strategist, Level 1). 

SMS STRaTEGY cERTIFIcaTION continued

caLL FOR vOLUNTEERS

MEET SYLvIE!

Are you in a position to contribute to the SMS effort to assess strategy skills and provide uniform 
expectations for strategic practices and strategic conduct? If so, now is the time to get involved. The 
testing, IT, marketing, and management challenges of this initiative are significant, and we are in the 
process of building a team with the skills and energy to make this vision of the future a reality. Please 
contact the SMS office at sms@strategicmanagement.net with your ideas and indications of interest. 
Thank you for your support. 
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2010 SMS cONFERENcE ROME
rome reCap

GIAMBATTISTA DAGNINO, ROSARIO FARACI, GIANMARIO VERONA, AND  
MAuRIzIO zOLLO — For the 30th Annual International Conference of the Strategic 
Management Society, we were delighted to host you in Rome, the eternal city and the ancient 
caput mundi, for a collective reflection on what our field has accomplished during the last 

three decades and the scholarly challenges before us. For 
this occasion, the conference theme was, in fact, Strategic 
Management at the Crossroads.

The theme turned out to be well suited to strategy experts and, therefore, we were able to build 
a tremendous program from more than 1,100 submitted proposals! Despite the taxing economic 
environment, with more than 1,000 attendees and 201 sessions, the 2010 SMS Conference was the 
largest conference in Society history!

The event began Saturday with the PhD Workshop, which gave 25 selected PhD students the opportunity 
to work with faculty facilitators on a variety of subjects, discuss their research, and learn from their peers. 
It proved to be a full day of knowledge for those presenting and participating. On Sunday, the buzz of the 
Interest Group sessions was heavy and continued into the evening’s poolside opening reception.

The following days were filled with a variety of plenary sessions that included our keynote speech from 
Mario Monti (Bocconi University) about the Future of Competition: Linking the Macro with the Micro. 
Additional plenary sessions focused on SMS Evolving: Presenting the New Interest Groups on Human 
Capital and Stakeholder Strategy, Dynamic Capabilities at the Crossroads, and Big Physics, Small 
Particles, and Bridging Communities: How does CERN Connect the Micro and Micro Worlds? 

This year we were able to offer nine ‘showcase panels’ that ran in parallel and explored various facets 
of the strategy world. As in recent years, the conference also offered a number of interesting sessions 
related to the SMS’ Teaching Track. The parallel program consisted of paper, common ground, and panel 
sessions, with more than 600 presentations.

The conference also presented an exciting social program in the eternal city, which provided us with 
stunning weather. On Monday evening, conference attendees were able to enjoy a piece of history and 
a magnificent sight during our private dinner event at the Vittoriano Monument. Attendees could take 

in amazing city views from the upper terrace of the monument and enjoy a wonderful classical music concert by the Rome Tre Orchestra. 
The Tuesday evening poolside reception was sponsored by the University of Catania. It provided conference attendees with a ‘Taste of Sicily,’ 
including traditional food, drink, and Mediterranean music. 

To facilitate significant outreach at the local level, we introduced an innovation this year:  four extensions held in four cities along the Italian 
peninsula—Milan, Venice, Naples, and Catania—before and after the conference. The extensions, which overall covered about 870 miles, 
turned out to be successful and well attended by the strategy community.

Special thanks are extended to all the track chairs, as they created an exciting conference program, as well as the team at the SMS Office 
in Chicago and the SMS Board. Additional thanks go to the presenters, reviewers, and the many other people who contributed their time 
and support for the success of the event. After this Italian experience, we look forward to the next SMS milestone for the 31st Annual 
International Conference in Miami, Florida in 2011!
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SMS MEMBERSHIP RENEWaL 2011

This is a friendly reminder that SMS membership is annual and that 2010 membership ends on December 31st of this year. (For those of you 
who attended our Annual Conference in Rome, your 2011 membership was included with your registration fees).

We are pleased to inform you that SMS membership dues for 2011 will be the same rate as they have been in 2008-2010. Due to an overall 
increase in SMS membership, we are able to include a subscription to the Global Strategy Journal without an increase in dues.

Last year we introduced multi-year bundles and they were a hit! We’re keeping this option and allowing members to renew their 
membership for up to three years and save on dues. 

Please visit our website (www.strategicmanagement.net) where you can quickly and conveniently renew your membership with the ability to 
view and update your contact details as well as your interest groups. You can also download and print a receipt.

MEMBERSHIP caTEGORIES

We are pleased to be able to hold dues at the same level as they were in 2008,  

2009 and 2010.

REGuLAR — 2011 Only:  US $215  

 Two Year Bundle: US $430 (Lock in the current rate!)

 Three Year Bundle: US $615 (Save $30)

EMERITuS — 2011 Only: US $115
 Two Year Bundle: US $230 (Lock in the current rate!)

 Three Year Bundle: US $330 (Save $15) 

To qualify for the Emeritus Status, individuals must have passed the age of 65 and have 10 or more 

years of SMS membership. All membership benefits and privileges remain the same.

STuDENT — 2011 Only:  US $105*

* Restrictions apply, please see our website for details

WE LOOK FORWARD TO WELCOMING yOu BACK FOR ANOTHER yEAR!

To renew your membership, visit 
strategicmanagement.net  
and click on membership.



sms board

EXECUTIVE COMMITTEE
Jay Barney, President
Joan E Ricart, Past President
Robert Hoskisson, President-Elect
Steven Floyd, Treasurer
Nikolaus Pelka, Executive Director

DIRECTORS
Irene Duhaime, 2009–2012
Javier Gimeno,2009–2012
Marjorie Lyles, 2009–2012
Africa Ariño, 2011–2013
Robert Burgelman, 2011–2013
Margaret Peteraf, 2011–2013

2011 ig leadership

COMPETITIVE STRATEGY
Michael Leiblein, Ohio State University
Govert Vroom, University of Navarra
Glenn Hoetker, University of Illinois-Urbanna 
Champaign 
REPS AT LARGE: 
Aya Chacar, Florida International University
Donald Hatfield, Virginia Tech
Thomas Moliterno, University of South Carolina
Asli Arikan, Georgia State University
Todd Alessandri, Northeastern University
Douglas Miller, University of Illinois-Urbana 
Champaign

CORPORATE STRATEGY
Robert Wiseman, Michigan State University
Gerry Sanders, Rice University
Parthiban David, American University
REPS AT LARGE: 
yasemin Kor, University of South Carolina
Todd zenger, Washington University-St. Louis
yan zhang, Rice University
Cynthia Devers, Tulane University
Guoli Chen, INSEAD
William Judge, Old Dominion University

GLOBAL STRATEGY
Anil Gupta, INSEAD
Charles Dhanaraj, Indiana University
Timothy Devinney, University of Technology-
Sydney
REPS AT LARGE: 
Ram Mudambi, Temple University
Torben Pedersen, Copenhagen Business School
Annique un, University of South Carolina
ulf Andersson, Copenhagen Business School
Sumit Kundu, Florida International University
Jim Robins, WU Vienna

KNOWLEDGE & INNOVATION
Sharon Matusik, University of Colorado-Boulder
Mary-Anne Williams, University of Technology-
Sydney
Gabriel Szulanski, INSEAD
REPS AT LARGE: 
Teppo Felin, Brigham Young University
Peter Lane, University of New Hampshire
Carmen Weigelt, Tulane University
Susan Cohen, University of Pittsburgh
Michael Jacobides, London Business School
Anne Parmigiani, University of Oregon

STRATEGY PROCESS 
Bill Wooldridge, University of Massachusetts-
Amherst
Cathy Maritan, Syracuse University
Tomi Laamanen, Aalto University
REPS AT LARGE: 
Bruce Lamont, Florida State University
Chet Miller, University of Houston
Patrick Regner, Stockholm School of Economics
Pamela Barr, Georgia State University
Christopher Bingham, University of North 
Carolina-Chapel Hill
Xavier Castaner, University of Lausanne

PRACTICE OF STRATEGY
Sotirios Paroutis, University of Warwick
Robert Wright, Hong Kong Polytechnic University
Timo Santalainen, Aalto University
REPS AT LARGE: 
Thomas Lawton, EM LYON Business School
Hanna Lehtimaki, University of Tampere
John Pearce, Villanova University
James Faulkner, Booz Allen Hamilton
Wolfgang Guettel, Johannes Kepler University 
of Linz
Markus Nordberg, CERN

ENTREPRENEURSHIP AND STRATEGY
MB Sarkar, Temple University
Christoph zott, IESE Business School
Christopher Tucci, Swiss Federal Institute of 
Technology-Lausanne
REPS AT LARGE: 
Garry Bruton, Texas Christian University
Gary Dushnitsky, London Business School
David Sirmon, Texas A&M University
Rafeal Corredoira, University of Maryland
Thomas Keil, Aalto University
Pinar Ozcan, University of Navarra

STRATEGIC HUMAN CAPITAL
Russ Coff, University of Wisconsin
Dave Lepak, Rutgers University
Bill Hesterly, University of Utah
Pat Wright, Cornell University

STAKEHOLDER STRATEGY
Edward Freeman, University of Virginia
Maurizio zollo, Bocconi University
Jeffrey Harrison, University of Richmond

A PROFESSIONAL SOCIETY FOR THE 
ADVANCEMENT OF STRATEGIC MANAGEMENT

The Strategic Management Society (SMS) is unique in 
bringing together the worlds of reflective practice and 
thoughtful scholarship. The Society consists of more than 
2,600 members representing over 65 different countries. 
Membership, composed of academics, business practitioners, 
and consultants, focuses its attention on the development 
and dissemination of insights on the strategic management 
process, as well as fostering contacts and interchange around 
the world.

The Society is probably best known through the Strategic 
Management Journal (SMJ) published by John Wiley & 
Sons. This Class A journal has become the leading scholarly 
publication in the field of Strategic Management and 
is consistently rated one of the top publications in the 
management area. The Society launched a new quarterly 
journal, the Strategic Entrepreneurship Journal (SEJ) in 
2007 and will now start a third quarterly journal, the Global 
Strategy Journal (GSJ). The intent is for the GSJ and the SEJ 
to soon also become a Class A journal and to promote the 
development and dissemination of advances in the field by 
maintaining the highest standards of intellectual thought 
combined with practical relevance, just as their sister 
publication SMJ has done for many years.

SMS BOARD AND IG LEADERSHIP ELECTIONS

During the month of July, SMS members were invited to participate in this year’s online elections for the SMS Board of Directors 
and the leadership of the Interest Groups. The results of the Interest Group elections are listed on this page and posted in more 
detail on the SMS website: www.strategicmanagement.net

interested? visit www.strategicmanagement.net

SMS Executive Office   

Rice Building, Suite 215

815 W Van Buren Street   

Chicago IL 60607-3567  uSA

Phone  +1 312 492 6224     

Fax  +1 312 492 6223    

sms@strategicmanagement.net  

www.strategicmanagement.net


