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Welcome to our semi-annual Newsletter. I hope that you are having 
an enjoyable summer. We have a number of exciting developments, 
events and many activities to report. 

First, a full and interesting program has been developed for our 2008 
Annual Conference to be held in Cologne, Germany this October. We 
are expecting a good number of participants and many interesting 
sessions, including the plenary sessions with keynote speakers Wulf 
Bernotat, CEO of the blue chip energy company E.ON and René 
Obermann, CEO of Deutsche Telekom. Renowned academic David 
Teece, Berkeley, will lead off on Monday morning with opening 
remarks. Our Teaching Task Force, chaired by Idie Kesner, has planned 
several valuable sessions. We are grateful for the excellent leader-

ship provided by our conference program chairs, Thomas Mellewigt 
(Free University of Berlin) and Bolko von Oetinger (Boston Consulting 
Group), and for the great work by our Interest Group program chairs 
for developing an exciting conference program.

We also have planned a special conference to be held in Hyderabad, 
India, on December 12-14, 2008. The Conference Theme is “Strategic 
Innovation in a Flat World”. The conference convener is C.K. Prahalad, 
and Charles Dhanaraj and M. B. Sarkar are the conference co-chairs. 
The plans suggest an exciting and innovative conference with partici-
pants expected from India and from around the world.

At the direction of the Executive Committee and Board, we have 
developed two new committees:

Membership Committee—Steve Floyd, chair; members—Pam 1. 
Barr, Mason Carpenter, Xavier Martin, Niko Pelka and a des-
ignated SMS office staff member. This committee is charged 
with developing recommendations for enriching members’ 
experience in the SMS and to recommend actions to increase 
the reach of our membership.

Site Selection Committee—chaired by the Past President 2. 
(currently Rich Bettis); members—Sharon Alvarez, Rudolphe 
Durand, Niko Pelka and Kat Frerichs from the SMS office. This 
committee is charged with selecting future locations for our 
annual conference.

Other activities of the Society are moving along well. A draft Code of 
Professional Conduct has been developed by the Task Force chaired 
by Bob Hoskisson. It is currently being polished after feedback from 
several sources, including the Board. We hope to place the new Code 
on the SMS Website and send an electronic copy to all SMS members 
later this year.

The two journals sponsored by the SMS continue to prosper. The 
number of papers submitted to the SMJ continues to increase 
denoting its status as a high quality scholarly journal and the SEJ 
is currently publishing its second volume of papers. The new home 
office hosted by the University of Illinois at Chicago is up and 
running. We are grateful to Stefanie Lenway, Dean, and her 
colleagues in the College of Business at the UIC for their support.

I look forward to seeing all of you in Cologne!

THOUGHTS FROM THE PRESIDENT

The number of papers submitted to the SMJ 

continues to increase denoting its status as a high 

quality scholarly journal and the SEJ is currently 

publishing its second volume of papers.
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The Board of Directors has formed a Task Force to develop a “Code 
of Professional Conduct” as an official policy of the Society. This 
Code is intended to be a statement of our values as a professional  
society. However, it is also intended to provide guidance for  
professional behavior of our members and others in the profession. 
A number of other professional organizations have codes of ethics. 
We hope that our code will exhibit our ethical values but go further 
to exemplify the type of professional behavior we believe is important 
for the continued development of the field. We also believe that such 
a code could be especially helpful to the new members in the field. 
Members who would like to share their input are encouraged to 
email task force chair, Bob Hoskission (Arizona State University), at  
Robert.Hoskisson@asu.edu.

TEACHING INITIATIVE TASK FORCE

TASK FORCE ON CODE OF  
PROFESSIONAL CONDUCT

In answering a long-standing desire to offer value to academics 
concentrating on the teaching of strategy, the SMS is moving forward 
with a new teaching initiative. In the first year of this initiative, four 
teaching sessions were held at the SMS Annual International 
Conference in San Diego along with one planning meeting for 
members interested in helping to organize teaching events in the 
future. The sessions included panel discussions on a variety of teach-
ing topics and a case teaching demonstration by Idie Kesner (Indiana 
University), who is leading the Teaching Initiative Taskforce.

The task force is now planning another 4-6 sessions for the October 
2008 SMS Conference in Cologne, and invites participation by all 
interested SMS members.  Anyone interested in participating in the 
teaching sessions during the October 2008 SMS Conference or 
participating in the future development of a Teaching Interest Group 
is encouraged to e-mail Idie at ikesner@ indiana.edu. 

Idie Kesner 
Chairperson

Indiana University

Brian Boyd 
Arizona State University

Paul Friga 
Indiana University

Guenter Mueller-Stewens, 
University of St. Gallen

Mark de Rond, 
Cambridge University

Bob Hoskisson 
Chairperson 

Arizona State University

Africa Ariño 
ISESE

David Parthiban
University of Oklahoma

Javier Gimeno
INSEAD

Costas Markides 
London Business School

Kent Miller 
Michigan State University

Gerry Sanders 
Brigham Young University
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TEACHING INITIATIVE TASK FORCE

CALL FOR PAPERS-SMJ SPECIAL ISSUES

1) THE AGE OF TEMPORARY ADVANTAGE? 

The SMJ is inviting submissions for a special issue aiming to 
develop theory and empirical evidence about whether and why 
competitive advantages may be less sustainable and how 
organization can successfully compete using a series of temporary 
or dynamic competitive advantages. This issue seeks to develop 
an enhanced ability to address the following question: What 
are the implications for the field of strategy if the sustainability 
of competitive advantage was very rare or nonexistent? The 
deadline for submissions is October 1, 2008.

2) PSYCHOLOGICAL FOUNDATIONS OF STRATEGIC MANAGEMENT

The SMJ is inviting submissions for a special issue focusing on new 
theoretical and empirical research on the psychological origins of 
Strategic Management. This special issue seeks to merge traditional 
and modern perspectives in Strategic Management by exploring the 
psychological foundations of executive behavior, goal formation, 
resource formation and deployment, firm performance, strategy 
implementation and market efficiency. A more explicit recognition of 
the psychological foundations of strategy offers exciting new directions for 
research on strategic behavior and firm performance. The deadline 
for submissions is December 1, 2008.

CALL FOR PAPERS – SEJ SPECIAL ISSUE

INTERNATIONAL ENTREPRENEURSHIP: MANAGERIAL AND 
PUBLIC POLICY IMPLICATION

The SEJ is inviting submissions for a special issue focusing on 
managerial and public policy implications on international 
entrepreneurship. A major goal of this special issue is to help 
establish a comprehensive framework for studying inter-
national entrepreneurship. The deadline for submission is 
December 31, 2008.

*For more information on the upcoming SMJ and SEJ special is-
sues, please visit our website where you will also find details on the 
submission process.
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2008 INTEREST GROUP LEADERSHIP ELECTIONS 

Interest group leadership elections are scheduled for this September 
1-30 coinciding with the upcoming elections for the SMS Board 
positions. IG officers compose the nomination committee and are 
currently selecting nominees. This years’ elections will include the 
following positions: 

ASSOCIATE PROGRAM CHAIR POSITIONS 

Following this year’s Annual International Conference in October 
and as part of the rotation foreseen in the SMS Bylaws, the current 
Program Chair becomes the Chair of the Interest Group and the 
current Associate Program Chair will move to the Program Chair 
position. Bente Lowendahl, David Audretsch, Duncan Angwin, 
Margarethe Wiersema, Mark Krieger, Mike Peng, and Xavier Mar-
tin, the current chairpersons, will be ‘freed’ from their IG responsi-
bilities. We thank them for their service and dedication! 

To again complete the officer positions, a new Associate Program 
Chair will be elected. He/she will take office following this year’s 
conference and then rotate through the three officer positions in 
the coming three years. 

REP- AT- LARGE POSITIONS 

Three of the six Reps- at-Large positions will be open for election 
within each IG. As with the other positions, the new term will start 
following the Cologne Conference and run for two years. 

WEBSITE DEVELOPMENTS

The SMS websites have grown in content and functionally im-
mensely so far this year with plans for even greater expansion. 
These additions have increased our organization’s online presence 
and offer valuable benefits to SMS members. Exciting additions 
and improvements to the website:

Membership Management: You now have the ability to  
apply or renew for membership online, make IG selections, as well as 
change your profile including affiliation and contact information.

Conference Activities: Great improvements have been made to 
the submission, peer review, and registration processes intro-
duced for Cologne and currently being utilized for India. 

IGOS (Interest Group Online System): This area was created to 
assist IG leaders in managing activities of their IG.

OTHER SMS NEWS
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MW: Your research interests lie at the intersection of strategy and
innovation. I assume your unusual engineering and technical 
background may have had something to do with your field of
inquiry. What led you to pursue both an Engineering and Strategy
doctorate and how have you utilized this in your research?

RK: My first degrees were indeed in engineering, but I also worked 
as a strategy consultant before entering the Ph.D. program. The 
question of how organizations discover, develop and commercialize 
technologies was central in all the companies with which I worked. 
It began to interest me academically, and I felt that the right way to 
approach it was to understand both the engineering side that drives 
it and the strategy side that manages it.

MW: So, your technical training has been immensely useful in
being able to understand the nature of technical innovation in 
companies.

RK: That’s right. As an engineer, working in an engineering school 
at Stanford, I believe I can study technology-based firms in unique 

ways that strategy scholars traditionally do not—for example by
introducing more precise measures of technology. For instance, one 
approach that I developed in my research was to combine measures 
of technological resources (patents) with success-based measures 
of commercialization (products), thus tracking an innovation from 
its invention to its introduction in the market. Studies traditionally 
focus on one or the other but do not link the two.

MW: Given global competitive pressures, being successful at 
introducing innovation in the marketplace is obviously a critical 
issue for management.  What has your research found?

RK: An intriguing paradox is that established firms often own the 
technical resources necessary for innovation but do not fully use 
them. In fact, firms often under-exploit the resources that they
already have. My work explores how firms can leverage their 
existing resources better, and thus contradicts the long-held belief
that innovation depends solely on new resources.

SMS EMERGING SCHOLAR AWARD
ABOUT THE ANNUAL PRIZE

A CONVERSATION WITH RIITTA KATILA:
SMS EMERGING SCHOLAR RECIPIENT

(continued on next page)

SMS 
EMERGING 

SCHOLAR 
AWARD

Inaugurated in 2007, the prize is awarded annually to a relatively young or new scholar, who displays exemplary scholarship as 
demonstrated in research, education, and related academic activities that seek to improve current strategic management practice. 
The criteria for this award recognizes a portfolio of work that suggests the candidate will make fundamental contributions to the way 
we think about knowledge essential to achieving durable organizational success. Eligible to be nominated are members of the SMS. 
The likely winner of the award will be under the age of 40 and with at least 5 years since his/her PhD, and have a record of publication 
and professional activity that has demonstrated their work to be significant and with impact. 

The recipient of the SMS Emerging Scholar Award will be recognized at the SMS Annual International Conference and receives 
US$5,000. He/she has the opportunity to present his research in a prominent setting at the SMS Annual International Conference and 
is recognized and featured in one of the SMS journals. Nominations are accepted throughout the year. The deadline for this award is 
April 30th of each year. 

Riitta Katila is the winner of the 2008 SMS Emerging Scholar Award. The following interview to dis-
cuss her research was conducted by Margarethe Wiersema, University of California – Irvine.
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MW: So your research has highlighted that it is not the lack of 
technical resources that inhibit companies from being more 
innovative, but their inability to utilize their existing resources. How 
have more successful companies managed to overcome this?

RK: The firm’s existing resources are an unexpectedly flexible source 
of innovation. Successful companies redeploy this storehouse of 
technologies in many ways, including sharing knowledge across 
departments, licensing, maintaining shelved technologies, and 
rewarding reactivation.

MW: Your research also examines the role of acquisitions in 
acquiring technical resources.  Is this a successful way for established 
companies to become innovative and what kinds of acquisitions 
should managers plan for?

RK: Yes, in principle; however, most acquisitions and alliances are 
ineffective, and an intriguing research question is to understand 
why such efforts (in fact more than half of them) to acquire 
resources often fail, and how that failure rate can be reduced.  One 
of the main insights from my work is that acquisition targets that 

A CONVERSATION WITH RIITTA KATILA (CONTINUED)

are small and related in technology often make the acquiring firm 
more innovative, because those targets are able and willing to 
contribute to the acquisition’s success.

MW: So your research indicates that not all mergers are value de-
stroying and in fact acquisitions serve as a useful way for com-
panies to augment their internal technical resources.

RK: Yes, and this was an unexpected finding. Overall, I found that 
the most successful buyers anticipated the other firm’s perspective.

MW: With respect to corporate innovation, what do you see as the 
big challenges that managers face that would make interesting re-
search questions?  

RK: One intriguing research direction is the role of competition. 
Most research up to this point has focused on internal firm factors 
that predict innovation; however, the environment, and in particu-
lar competition, has a large influence as well. Globalization, 
deregulation, and faster technological development only increase 
the significance of competition, which makes this direction even 
more important in the future.

Riitta Katila is an Assistant Professor of Management Science & Engineering at Stanford University. 
Since receiving her Ph.D. in 2000, her research has influenced two research directions in strategic 
management. The first focuses on boundary-spanning activities such as acquisitions and collaborations, 
and the second on how firms re-deploy their existing technologies to create durable competitive 
advantage. She studies these questions longitudinally in technology-based industries such as 
robotics using a combination of quantitative, qualitative, and computational methods. Her work 
on these two key questions in technology strategy has appeared in the Strategic Management 
Journal, Academy of Management Journal, Research Policy, Administrative Science Quarterly and 
other outlets, and is frequently cited by scholars in the strategy field. 

The SMS Emerging Scholar Award recognizes Riitta Katila’s contributions as one of the leading 
young strategy scholars in the field, as well as her contributions to the professional community and 
to undergraduate and graduate student education. 

SMS  
EMERGING 

SCHOLAR 
2008

Riitta Katila 
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Robert A. Burgelman is the Edmund W. Littlefield Professor of Management and Executive Director of the Executive Program of the 
Stanford University Graduate School of Business. He joined Stanford Business School in 1981. He holds a licenciate degree in Applied 
Economics from Antwerp University, an MA in Sociology, and a Ph.D. in Management of Organizations from Columbia University, where 
he studied as a European Doctoral Fellow (Ford Foundation) and ICM Fellow. He was a Marvin Bower Fellow at Harvard Business School, 
and received an honorary doctorate from the Copenhagen Business School for his contributions to the study of corporate innovation. He is 
the author of many articles in leading academic and professional journals, and of Strategy is Destiny: How Strategy-Making Shapes a 
Company’s Future. He is co-author of Inside Corporate Innovation: Strategy, Structure, and Managerial Skills, Strategic Management 
of Technology and Innovation, and Strategic Dynamics: Concepts and Cases. He currently serves on the board of directors of SHOP.com. 
In 1989, he served as deputy-chair for the SMS Conference in San Francisco; and in 1996, he co-edited a Special Issue on ´´Evolutionary 
Perspectives on Strategy`` for the SMJ.

Idalene (Idie) Kesner is the Chairperson of the Management Department and the Frank P. Popoff Chair of Strategic Management at 
Indiana University’s (IU’s) Kelley School of Business.  Prior to this she was  Chairperson of the MBA Program and co-director of the school’s 
Consulting Academy.  From 1983-1995, Idie was a professor at the University of North Carolina (UNC) at Chapel Hill. Idie has published 
articles in various journals (e.g., AMJ, SMJ, JOM, OS) on topics ranging from corporate boards and CEO succession to M&A.  She has 
also published numerous cases in HBR. Idie leads the Teaching Initiative Taskforce at the SMS. She received UNC’s 1989 MBA teaching 
award and executive education teaching awards in 1990 and 1993.  In 1997 she won IU’s executive education teaching award, and MBA 
teaching awards from IU’s Kelley School every year from 1997-2006. She won 3 Teaching Excellence Recognition Awards (TERAs) and 
3 Trustee Teaching Awards. Idie has been consistently selected by Business Week as a top MBA instructor.  Idie serves as a consultant on 
strategic and board related issues.  Currently, she is on the board of Sun Life Financial.  

Xavier Martin (Ph.D., Michigan) is Professor of Strategy and International Business and co-founder of the Center for Innovation Research 
at Tilburg University (The Netherlands). He has been active with the SMS since 1993. He is completing a term as Chair of the Competitive 
Strategy Interest Group this fall. During his term the IG launched the first ever IG newsletter and added pioneering Practice Representatives. 
It also developed its first Junior Faculty / Paper Development Workshop for the Cologne conference. Xavier also serves on the SMS-wide 
Membership Committee. He served previously on the Executive Committees of two Academy of Management divisions (BPS and TIM). 
Xavier’s research examines how corporate strategies, interfirm relationships, and knowledge-based assets affect each other and jointly 
affect firm performance. He has published in SMJ, AMJ, ASQ, Organization Science, Management Science, JIBS and Research Policy, 
among others. His research has received best paper/dissertation awards from the AoM, AIB and the SMS-Booz Allen Hamilton Prize. He 
serves on several editorial boards including SMJ’s. He has developed and taught over ten strategy courses, and received Teacher of the 
Year and Best Course awards. 

SMS BOARD ELECTIONS 2008:  THE CANDIDATES
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Stephen Tallman is the E. Claiborne Robins Distinguished Professor of Business at the University of Richmond.  He earned his Ph.D. 
in strategy and international business from UCLA in 1988.  He served as chair of the International Management Division of the AoM 
(1998-99) and of the Global Strategy Interest Group of the SMS (2001-2005). He was elected to the Fellows of the AIB in 2008. He has 
served on the editorial review boards of several journals, including SMJ, and has been an Associate Editor of SMJ since January 2007. He 
has co-authored or edited three books relating to international strategy, and has published numerous book chapters and journal articles 
in a variety of outlets including AMR, AMJ, SMJ, CMR, MIR, JIM, and JIBS.  His research interests include global outsourcing, 
international diversification, industry clusters, knowledge transfer in multinational firms, and international alliances and joint ventures.  He 
has been on the faculty of the University of Hawaii and the University of Utah, and has taught at the Cranfield School of Management, 
Warwick University Business School, Judge Institute of Management at Cambridge University, Thunderbird AGSIM, and SDA Bocconi, 
among others.

Richard Whittington is Professor of Strategic Management at the Saïd Business School, University of Oxford. He also currently holds a 
Chaire d’Excellence at the University of Toulouse and was recently Chandler visiting fellow at the Harvard Business School. He is author 
or co-author of eight books, including What is Strategy - and Does it Matter? and Exploring Corporate Strategy, and has published 
in the Strategic Management Journal, Organization Science and other leading journals. He is currently a Senior Editor of Organization 
Studies, and on the editorial boards of Long Range Planning, Organization Science and the Strategic Management Journal. With Bob de Wit, 
he established and chaired the SMS Practice of Strategy interest group; with Irene Duhaime, he launched the SMS Doctoral Workshop
series; and last year he initiated the SMS Best Practice Implications paper prize. His current main research theme is the practice of strategy, 
with a particular interest in strategists’ skills. He is active in executive education and consulting, and has worked with a number of large 
companies internationally, including IBM, McKinsey & Co. and Tata Steel. 

Margarethe F. Wiersema holds the Dean’s Professorship in Management at the Paul Merage School of Business at the University of 
California, Irvine. She is recognized for her research on the subject of CEOs, top management, and corporate strategy. Her research underscores 
the importance of senior management and especially the CEO in influencing the strategic direction of an organization. She has published 
extensively in the premier journals in the field including the HBR, SMJ, and the AMJ.  Her research is widely acknowledged by numerous 
citations in the business press and by presentations nationally and internationally.  She is currently a member of the SMS Board of Directors and 
serves as the Chair for the SMS Corporate Strategy and Governance Interest Group. In addition, she is on the editorial board of the Strategic 
Management Journal and has published in numerous leading publications. In 2005, she co-chaired the 2nd Annual Doctoral Workshop at the 
SMS conference in Orlando, Florida. Margarethe Wiersema received an MBA in 1977 from the University of Michigan and a PhD in Strategic 
Management from the University of Michigan in 1985.

Introduced here are the candidates nominated for the upcoming elections to the SMS Board of Directors. The terms of three current di-
rectors will end later this year and members are invited to fill these positions again. Also elected will be a new President-Elect, who will 
become SMS President after two years. The voting will take place during the entire month of September. SMS members will receive a voting 
notification in the coming weeks.

Jay Barney is a Professor of Management and holds the Chase Chair for Excellence in Corporate Strategy at the Max M. Fisher College 
ttained competitive advantage. He is an associate editor for the Strategic Entrepreneurship Journal, for the Journal of Management and 
senior editor for Organization Science and has been published in numerous leading publications. In addition to his teaching and research, 
he presents executive training programs throughout the US and Europe. His consulting work focuses on large-scale organizational change 
and strategic analysis. Jay Barney is member of the SMS Fellows Group as well as a fellow of the Academy of Management. In 1997 he was 
awarded an honorary doctorate degree from the University of Lund, and has honorary visiting professor positions in New Zealand, China. 

SMS BOARD ELECTIONS 2008:  PRESIDENT-ELECT CANDIDATE
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Dear Colleagues:

The 28th Annual International Conference of the Strategic Management 
Society visits Cologne. In the city’s inspiring and friendly atmosphere, 
scholars and practitioners from every corner of the globe will focus on 
the Conference theme: “How does knowledge matter?”

The sessions at this year’s conference concentrate on knowledge as 
a critical resource for explaining performance differences, innovation, 
market dynamics, and governance issues, on the relationships among 
organizational structures and knowledge management processes, 
the costs and benefits of knowledge management, and innovative 
methodologies and approaches for measuring knowledge and 
knowledge-related processes in and between organizations. The 
conference theme is embedded in the various Interest Group sessions 
comprising Competitive Strategy, Corporate Strategy and Governance, 
Global Strategy, Strategy Process, Knowledge and Innovation, the 
Practice of Strategy, and Entrepreneurship and Strategy.

More than 200 colleagues provided thorough reviews on close to 
700 submissions. Thank you for your contribution and commitment! 
The review process has largely benefited from the participation of 
the Interest Group and Conference Theme Track Chairs. Many thanks 
to Laura Cardinal (Competitive Strategy), Harry Barkema (Corporate 
Strategy and Governance), Bill Newburry (Global Strategy), Annette 
Ranft (Strategy Process), Pam Barr (Knowledge and Innovation), Sari 
Stenfors (The Practice of Strategy), Bill Schulze (Entrepreneurship and 
Strategy), Tina Dacin (Managing Knowledge), Ingo Weller (Measuring 
Knowledge), and Stefan Gueldenberg (Evaluating Knowledge).

The competitive program consists of both common ground and 
paper sessions, spread across three conference days. Various panel 
sessions provide additional insights, and the conference program is 
further complemented with a range of plenary sessions. I am very 
pleased to announce that Dr. Wulf H. Bernotat (CEO of E.ON AG), 
René Obermann (CEO of Deutsche Telekom AG) and Professor David 
Teece (University of California) have accepted our invitations to 
be the keynote speakers of this year’s conference. They will share 
their insights on current issues in strategic management with us. 
Furthermore, we have planned two panel sessions titled “The Future 
of Knowledge-Intensive Industries” in which senior level executives 
from Henkel, SAP, Deutsche Lufthansa, Siemens, Procter & Gamble, 
Microsoft, and The Boston Consulting Group will focus on elements 

of the conference theme. Another panel session will concentrate on 
“The Future of Knowledge Management”: Marjorie Lyles, Nicolai Foss 
and Gabriel Szulanski accepted our invitation to share their ideas and 
insights on the conference theme with us from a scientific point of 
view. Finally, for the first time you are invited to meet the editors of 
the Strategic Management Journal and the Strategic Entrepreneurship 
Journal, an opportunity that you shouldn’t miss.

 The Interest Group officers are in the process of developing exciting 
pre-conference activities that will foster intensive exchange of ideas 
among professionals. Moreover, I am pleased to announce that the 
SMS is bringing forward its new teaching initiative. In the first year 
of the initiative, four teaching sessions were held at the conference 
in San Diego. Idie Kesner, Indiana University, is leading the new 
Teaching Initiative Taskforce, which is now planning the sessions for 
the upcoming conference in Cologne.

Besides an exciting conference, you will certainly find an interesting 
social program. We are looking forward to taking you to a dinner 
cruise on the Rhine River, one of Europe’s major rivers, originating in 
the Swiss Alps and covering five countries. You will also get to enjoy 
an organ concert in the Cologne Cathedral, one of the world’s largest 
churches and Cologne’s most famous landmark. While attending 
the Cologne conference, you will find much to your liking and enjoy 
your stay in one of Germany’s most fascinating cities. We are looking 
forward to welcoming you!

This and a lot more information can be found at  
cologne.strategicmanagement.net  

We look forward to seeing you in Cologne!

 

28TH ANNUAL INTERNATION CONFERENCE: COLOGNE 
WELCOME FROM THE PROGRAM CO-CHAIR

Program Co-Chair, Thomas Mellewigt  
Free University Berlin
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DAVID J. TEECE is an authority on subjects 
including the theory of the firm and strategic 
management, the economics of technological 
change, knowledge management and 
innovation. He is the Thomas W. Tusher Chair in 
Global Business and director of the Institute of 
Management, Innovation, and Organization 
(IMIO) at the Haas School of Business, University 
of California, Berkeley. 

RENÉ OBERMANN     
CEO of Deutsche Telekom AG

WULF BERNOTAT     
CEO of E.ON AG

DAVID TEECE     
University of California – Berkeley

RENÉ OBERMANN has been the Chief Executive 
Officer and Chairman of its Board of  
Management of Deutsche Telekom AG since 
November 2006 and a Member of its Board of 
Management since 2002. Deutsche Telekom is 
one of the world’s leading telecommunications 
and information technology service providers, 
more than half of the revenues are generated 
outside of Germany.

WULF H. BERNOTAT was  
appointed Chairman of the Board of  
Management and Chief Executive  
Officer of E.ON in 2003. E.ON, based in 
Duesseldorf, Germany, is one of the major public 
utility companies in Europe and member of the 
DAX stock index of major German companies. It 
came into existence through the 2000 merger of 
VEBA and VIAG, two energy companies. 

KEYNOTE SPEAKERS

PROGRAM SCHEDULE

Sunday, October 12, 2008

10:00 – 11:30 Parallel Interest Group Session I
13:00 – 14:30 Parallel Interest Group Session II 
15:00 – 16:30 Parallel Interest Group Session III 
17:30 – 18:30 Interest Group Meetings
19:00 – 21:00 Opening Reception

Monday, October 13, 2008

08:30 – 08:45 Program Chair Welcome 
08:45 – 09:30 Keynote Speaker: David Teece:  

University of California-Berkeley
10:00 – 11:00 Plenary Panel: The Future of Knowledge   

Management
11:15 - 12:30 Parallel Paper/Common Ground/ 

Panel Sessions
14:00 – 15:00 Keynote Speaker: Wulf Bernotat,   

CEO of E.ON
15:30 – 16:45 Parallel Paper/Common Ground/ 

Panel Sessions
17:00 – 18:15 Parallel Paper/Common Ground/ 

Panel Sessions 
18:30 – 22:30 SMS Dinner Event: River Cruise & Cathedral Tour

Tuesday, October 14, 2008
08:30 – 09:30 Plenary Panel: The Future of Knowledge-Intensive  

Industries I
10:00 – 11:00  Keynote Speaker: René Obermann,    

CEO of Deutsche Telekom AG 
11:15 – 12:30  Parallel Paper/Common Ground/Panel Sessions 
12:30 – 14:15 Awards Luncheon
14:30 – 15:45  Parallel Paper/Common Ground/Panel Sessions 
16:15 – 17:15  Plenary Panel: The Future of Knowledge-Intensive 

Industries II
18:00 – 19:00 Reception: Cologne City Hall

Wednesday, October 15, 2008

08:30 – 09:30  Plenary Panel: “Meet the Editors”
10:00 – 11:15   Parallel Paper/Common Ground/Panel Sessions 
11:30 – 12:45  Parallel Paper/Common Ground/Panel Sessions 
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We are thrilled to announce a special conference in India, December 
12-14, 2008, which will be hosted by the Indian School of Business, 
Hyderabad, in academic partnership with several leading business 
schools and corporates. The purpose of the conference is to provide 
scholars from around the world a window to innovations in man-
agement practices and business models from emerging markets such 
as India. The India conference will thus provide a platform to bring 
together strategy scholars and executives interested and involved 
in India, to learn and advance strategic management research and 
practice. With Professor C.K. Prahalad (University of Michigan) playing 
an active role as the conference convener, program co-chairs Charles 
Dhanaraj (Indiana University) and MB Sarkar (Temple University) from 
the US, and Rishikesha Krishnan (IIM, Bangalore) and Sougata Ray 
(IIM, Calcutta) from India have been working with various sub-com-
mittees diligently on the planning and coordination of the confer-
ence. Over 150 proposals have been received and these are being 
reviewed by a committee chaired by Prashant Kale (Rice University).  
We give below a quick glimpse of what you can expect other than the  
state-of-the-art research presentations.

PLENARY PANEL

The conference will feature three plenary panels focusing on inno-
vations in business models, globalization challenges, and sourcing 
innovations by multinational. In each panel, thoughtful industry  
captains moderated by a leading scholar will reflect on state-of-the-art 
advances in strategy practice, and identify new frontiers for strategy 
research. Tentative participants are CEOs and senior executives from 
Satyam, Narayana Hrudalaya, Reliance Petrochemicals, Tata Motors, 
Bharti Airtel, Tata Sons, ICICI Bank, Suzlon, TCS, GlaxoSmithKline, 
Shell, Nokia, and Google.

This and a lot more information can be found at  
India.strategicmanagement.net  

We look forward to seeing you in India!

SMS SPECIAL CONFERENCE INDIA
DECEMBER 12-14, 2008: HYDERABAD, INDIA

Conference Convener, C.K. Prahalad 
University of Michigan
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Co-chaired by C.K. Prahalad and Tarun Khanna (HBS), this program is designed to bring 
together the heads of business schools from around the world, and from India. Here, we 
want to examine the changes in the role and function of business schools. How will the 
traditional, developed market-centered business school format - in both pedagogy and 
scholarship – need to evolve in the context of changing global realities and the emergence 
of countries such as India. The following deans have agreed to participate in the Deans 
Panel and initiate the discussion of the nature of changes they see in business schools and 
business education:

JORDI CANALS   IESE Business School (Spain) 
SHEKHAR CHAUDHURI  Indian Institute of Management, Calcutta (India) 
BOB DOLAN   Ross School of Business, Michigan (USA) 
DIPAK JAIN   Kellogg School of Management (USA) 
MR RAO  Indian School of Business (India) 
TED SNYDER   University of Chicago School of Business (USA)

Following the panel, we will have the Deans’ Conclave, an exclusive deans-only session,
where small groups of deans will debate the various issues arising out of the panel presen-
tation and discussion.

We invite junior faculty in Strategic Management and associated areas 
to apply to participate in the Faculty Development Consortium to be 
held as part of the Conference. The Consortium will meet on Friday, 
December 12, 900am to 500pm, at the Indian School of Business 
in Hyderabad. We expect to be able to award a limited number of  
stipends to offset the costs of attending the conference. The selection 
process is still open, and early applications are encouraged.

The faculty consortium is co-chaired by Gerard George (Imperial 
College) and Phanish Puranam (London Business School). Participating 
faculty mentors include: Anita McGahan (University of Toronto), Michael 
Jacobides (London Business School), Thorbjorn Knudsen (SDU), Srilata 
Zaheer (University of Minnesota), Nandini Rajagopalan (University 
of Southern California), Harbir Singh (University of Pennsylvania), 
Prashant Kale (Rice University) and others.  

FACULTY DEVELOPMENT CONSORTIUM

Strategic
Innovation

in a
Flat World

SMS SPECIAL CONFERENCE

EMERGING

We invite doctoral students in Strategic Management and related 
areas to apply to participate in the Doctoral Consortium. The  
consortium will meet on Friday, December 12, 900am to 500pm, 
at the Indian School of Business, Hyderabad. The facilitating fac-
ulty is comprised of scholars drawn from a number of the leading 
business schools around the world. We expect to offset some of 
the costs of attending the conference through honorariums. The 
selection process is still open, and early applications are encouraged.

The Doctoral Consortium will be co-chaired by Ram Mudambi 
(Temple University), and Jasjit Singh (INSEAD), along with K 
Narayanan (IIT – Bombay), and Ravee Chittoor (IIM – Calcutta). 
Participating faculty mentors include Preet Aulakh, (York Univeristy), 
Andrew Delios (NUS), Marjorie Lyles (Indiana University) Arie Lewin 
(Duke) and others. 

DOCTORAL CONSORTIUM

DEAN’S CONCLAVE
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CORPORATE STRATEGY AND GOVERNANCE
Margarethe F Wiersema, Rice University  
Harry G Barkema, Tilburg University 
Mason Carpenter, University of Wisconsin-Madison  
REPS AT LARGE:  
Laurence Capron, INSEAD  
Jay Anan, Ohio State University  
Bob Wiseman, Michigan State University  
Xavier Castnaer, HEC-Paris 
Dawn Harris, Loyola University-Chicago  
Karen Schnatterly, University of Missouri-Colombia  

GLOBAL STRATEGY
Mike W Peng, University of Texas-Dallas  
William E Newburry, Rutgers University 
Björn Ambos, Vienna University of Economics  
REPS AT LARGE:  
Hemant Merchant, Simon Fraser University  
Anil Gupta, University of Maryland  
Álvaro Cuervo-Cazurra, University of South Carolina
Timothy Devinney, AGSM/Humboldt University  
Venkat Subramanian, University of Hong Kong 
Bridgette Sullivan-Taylor, University of Warwick

STRATEGY PROCESS 
Mark P Kriger, BI Norwegian School of Management  
Annette Ranft, Florida State University
Christopher Lechner, University of St. Gallen  
REPS AT LARGE:  
Bill Wooldridge, University of Massachusetts-Amherst  
Patrick Regnér, Stockholm School of Economics  
Arvind Bhambri, University of Southern California  
Mark de Rond, Cambridge University  
Cathy Maritan, Syracuse University
Margaret White, Oklahoma State University
   

SMS BOARD

EXECUTIVE COMMITTEE
Mike Hitt, President
Rich Bettis, Past President
Joan Ricart, President-Elect
Dan Schendel, Treasurer
Niko Pelka, Executive Director

DIRECTORS
Jay Barney, 2006-2008
Will Mitchell, 2006-2008
Margarethe Wiersema, 2006-2008
Irene Duhaime, 2007-2009
Robert Hoskisson, 2007-2009
Steven Floyd, 2007-2009

2008 IG LEADERSHIP

COMPETITIVE STRATEGY
Xavier Martin, Tilburg University  
Laura B Cardinal, Tulane University 
Gianmario Verona, Bocconi University  
REPS AT LARGE: 
Ming-Jer Chen, University of Virginia 
Michael Leiblein, Ohio State University  
Nicolaj Siggelkow, University of Pennsylvania 
Rudolphe Durand, HEC-Paris 
Irene Henriques, York University: Schulich School of Business  
Michael Jacobides, London School of Business

KNOWLEDGE & INNOVATION
Bente R Løwendahl, BI Norwegian School of Management  
Pamela S Barr, Georgia State University   
Maurizio Zollo, INSEAD
REPS AT LARGE: 
Elaine Mosakowski, University of Colorado-Boulder  
John Child, University of Birmingham  
Avi Fiegenbaum, Technion-Israel Institute of Technology 
Paul Olk, University of Denver
Jamal Shamsie, Michigan State University 
Mary-Anne Williams, University of Technology Sydney

PRACTICE OF STRATEGY
Duncan N Angwin, University of Warwick  
Sari Stenfors, Helsinki School of Economics 
Véronique Ambrosini, Cranfield University  
REPS AT LARGE:  
Alfie Marcus, University of Minnesota  
Sotirios Paroutis, University of Warwick  
Ann Marie Jess Hansen, PKA Ltd  
Andreas Hinterhuber, Bocconi University  
David Seidl, University of Munich  
Robert Wright, Hong Kong Polytechnic University
  
ENTREPRENEURSHIP AND STRATEGY
David B Audretsch, Max Planck Institute of Economics  
William Schulze, University of Utah    
David L Deeds, University of Texas-Dallas  
REPS AT LARGE:  
Benjamin Campbell, University of Pennsylvania  
Gwendolyn Lee, University of Florida  
Mike Wright, University of Nottingham  
Sharon Alvarez, Ohio State University  
Janet Bercovitz, University of Illinois-Urbana Champaign  
Arvids Ziedonis, University of Michigan

A Professional Society for the Advancement 
of Strategic Management
The Strategic Management Society (SMS) is 
unique in bringing together the worlds of 
reflective practice and thoughtful scholarship. 
The Society consists of more than 2,000 
members representing over 50 different 
countries. Membership, composed of academics, 
business practitioners, and consultants, 
focuses its attention on the development and 
dissemination of insights on the strategic 
management process, as well as fostering 
contacts and interchange around the world. 

The Society is probably best known through the 
Strategic Management Journal (SMJ) published 
by John Wiley & Sons. The SMJ has become 
the leading scholarly publication in the field 
of Strategic Management. Since its inception 
it has sought to promote the development of 
advances in the field by maintaining the highest 
standards of intellectual thought combined with 
practical relevance.

Interested? Visit www.strategicmanagement.net
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