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The financial crisis has moved into a serious recession, and we are 
living through difficult times. Companies are suffering, people are 
losing their jobs, and social problems are on the rise. While there are 
some signs of improvement, we are still in the midst of a recession 
that will require some countries to make fundamental adjustments 
to their economic structures. Just as important for strategy scholars, 
we are facing a tremendous structural change in our field. It is quite 
possible that the models we used in the past may not be the ones 
that are relevant in the future.

We as strategy scholars have a responsibility to help find solutions 
in this uncertain world. It is time we put our knowledge to use and 
help find solutions for the difficulties that our companies, managers, 
and societies will face in the future. We must reinforce in our 
classrooms, our writing, and consulting that the changes we are 
facing require changes in strategy; it is time to rediscover strategy 
and put it into practice.

Soon we will meet in Washington, D.C., to talk about Strategies 
in an Uncertain World. Neither the location nor the theme of the 
conference could be more appropriate for the times in which we 
live. Our co-chairs, Marjorie Lyles and Jeff Reuer, have the perfect 
context in which to have a conversation about how the world is 
changing and what we as strategy scholars can do about it. It 
may be because of this that we have received a record number of 
submissions and registrations. I hope you will be able to attend this 
very relevant conference. 

As with the rest of the world, the Strategic Management Society has 
also been rethinking its strategy. The board of the SMS and some 
additional past-presidents met in Miami last January for a strategy 
retreat. The SMS has always been dedicated to providing venues 

for sharing cutting-edge strategic management research. In this 
meeting, the SMS board reaffirmed the Society’s important mission 
of serving the academic strategic management community. The 
challenge before the SMS is to distinguish itself in an increasingly 
crowded marketplace of societies and conferences focused on 
strategic management research. We are highly committed to being 
a quality organization that is flexible, innovative, and global. Our 
commitment to these dimensions is visible in the new membership 
and conference initiatives we are implementing. 

One of our goals is to increase the amount of innovation seen at 
the annual conference, as well as at smaller, special conferences. We 
are excited about the innovative ideas from the team planning the 
2009 Washington conference, and we look forward to developing 
these ideas further for the 2010 conference in Rome. See page 15 for 
details. We also realize that we live in a high-tech society and must 
continually be developing our Web content and capabilities. Some 
of the other initiatives we hope to soon implement are an improved 
structure of the awards and honors program and the ability to offer 
strategy certification. We also hope to bring the Strategy Research 
Foundation to life and have it start its own activities to foster and 
nurture the field. We will detail advances on all of these fronts at our 
meeting in Washington, where I hope to greet you personally.

With your help and dedication, we can continue as an organization 
that is successful in changing the environment in which we live.

Thanks,

THOUGHTS FROM THE SMS PRESIDENT
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INTRODUcING THE SMS MEMbERSHIP cOMMITTEE

A little over a year ago, the board of the Strategic Management Society formed a task force to look at membership development. The 
mission of this committee is to develop a set of recommendations for ways to increase the Society’s membership. Our main focus has been 
on retaining members and finding ways to enhance the value of SMS membership. 

The SMS has been very successful in welcoming new members in recent years. So far in 2009, over 700 individuals, who were not members 
in 2008, have found their way to our organization. Our special conference in India helped us attract top talent from that region and, as you 
can see from the map to the right, our membership continues to expand outside the U.S. All of this is good news for the SMS.

While there is a large group of longstanding members, there is also a substantial transient group. There are many who are members one 
year and not the next. This can be attributed to conference attendance in one year and lack thereof in the next. Whatever the cause, when 
a member fails to renew, this makes growth of the Society more difficult. Thus, the Membership Committee has made retention a key focus, 
and this means finding new ways of increasing the value of membership.

Price influences perceptions of value, and with membership dues increasing to $215 last year, our Society felt a pinch from its members. 
After several years of stable dues, a fee increase was necessary due to the addition of the Strategic Entrepreneurship Journal. Hearing from 
our members that price was a concern, the board late last year voted against an already approved further fee increase for 2009. 

We must also continue to work hard to retain members acquired from special conferences. This means finding ways to relate and remain 
relevant in the region long after the conference has past and the “SMS buzz” has worn off.

One of the first initiatives we spearheaded was a nonrenewal survey. This brief survey was sent to all members from 2007 who did not 
renew in 2008, and was meant to give us an idea for reasons of nonrenewal. The responses have been examined together with membership 
data, and many positive initiatives have been put forth from our committee. The following are a few of the issues we’ve been discussing:

Encouraging Interest Groups to recognize and involve new members more in their activities•	
Enhancing member services available on the SMS Web site•	
Increasing ease of access to Society publications (SMJ, SEJ) for members via the SMS Web site •	
Developing special conferences in emerging economies and elsewhere to become relevant to more people and enroll new members•	
Continuing efforts in conferences to make SMS the place for cutting-edge conversations in strategic management•	
Expanding European and Asian representation in the leadership of the Society•	
Offering a discount for multiple year renewals•	

The SMS board has been very responsive to suggestions from our committee. Some of these suggestions have already been acted on (e.g., 
special conference initiatives, optional meal functions for the international conference, online journal viewing), and others are still being 
considered and developed. Some—like recognizing and involving new members within your interest groups—depend on you. One thing we 
could all do is encourage strategy professionals we know to join the Society and participate in our activities. As a current member, you have 
a stake in maintaining a vital, growing Society.

Finally,we would like to share with you that 2009 has been a very successful year for member growth, even with the bad economic 
circumstances. We’ve welcomed back many members who did not renew their membership last year, and we’ve increased our total 
membership to an historic high. Additional information is provided on the next page. With all these positive signs and your continued 
support, we are confident that the SMS will grow significantly in the coming years. We welcome your input; please let us hear from you via 
email at membership@strategicmanagement.net.

Sincerely,

The Membership Committee 

Steve Floyd, Chair
University of St. Gallen

Pam Barr
Georgia State University

Mason Carpenter
University of Wisconsin-Madison

Xavier Martin
Tilburg University

For more information on SMS membership, please  
visit sms.strategicmanagement.net or email 
membership@strategicmanagement.net. 
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2009 MEMbERSHIP DISTRIbUTION
The countries shaded in blue represent the distribution of SMS membership throughout the world. All membership data is as of July 2009. 

We currently have over 
2,500 members. This is  
the largest membership  
in SMS history!

Our members are 
from 66 different 
countries.

703 members 
have 10 or more 
years of SMS 
membership.

We welcomed over 
700 new members 
so far this year. 
300 joined after 
attending our special 
conference last year 
in Hyderabad, India.

INTEREST GROUP MEMbERSHIP

Competitive Strategy  895

Corporate Strategy and Governance  665

Entrepreneurship and Strategy  750

Global Strategy  532

Knowledge and Innovation  853

Strategy Process  445

The Practice of Strategy  327

All SMS members are welcome to join two Interest Groups.  
If you are not currently a member of an IG and would like to 
be, contact the SMS office.

SMS MEMbERSHIP by REGION

 SMS Members New Members in 2009

North America 43% 1,069 25% 177

Europe  35% 874 30% 215

Asia  17% 417 39% 279

Australia/New Zealand  2% 60 1% 8

Africa  1% 25 2% 13

Latin America  1% 31 1% 8

Middle East  1% 25 2% 11

  2,501  711
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SMS TEacHING INITIaTIvE

It may seem difficult to believe, but with the 2009 Conference in Washington, D.C., the SMS Teaching Initiative will celebrate its third year of 
programming. For many SMS members, this initiative may still represent something new and unknown. For others who have participated in 
one or more sessions, the initiative is familiar and, hopefully, helpful. We felt it would be useful to share a short history of the initiative and 
our perspective on what lies ahead.

How did the SMS Teaching Initiative begin?

The teaching initiative first took shape in discussions among SMS Executive Board members. The idea, which was to complement the 
research focus of the annual conferences with a focus on teaching, was launched with the 2007 SMS Conference held in San Diego. At this 
conference, we held four regular program sessions and a business meeting to encourage participation in planning for the future. Our first 
sessions included: (1) Case Teaching Tips: Little Things Can Make a Big Difference; (2) Teaching Across Borders: What You Need to Know 
When Teaching Strategy Across International Environments; (3) Strategic Management & the B-School Curriculum: A Panel of Deans; and (4) 
Strategy Simulations: A Second Life Using Second Life? Attendance at the sessions was excellent, confirming a high level of interest in the 
teaching initiative among SMS members.

What did we learn from our early experiences?

At the 2007 SMS Conference, we collected data from attendees about their interest in the new teaching initiative. What we learned was 
exciting. Most members wanted to see at least the same level of activity in the future, with many participants asking for increased activity. 
All respondents were positive about including programming on teaching in future SMS conferences. While we learned that attendees felt 
teaching demonstrations were the most valuable, respondents suggested that offering a variety of sessions was important too. We took this 
useful information and used it when programming for 2008. We offered one preconference session (Using Experiential Exercises in the Strategy 
Classroom) and five regular conference sessions at SMS’s meeting in Cologne: (1) Teaching Strategy in an E-Learning Environment; (2) Trends & 
Challenges in Building Content of the Strategy Core: Using Interdisciplinary Approaches to Teaching Strategy; (3) Teaching Strategy in Non-
Degree Executive Programs; (4) Field Studies and Case Competitions: Contemporary Pedagogies for the Strategy Course; and (5) Teaching 
Entrepreneurship. Again, attendance was strong, with members expressing enthusiasm for the topics covered.

What does the future hold for the SMS Teaching Initiative?

As we enter the third year of the teaching initiative, it is important to turn our attention beyond start-up and focus on growing the initiative 
in a way that best serves SMS members. Our current priorities are: (1) recruiting outstanding strategy teachers to be part of the task force; 
(2) continuing to offer valuable SMS sessions; and (3) offering input to the debate related to the content and delivery of strategy curricula. 
We are excited to announce the 2009 SMS Strategy Teaching Task Force Members: Idie Kesner (co-chair; Indiana University), Paul Friga 
(co-chair; University of North Carolina); Brian Boyd (Arizona State University), Rachel Davis (National University of Singapore), Jay Dial (The 
Ohio State University), and Kim Warren (London Business School). Our goal was to seek top strategy professors with diverse backgrounds 
to enhance offerings and dialogue. Our preliminary plans include more strategy teaching best practice examples, a deep dive in real options 
strategy curricula, and a full-fledged debate on the relevance and usefulness of traditional strategy courses. We also seek to increase the 
participation of consultants and practitioners in this initiative as well.

As co-chairpersons, we are interested in your thoughts and ideas. If you have suggestions about how we can enhance this initiative to better 
serve SMS members, we hope you will write to us. 

Paul Friga, University of North Carolina

Idie Kesner, Indiana University

Paul Friga University of North 
Carolina at Chapel Hill

Idie Kesner 
Indiana University

Brian Boyd 
Arizona State University

Rachel Davis 
National University of Singapore

Jay Dial  
Ohio State University

Kim Warren 
London Business School

Teaching Track Sessions for the 2009 Annual Conference

•		Strategy	in	2009:	Are	we	Teaching	the	Right	Stuff?

•		Ethics	in	the	Strategy	Classroom:	A	Multi-Cultural	Perspective

•		Evaluation:	How	to	Access	Learning	Outcomes	in	a	Strategy	Class

•		Case	Discussions:	Maintaining	the	‘Right’	Amount	of	Control

•		Real	Options:	Teaching	Strategy	for	Uncertain	Environments

•		Real	Work	Projects:	Why	they	are	Better	than	Case	Studies

For more information, please see the newsbox at 
sms.strategicmanagement.net or email Paul Friga 
(pnf@unc.edu) or Idie Kesner (ikesner@indiana.edu). 
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HaPPENINGS WITH THE SMS FEllOWS

We are pleased to be serving as Dean and Deputy Dean of such a distinguished group of strategists. Our extensive involvement with the SMS 
spans more than 25 years, and during this time we have both served the SMS in various roles, including President.  We would like to thank our 
peers who elected us to serve for the next two years as the Dean and Deputy Dean of the Fellows. 

As you know, the purpose of the Fellows to is recognize and honor members of the SMS who have made significant contributions to theory 
and the practice of strategic management.   We are currently in the process of electing new members to our Fellows group, and we have every 
confidence they will embody our mission statement.

We are enthusiastic about the involvement of the Fellows during the 2009 Annual Conference in Washington, DC. This initiative was adopted 
at the Fellows meeting in Cologne, and it promises to be informative and stimulating sessions.  

Below is a listing of the current roster of the Fellows.  It is a precept of the Fellows that once elected, a member will be forever listed as a 
Fellow.  For more information about the SMS Fellows, please visit fellows.strategicmanagement.net.

It is an honor to serve such a renowned group of scholars.  We look forward to working with you to advance the role of the Fellows group 
within the strategic management community.

Dean
Howard Thomas
University of Warwick

Deputy Dean 
Carlos Cavalle
IESE Business School

SMS FELLOWS

Kenneth Andrews*  
H. Igor Ansoff*
Jay Barney                                    
Christopher Bartlett
Richard Bettis                              
Joseph Bower
Edward Bowman*
Robert Burgelman                       

Carlos Cavallé    
Bala Chakravarthy                       
Alfred Chandler* 
Derek Channon*                         
Karel Cool            
Arnold Cooper                              
Yves Doz              
Kathleen Eisenhardt 

Pankaj Ghemawat                  
Sumantra Ghoshal*
William Guth                                 
Donald Hambrick               
Gary Hamel 
Constance E. Helfat                                 
Bruce Henderson*
Michael Hitt                                   

Robert Hoskisson
Bruce Kogut**              
Peter Lorange                              
Ian MacMillan      
John McGee                                 
Henry Mintzberg  
Will Mitchell                                   
David Norburn 

Margaret Peteraf    
Andrew Pettigrew                        
Michael Porter     
C K Prahalad                               
Richard Rumelt  
Dan Schendel 
Harbir Singh  
George Stalk Jr.                          

John Stopford  
David J. Teece** 
Howard Thomas                         
Edward Zajac

  * In Memoriam
** Elected but not yet inducted

For more information about the SMS Fellows,  
please visit fellows.strategicmanagement.net.
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Inaugurated in 2007, the prize is awarded annually to a relatively young or new scholar, who displays exemplary scholarship as 
demonstrated in research, education, and related academic activities that seek to improve current strategic management practice.  
The criteria for this award recognizes a portfolio of work that suggests the candidate will make fundamental contributions to the way  
we think about knowledge essential to achieving durable organizational success. Eligible to be nominated are members of the SMS.  
The likely winner of the award will be under the age of 40 and with at least 5 years since his/her PhD, and have a record of publication 
and professional activity that has demonstrated their work to be significant and with impact. 

The recipient of the SMS Emerging Scholar Award will be recognized at the SMS Annual International Conference and receives 
US$5,000. He/she has the opportunity to present his research in a prominent setting at the SMS Annual International Conference and is 
recognized in the SMS journals. Nominations are accepted throughout the year. The deadline for this award is April 30th of each year.

SMS EMERGING ScHOlaR aWaRD
about the annual prize

a cONvERSaTION WITH MIcHaEl lENOx
sms emerging scholar recipient

sms  
emerGING 

sCHOLAr 
AWArD

PrevIOus reCIPIeNts

2008 Riitta Katila

2007 Jeff Reuer

Michael Lenox is the winner of the 2009 SMS Emerging Scholar Award. The following interview to 
discuss his research was conducted by Michael Hitt, Texas A&M University. 

MH: What are your primary research streams on which you have 
focused since receiving your Ph.D.?

ML: I have had two primary research streams. The first of the two 
streams of research focuses on nonmarket strategies by businesses 
with an emphasis on environmental issues. In particular, I seek to 
answer the question—What are incentives for businesses to go 
beyond the requirements of government? Within this stream of 
research, I have focused on issues of stakeholder engagement, the 
contribution of operational efficiencies to environmental concerns 
and industry self regulation, among others. The second dominant 
research stream deals with technology, strategy and innovation. 
Within this research stream, I am interested in understanding how 
research and development models have been transformed to the 
current model of open innovation in which external knowledge 
is identified and brought into the organization in order to create 
innovation. In examining the question of open innovation, my 

research has addressed such issues as absorptive capacity, and the 
use of corporate venture capital to acquire minority stakes in firms 
in order to gain access to and knowledge about new technologies.

More recently, I have started to examine questions regarding 
industry evolution and competition in environments that involve high 
interdependencies and complementarities. Here, I attempt to integrate 
knowledge and foci from both of the research streams mentioned.

MH: If you could offer advice to young scholars on how to be as 
productive as you have been, what would you say to them?

ML: I would encourage young scholars to build a portfolio of 
research projects rather than to focus on only one project at a time. 
In so doing, one diversifies his/her risks regarding the potential 
payoffs/publication of the work and, if managed effectively, can 
be more productive over time. I also recommend involving good 
coauthors with complementary skills and interests which have been 
a boon to my own research. 

For more information, please see the newsbox at 
sms.strategicmanagement.net. 
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a cONvERSaTION WITH MIcHaEl lENOx (cONT.)

sms  
emerGING 

sCHOLAr 
2009

Michael Lenox

Michael Lenox holds a Ph.D. from MIT and is currently the director of the Batten Institute and Samuel 

L. Stover Professor of Business at the Darden School, University of Virginia. Michael Lenox was selected 

from a field of excellent candidates because of his research productivity, contributions to the field and 

future potential. He has 22 journal articles with publications in top scholarly journals such as the Strategic 

Management Journal, Academy of Management Journal, Management Science and Organization Science, 

among others. His research has focused in and made contributions to two primary streams of work (1) 

Strategy, Environment and Nonmarket Strategies (stakeholder engagement, operational efficiencies and 

the environment and industry self regulation) and (2) Technology, Strategy and Innovation (transformation 

in R&D foci and programs, open innovation).

He has served or serves on the editorial review board for several scholarly journals including the Strategic 

Management Journal and Organization Science. In addition, he was appointed as an Associate Editor 

for Management Science in 2009. His future research integrates theoretical notions from his two major 

streams of research with the intent of giving voice to strategic management research into public policies. 

In summary, he is a bright young scholar with much promise to make important contributions to the field 

of strategic management and in other arenas.

In addition, young scholars should not consider single papers but 
rather build research projects from which multiple papers could be 
developed. This requires a broader frame and greater effort to plan 
the projects so that appropriate data can be obtained and several 
papers identified in advance. In fact, I recommend the development 
of projects from which at least three papers can be prepared. Of 
course, having larger projects and multiple projects, as well as 
multiple coauthors, requires appropriate balancing among and 
management of those projects to bring them to fruition. However, 
it allows a person to select particular papers and projects that are 
perceived to have higher potential value and payoff.

MH: Looking to the future, could you discuss what focus (foci) you 
foresee in your own work?

ML: Strategy scholars have a lot to say about public policy. And, thus, 
I expect my research to integrate my interest in business strategy 
and public policy issues. At the Batten Institute, we focus on how 
entrepreneurship and innovation can affect broader social issues 
and policies. My research will fit under this umbrella. For example, 
much prior research has examined how we can increase the rate of 
innovation, assuming that all innovation is good and of equal value. 
Fewer questions have focused on the direction of innovation. But, 
we could examine how innovations can be developed that help to 
address environmental concerns. Thus, I see my research integrating 
interests across the areas that I mentioned earlier but focused on 
important social issues such as environmental concerns.
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UPDaTE ON THE STRaTEGIc MaNaGEMENT JOURNal

Tomi Laamanen  
Helsinki University  
of Technology

Jiatao Li  
Hong Kong University of 
Science and Technology

Jeffrey Reuer  
Purdue University

Kulwant Singh  
National University 
of Singapore

Margarethe Wiersema 
University of California-
Irvine

FIvE NEW ASSOCIATE EDITORS HAvE HAvE BEEN ADDED TO THE SMJ EDITORIAL BOARD.

STRATEgy AND THE DESIgN OF ORgANIzATIONAL ARCHITECTURE

Design choices about an organization’s architecture represent some of the most powerful strategic 
levers available to the top management of the modern corporation. However, we know surprisingly 
little about the antecedents and consequences of those choices. We accept that optimal design 
choice is contingent on environmental and internal fit considerations, but we suggest that the 
precise connections need revisiting. Most of the theoretical knowledge base in this area is decades 
old, but this situation has begun to change due to conceptual and methodological innovations in 
the study of organizations in recent years. This special issue offers an opportunity to build on these 
developments and offer significant, new advances. 
The submission deadline is December 1, 2009. More information on this special issue 
can be found at smj.strategicmanagement.net.

SMJ SPEcIal ISSUES UNDERWay

The Age of Temporary Advantage
The SMJ invited submissions for a special issue aiming to develop theory and empirical evidence about whether and why 
competitive advantages may be becoming less sustainable and how organizations can successfully compete using a series of 
temporary or dynamic competitive advantages. 

Psychological Foundations of Strategic Management
This special issue seeks to merge traditional and modern perspectives in Strategic Management by exploring the psychological 
foundations of executive behavior, goal formation, resource formation and deployment, firm performance, strategy implementation 
and market efficiency. A more explicit recognition of the psychological foundations of strategy offers exciting new directions for 
research on strategic behavior and firm performance.

call FOR PaPERS – SMJ SPEcIal ISSUE

For more information on the new Editorial Board 
members and upcoming special issues, please 
visit smj.strategicmanagement.net.
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Dan Schendel

DAN SCHENDEL, MICHAEL HITT AND JAy BARNEy – We are now in our fourth year of operation and are publishing the third volume 
of the Strategic Entrepreneurship Journal. We are very pleased with the progress of the journal. Our Wiley-Blackwell representatives 
communicate that the SEJ has been adopted by more libraries early in its life than any other new journal published by John Wiley & Sons in 
the last 10 years. Furthermore, through December 2008, the articles published in the SEJ had been downloaded more than 10,400 times. 
Again, our Wiley-Blackwell representatives note that this is a very high number of downloads for an established journal—and an exceptional 
number for a new journal. These data suggest that the SEJ has had a successful beginning and portends a bright future. Of course, this level 
of success is due only to the excellent authors, reviewers, and editorial team helping us select and develop the best research for publication.

We are pleased to report that beginning in 2009, Jay Barney joined us as a co-editor of this journal. Jay did an excellent job as an associate 
editor, and we appreciate his continuing editorial leadership and contributions to this journal. In addition, two new associate editors joined the 
editorial team. We are pleased to welcome Rajshree Agarwal (University of Illinois) and Mike Wright (Nottingham University Business School) to 
help us continue the positive development of SEJ. We are also very pleased to have Robert Burgelman and Harry Sapienza continuing with us as 
associate editors. They have both done an excellent job in their roles, contributing significantly to the success that the SEJ has enjoyed.

In addition, we welcome 40 new members of the Editorial Review Board. The number of manuscripts submitted for review has continued to 
increase. Furthermore, the breadth and depth of the research submitted to the journal has required that we enhance and supplement our 
Editorial Review Board. The new members who joined the board are outstanding representatives of the scholarly community, and most of 
them have already served the SEJ, helping us review, develop, and select excellent research for publication. We are delighted to have these 
new members on the Editorial Review Board for this journal.

We currently have two special issues underway. The special issue on International Entrepreneurship is progressing well and is scheduled for 
publication in December 2009. A successful conference was held at York University in April; 10 papers from those submitted were presented. 
The second special issue on Knowledge Spillovers was recently announced and is planned for publication in December 2010.

Finally, we thank all of you for your support of this journal, and we look forward to continuing to publish outstanding research in the area of 
strategic entrepreneurship. We hope you continue to find this work valuable in your teaching and research activities, as well as in your own 
intellectual and professional development.

UPDaTE ON THE STRaTEGIc ENTREPRENEURSHIP JOURNal

Jay Barney

Michael A. Hitt 

Associate Editor 

Rajshree Agarwal

University of Illinois 

Associate Editor 

Mike Wright

Nottingham University

The SEJ has recently made changes to the Editorial Board. Jay Barney is now serving as a 
Co-Editor and Rajshree Agarwal and Mike Wright are now Associate Editors.

For more information about the SEJ 
and changes to the Editorial Board, please 
visit sej.strategicmanagement.net.
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SMS bOaRD ElEcTIONS 2009: THE caNDIDaTES
Introduced here are the candidates nominated for the upcoming elections to the SMS board of 
Directors. The terms of three current directors will end later this year and members are invited 
to fill these positions again.  The voting will take place during the entire month of September. 
SMS members will receive a voting notification in the coming weeks.

Irene Duhaime is Associate Dean and Professor of Strategic Management in the J. Mack Robinson College of Business at Georgia State 
University in Atlanta. Irene Duhaime has been committed to the Strategic Management Society throughout her career, as an attendee and 
presenter at most meetings, and she currently serves on the SMS Board of Directors. She was Co-Chair of SMS’s first Doctoral Workshop, 
developing and implementing that concept for the 2004 SMS Conference with Richard Whittington. She was Co-Chair of the 2005 
Strategic Management Society International Conference, in its 25th Anniversary year, and served as Program Chair and then Chair of the 
Entrepreneurship and Strategy Interest Group and as Editor of the SMS Book Series. She is very active in the Academy of Management as 
well, and has served as Division Chair of the Business Policy & Strategy Division and as member or chair of numerous committees as well 
as on consortia and other developmental activities for doctoral students and junior faculty. Her research interests include diversification, 
corporate acquisition and divestment of business units, and turnaround, as well as entrepreneurship.  Her papers have been published in 
Strategic Management Journal as well as in Academy of Management Journal, Academy of Management Review, Journal of Management, 
and others.  She has served on several Editorial Boards and as Book Review Editor of the Academy of Management Review.

Steven W. Floyd is a Director of the Institute of Management and a Chaired Professor of Strategic Management at the University of St. 
Gallen. He has been active in the Society for 20 years, serving as Program Co-chair of the 24th International Conference, Co-chair of a 
Mini-conference on Strategy Process, and Chair of the Strategy Process Interest Group. Currently, he is Chair of the Membership Committee 
and the Board’s liaison for Special Conferences. His research on strategy process has been published in leading academic journals, including 
the Strategic Management Journal, Academy of Management Review, Academy of Management Journal, Journal of Management, Journal 
of Management Studies, Journal of International Business Studies, Journal of Organization Behavior, Organizational Studies, Long Range 
Planning and the Academy of Management Executive. He is the co-author of three books, Strategic Management: Logic and Action, Building 
Strategy from the Middle: Reconceptualizing Strategy Process and The Strategic Middle Manager. Co-authored papers won the 2005 
SMS Best Conference Paper Prize and the 2006 Sumantra Ghoshal Research and Practice Award at the Academy of Management. He is 
a General Editor of Journal of Management Studies and serves on several editorial boards, including the Strategic Management Journal 
and the Academy of Management Journal. He has worked with a number of companies in the United States and Europe, including ARCO, 
Bombardier, Credit Swiss First Boston, Pfizer, TetraPak, The Hartford, and Warner Lambert. 

Javier gimeno is Professor of Strategy at INSEAD, and holds the Aon Dirk Verbeek Chair of International Risk and Strategic Management. He 
is also the Dean of the Executive MBA programs at INSEAD. Javier Gimeno received a PhD in strategic management from Purdue University 
and a Licenciate degree from the University of Zaragoza in Spain. His work centers on competitive strategy and entrepreneurship, and has 
been published in journals such as Strategic Management Journal, Academy of Management Journal, Administrative Science Quarterly, and 
Organization Science. He served as Senior Editor for Organization Science, and serves on several editorial boards, including the Strategic 
Management Journal, Academy of Management Journal, European Management Review, Strategic Organization, and Management Research.
Javier Gimeno was the Program Chair for the 2006 SMS International Conference in Vienna, and chairman of the SMS Competitive Strategy 
Interest Group. He also served as Program Chair and Division Chair for the Academy of Management’s Business Policy and Strategy division, 
and recently served as member of the Board of Governors of the Academy of Management. 
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bOaRD caNDIDaTES

Robert E. Hoskisson is the George R. Brown Chair of Strategic Management at the Jones School of Business at Rice University. His 
research topics focus on corporate strategy and governance and courses in corporate and international strategic management, among 
others. Robert Hoskisson has served on several editorial boards for such publications as the Strategic Management Journal (current 
Associate Editor), Academy of Management Journal (Consulting Editor), Journal of International Business Studies (Consulting Editor), Journal 
of Management (Associate editor) and Organization Science. His research has appeared in over 90 publications including the Strategic 
Management Journal, Academy of Management Journal, Academy of Management Review, Organization Science, Journal of Management, 
Academy of Management Executive, Journal of World Business, California Management Review and Long Range Planning. He has co-
authored over 20 books including Strategic Management: Globalization and Competitiveness (8th Edition), Competing for Advantage and 
Understanding Business Strategy. He has also co-authored Downscoping: How to Tame the Diversified Firm. He is a Fellow of the Strategic 
Management Society and Academy of Management and is a charter member of the Academy Journal’s Hall of Fame. He has served on the 
Board of Governors of the Academy of Management and the Board of Directors of the Strategic Management Society.

Idalene (Idie) Kesner is the Chairperson of the Management Department and the Frank P. Popoff Chair of Strategic Management at 
Indiana University’s (IU’s) Kelley School of Business. Prior to this she was Chairperson of the MBA Program and co-director of the school’s 
Consulting Academy. From 1983-1995, Idie Kesner was a professor at the University of North Carolina (UNC) at Chapel Hill. Idie Kesner has 
published articles in various journals (e.g., AMJ, SMJ, JOM, OS) on topics ranging from corporate boards and CEO succession to M&A. She 
has also published numerous cases in HBR. Idie leads the Teaching Initiative Taskforce at the SMS. She received UNC’s 1989 MBA teaching 
award and executive education teaching awards in 1990 and 1993. In 1997 she won IU’s executive education teaching award, and MBA 
teaching awards from IU’s Kelley School every year from 1997-2006. She won 3 Teaching Excellence Recognition Awards (TERAs) and 3 
Trustee Teaching Awards. Idie Kesner has been consistently selected by Business Week as a top MBA instructor. Idie Kesner serves as a 
consultant on strategic and board related issues. Currently, she is on the board of Sun Life Financial.

Marjorie Lyles is currently serving a Co-Chair of the 2009 SMS Annual International Conference. She served as an officer for several 
years in the start-up phase including Chairperson of the Knowledge and Innovation Interest Group.  She has been a member of SMS for 
over twenty years and served on various committees. She is the OneAmerica Chaired Professor and Professor of International Strategic 
Management at Indiana University Kelley School of Business. Her research addresses organizational learning, international strategies, 
and alliances, particularly in emerging economies. She has over 60 articles that have appeared in such journals as SMJ, ASQ, AMR, JIBS, 
AMJ, and JMS. She has received two NSF grants, one to assess the development of the private sector after the transition in Hungary and 
the second to assess alliances in the pharmaceutical industry. Marjorie Lyles has consulted with many government agencies and firms 
interested in  organizational learning, foreign direct investment, joint ventures, technology development, and higher education. She 
studies the performance of foreign direct investment projectsand the utilization of joint ventures as a form of business development and 
entrepreneurship in transitional and evolving economies.
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Dear Colleagues:

The 29th Annual International Conference of the Strategic 
Management Society visits the capitol city of Washington, D.C. 
In the city’s inspiring and friendly atmosphere, scholars and 
practitioners from every corner of the globe will focus on the 
conference theme Strategies in an Uncertain World.

The conference aims to encourage discussions about research 
and strategies for addressing uncertainty and the opportunities 
created by changes in the world. Concepts of uncertainty have long 
been at the heart of many of the core theories used in strategic 
management to understand competitive advantage as well as 
organizational boundaries. Increases in the levels and types of 
uncertainty potentially have important implications for the durability 
of firm advantages, the way firms learn and adapt, approaches 
for managing innovation and knowledge, and the attractiveness 
of different strategies and organizational models. The conference 
theme is embedded in the various Interest Group sessions: 
Competitive Strategy, Corporate Strategy and Governance, Global 
Strategy, Strategy Process, Knowledge, and Innovation, the Practice 
of Strategy, and Entrepreneurship and Strategy.

More than 400 colleagues provided thorough reviews of 800+ 
submissions. Thank you for your contribution and commitment. 
The review process has benefited from the participation of the 
Interest Group and Conference Theme Track Chairs. Many thanks 
to Gianmario Verona (Competitive Strategy), Mason Carpenter 
(Corporate Strategy and Governance), Bjorn Ambos (Global Strategy), 
Christoph Lechner (Strategy Process), Maurizio Zollo (Knowledge and 

Innovation), Veronique Ambrosini (The Practice of Strategy), David 
Deeds (Entrepreneurship and Strategy), Africa Arino (Environmental 
Realities), Dovev Lavie (External Relationships), Henk Volberda 
(Internal Organizations), and Cathy Maritan (General Track).

The competitive program consists of both common ground and 
paper sessions, spread across three conference days. Various 
panel sessions will provide additional insights, and the conference 
program is further complemented with a range of plenary sessions. 
Plenary sessions to be presented at the Washington SMS Conference 
include:

Pankaj ghemawat (IESE) offering a keynote address on the future 
of globalization.

yves Doz (INSEAD) and CK Prahalad (University of Michigan) 
offering a plenary session on the future of strategy.

Mark Spelman (Accenture), Robert Thomas (Accenture), and 
Terry Kramer (Vodafone) offering a plenary session on global 
operating models of emerging market firms.

Michael Jacobides (London Business School) is coordinating 
a plenary session on the meltdown of the financial system, 
with panelists including Carliss Baldwin (Harvard Business 
School), Doug Duncan (Fannie Mae), Takis georgakopolous 
(JPMorganChase), Alice Rivlin (Brookings Institution), and Sidney 
Winter (University of Pennsylvania).

vg govindarajan (Dartmouth) and Beth Comstock (General 
Electric) offering a plenary session on innovation agendas at General 
Electric.

2009 SMS cONFERENcE WaSHINGTON Dc
welcome from the program chairs

Program Co-Chair
Marjorie Lyles
Indiana University

Program Co-Chair
Jeffrey Reuer
Purdue University
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The 2009 conference will also feature several “Showcase Panels” 
that will explore important topical issues related to the conference 
theme of Strategies in an Uncertain World. Showcase Panels will 
include:

Strategic Management Research at the  
Boundaries of the Field
Richard Bettis, University of North Carlina - Chapel Hill
Michael Hitt, Texas A&M University
Will Mitchell, Duke University
Ed Zajac, Northwestern University 

Ecosystem Innovation and Firm Capabilities 
John Camillus, University of Pittsburgh
Bala Chakravarthy, IMD
Yves Doz, INSEAD

Strategic Renewal: What Do We Know?  
What Should We Know?
Robert Burgelman, Stanford University 
Steven Floyd, University of St. Gallen
Henk Volderda, Erasmus University-Rotterdam 
Christoph Lechner, University of St Gallen

Future of Corporate Portfolio Management
Dieter Heuskel, Boston Consulting Group
Michael Nippa, Freiberg University of Mining and Techology
Ulrich Pidun, Boston Consulting Group
Harald Rubner, Boston Consulting Group

The Interest Group officers are in the process of developing exciting 
preconference activities that will foster intensive exchange of 
ideas among professionals. The highly successful sessions from 
the Teaching Initiative—first integrated into the program in San 
Diego in 2007—will also be included in this year’s program. We 
are looking forward to six insightful sessions for the upcoming 
conference focusing on, for example, Real Options: Teaching Strategy 
for Uncertain Environments and Ethics in the Strategy Classroom: A 
Multicultural Perspective. Idie Kesner (Indiana University) and Paul 
Friga (University of North Carolina) are leading the new Teaching 
Initiative Taskforce.

The conference also promises to have an interesting social program 
in the capitol city. On Monday, conference attendees will have dinner 
and exclusive viewing at the Smithsonian National Air and Space 
Museum. On Tuesday evening, our SMS reception will be sponsored 
by the Smith School at the University of Maryland. We encourage 
you to take part in this international conference, and we very much 
look forward to welcoming you to Washington, D.C. in October!

Marjorie Lyles  Jeffrey Reuer
Indiana University  Purdue University

For more information about the 2009 SMS 
Conference in Washington D.C., please visit 
dc.strategicmanagement.net.
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In March 2010, the Strategic Management Society will bring 
together scholars, executives, and innovation policymakers to a 
unique conference organized for the first time in Finland. The idea 
for a special conference bringing together varying perspectives of 
strategy processes and strategy practices was born in 2007 in sunny 
San Diego, on the other side of the globe from Finland. Listening 
to the presentations and discussions at the SMS Conference, it 
became clear to us that in a fast-changing global economy there is 
an increasing need to understand how strategic decisions are made, 
how strategy emerges in an organization in practice, who gets 
involved in strategy processes, and how strategy changes over time. 

After discussions between Finnish scholars and SMS organizers, we 
realized that Finland would be a great host for an event bringing 
together scholars from strategy-as-practice and strategy processes 
with business managers. In the special conference in Levi, we seek 
to engage researchers and executives in a searching and learning 
dialogue with each other. While Finland is well known for its 
innovations in the field of technology, it has also made a great effort 
to bring researchers and practitioners in the field of business studies 
closer to each other. 

The emerging interest in the practice perspective during the past 
decade makes it particularly interesting for us to reflect on the 
intersections between the process and practice perspectives of 
strategic management. By doing this, our further aim is to link 
these two research streams to the recent developments in the 
fields of managerial and organization cognition, organizational 
and management innovations, and dynamic capabilities and 
strategic agility.

Looking back to San Diego, once the idea of bringing the conference 
to Finland emerged, it did not take long to realize that we should 
make the most of this memorable experience. While March falls 
during winter in Lapland, the weather might not be as one would 
expect. The temperature is raised mainly by warm airflows from the 
Atlantic Ocean and also the Baltic Sea. March is also around the 
time of the vernal equinox, and the amount of daylight and darkness 

SMS SPEcIal cONFERENcE FINlaND
march 17-20, 2010: finland

Conference Program Chair 
Robert Burgelman
Stanford University

Conference Program Chair 
Hanna Lehtimaki
Life Works Consulting Ltd

Conference Program Chair 
Tomi Laamanen
Helsinki University of Technology

Conference Program Chair 
Richard Whittington
University of Oxford
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TIMELINE FOR THE CONFERENCE IS:

July 1, 2009 Submission System Open 

Nov. 2, 2009 Submission Deadline 

Dec. 1, 2009 Announcement of Accepted Proposals 

Jan. 15, 2010  Early Registration and Presenter  
Registration Deadline

Mar. 17-20, 2010   SMS Special Conference in Finland

are equal. Situated 170 km north of the Arctic Circle, Levi is Finland’s 
most famous resort. It has a brand new conference and exhibition 
center with multipurpose facilities and high technology equipment 
that make it a first-class venue for the SMS Special Conference. 

The past few months spent preparing for the conference have been 
an exciting journey of making a dream come true. The conference 
program chairs, the members of the program committee, and the 
members of the review board are enthusiastic about the opportunity 
to be part of an event creating intersections for new openings in 
strategy research. 

The submission system opened on the SMS Web site on July 1, and we 
invite you to send a submission on any of the five conference tracks. 

We hope to see you in Levi, Lapland in March 2010. Sometimes you 
have to travel far to see what is right in front of you!

Intersections of Strategy Process and  
Strategy Practice Research

Managerial and Organizational Cognition in  
Strategy Processes and Practices

Organizational and Management Innovations  
in Strategy Processes and Practices

Dynamic Capabilities and Strategic Agility  
and Strategy Processes and Practices

Collaborative Strategizing for the Future

conference theme tracKs

save 
the 
date

Strategic 
Management 
at the 
Crossroads

Learn more at 
rome.strategicmanagement.net

Program Co-Chairs

giovanni Battista Dagnino
rosario Faraci
University of Catania

gianmario Verona
maurizio Zollo
Bocconi University

For more information regarding conference themes, 
travel to Lapland, and submitting a proposal, please 
visit finland.strategicmanagement.net.

in cooperation with
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sms board

EXECUTIVE COMMITTEE
Joan Ricart, President
Mike Hitt, Past President
Jay Barney, President-Elect
Dan Schendel, Treasurer
Niko Pelka, Executive Director

DIRECTORS
Irene Duhaime, 2007-2009
Robert Hoskisson, 2007-2009
Steven Floyd, 2007-2009
Robert Burgelman, 2008-2010
Xavier Martin, 2008-2010
Margarethe Wiersema, 2008-2010

2009 ig leadership

COMPETITIVE STRATEGY
Laura Cardinal, Tulane University
gianmario verona, Bocconi University
Michael Leiblein, Ohio State University
REPS AT LARGE: 
Rodolphe Durand, HEC-Paris
Irene Henriques, York University
Michael Jacobides, London School of Business
Karin Fladmoe-Lindquist, University of Utah
Ravi Madhavan, University of Pittsburgh
Christian Stadler, Dartmouth College

CORPORATE STRATEGY
Harry Barkema, Erasmus University Rotterdam
Mason Carpenter, University of Wisconsin-Madison
Robert Wiseman, Michigan State University
REPS AT LARGE: 
Xavier Castaner, HEC-Lausanne
Dawn Harris, Loyola University-Chicago
Karen Schnatterly, University of Missouri-Columbia
Brian Boyd, Arizona State University
gerry McNamara, Michigan State University
Anja Tuschke, University of Munich 

GLOBAL STRATEGY
William Newburry, Florida International University
Bjorn Ambos, Vienna University of Economics  
& Business Administration
Anil gupta, University of Maryland
REPS AT LARGE: 
Timothy Devinney, University of Technology-Sydney
venkat Subramanian, University of Hong Kong
Bridgette Sullivan-Taylor, University of Warwick
gabriel Benito, BI Norwegian School of Management
Robert Salomon, New York University
Klaus Ulhenbruck, University of Montana

STRATEGY PROCESS 
Annette Ranft, Florida State University
Christoph Lechner, University of St. Gallen
Bill Wooldridge, University of Massachusetts-Amherst
REPS AT LARGE: 
Mark de Rond, Cambridge University
Cathy Maritan, Syracuse University
Margaret White, Oklahoma State University
Tomi Laamanen, Helsinki University of Technology
Livia Markoczy, University of Texas-Dallas
Taco Reus, Erasmus University-Rotterdam 

KNOWLEDGE & INNOVATION
Pamela Barr, Georgia State University
Maurizio zollo, Bocconi University
Sharon Matusik, University of Colorado-Boulder
REPS AT LARGE: 
Paul Olk, University of Denver
Jamal Shamsie, Michigan State University
Mary-Anne Williams, University of Technology-Sydney
Lars Bengtsson, Lund University
Laura Poppo, University of Kansas
georg von Krogh, ETH Zurich

PRACTICE OF STRATEGY
Sari Stenfors, Stanford University
veronique Ambrosini, Cardiff University
Sotirios Paroutis, University of Warwick
REPS AT LARGE: 
Andreas Hinterhuber, Bocconi University
David Seidl, University of Munich
Robert Wright, Hong Kong Polytechnic University
Ludovic Cailluet, University of Toulouse
Maureen Meadows, Open University
Timo Santalainen, Helsinki School of Economics/STRATNET

ENTREPRENEURSHIP AND STRATEGY
William Schulze, University of Utah
David Deeds, University of St. Thomas
MB Sarkar, Temple University
REPS AT LARGE: 
Sharon Alvarez, Ohio State University
Janet Bercovitz, University of Illinois-Urbana Champaign
Arvids ziedonis, University of Michigan
David Hsu, University of Pennsylvania
Sonali Shah, University of Washington
Erik Stam, Utrecht University

SMS Executive Office  Rice Building, Suite 215  •  815 W Van Buren Street  •  Chicago IL 60607-3567  USA
Phone +1 312 492 6224  •  Fax +1 312 492 6223  •  sms@strategicmanagement.net • www.strategicmanagement.net

a Professional Society for the 
advancement of Strategic 
Management
The Strategic Management Society (SMS) 
is unique in bringing together the worlds 
of reflective practice and thoughtful 
scholarship. The Society consists of more 
than 2,500 members representing over 
60 different countries. Membership, 
composed of academics, business 
practitioners, and consultants, focuses 
its attention on the development and 
dissemination of insights on the strategic 
management process, as well as fostering 
contacts and interchange around the 
world. 

The Society is probably best known 
through the Strategic Management 
Journal (SMJ) published by John Wiley 
& Sons. The SMJ has become the 
leading scholarly publication in the 
field of Strategic Management. Since its 
inception it has sought to promote the 
development of advances in the field 
by maintaining the highest standards 
of intellectual thought combined with 
practical relevance.

interested? Visit www.strategicmanagement.net


