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For more information on the new  
Stakeholder Strategy Interest Group,  
please visit strategicmanagement.net.
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Strategy Process Global Strategy
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Stakeholder Strategy

Knowledge & Innovation

Under what conditions might stakeholder-oriented firms •	
outcompete traditional, shareholder-oriented ones?

What are the strategic alternatives to coordinate the •	
expectations and perceptions of a plurality of stakeholders 
to enhance their benefit while simultaneously creating firm 
value? How should top management teams think about 
developing, selecting, and implementing them?

What factors might explain the varying ability of •	
management teams to fruitfully engage their firms’ 
stakeholders to everyone’s advantage and to change 
their firms’ strategies, operations, and cultures to achieve 
economic, social, and environmental sustainability? 

How do individuals and teams learn how to integrate •	
principles of responsibility and of social, environmental, 
and economic sustainability in their firms’ operating and 
strategic processes?

How do individuals and their shared values, emotions, and •	
cognitions influence firms’ stakeholder orientation and 
engagement strategies, sustainability-oriented change 
processes and, ultimately, the firm’s economic, social, and 
environmental performance?

If you are interested in joining this IG, please contact  
the SMS office. 

sms india
research
initiative
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The officers and board of the Strategic 
Management Society are committed to 
transparency in the management and governance 
of the Society. To this end, we are proud to 
present to you this first Annual Report that 
describes the Society’s activities for the year 
2010. We hope that as a valued member of our 
Society, the field of strategic management, or the 
interested public, you will find this an interesting 
reading. It is our intent for this to be the first in a 
long series of such reports.

An annual report is necessarily backward looking 
and, indeed, there is much good to report about 
the Society for last year. It is tempting to also 
announce all the activities we are planning for this 
and future years, including conferences in Rio de 
Janeiro, Miami, Singapore, and Prague, but we will 

leave that to our Web site and newsletters. With this 
report, we focus on 2010. You will find information 
on our annual meeting in Rome—the largest 
ever, with more than 1,000 participants—and the 
coupled extension workshops in other Italian cities. 
In addition, we report on the special conference 
initiated by two of our IGs and held in Finland in 
March, as well as on the activities of our India 
Research Initiative. 

In terms of the journals associated with the 
Society, the Strategic Management Journal 
continued to be very strong; late last year, the 
Strategic Entrepreneurship Journal was approved 
to be included in the ISI Web of Science citation 
index and will receive its first impact rating some 
time in 2011; and the launch conference with 
the authors of the first invited articles of the 
new Global Strategy Journal was held in July. 
The resulting first volume will be sent to our 
members in 2011. I have no doubt that, in time, 
the success of the GSJ will match that of the 
other two SMS journals. 

We are particularly excited about the progress at 
the Strategy Research Foundation over the last 

year. The SRF has appointed its program officers, 
is developing its research program, and will 
announce its application guidelines and funding 
opportunities in early 2011. This funding will help 
scholars around the world do the kind of research 
that will help strengthen the field of strategic 
management going forward.

As a nonprofit and membership-based 
organization, we also want to share information 
with you about the financial resources received 
by the Society and how those were expended to 
allow the activities about which we are reporting. 
I think you will see that the Society is financially 
healthy and managed in a way that is consistent 
with our mission and goals.    

Overall, the Strategic Management Society 
continued to be the home to some of the most 
advanced thinking about strategy research 
and practice in the world. We have a long 
and rich tradition of welcoming strategic 
management scholars, consultants with interests 
and practices in strategic management, and 
business practitioners who are formulating and 
implementing strategies to join our Society and 

Message from the President

JAy bARney 
SMS president
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learn from each other, thus strengthening the 
broader field of strategic management. It is our 
sincere belief that both individuals and the field of 
strategic management as a whole benefit from the 
success of the SMS.   

We depend on our members’ willingness 
to donate both their dues and—even more 
importantly—their time as volunteers to fund 
and fuel our activities. I would be remiss if 
I did not take this opportunity to recognize 
the contributions that literately hundreds of 
individuals have made to make all the activities 
reported here possible. We are proud to be an 
organization of contributors, presenters, reviewers, 
and coordinators—for our journals, conferences, 
award programs, initiatives, and task forces. 
Participation in this SMS community shows a 
passionate support for the field and benefits those 
currently active in the field as well as those who 
are just starting their careers.

Additionally, I want to acknowledge the efforts 
and enthusiasm of those who have served 
in elected leadership positions both in our 
Interest Groups and on the board. Leadership 

is transitional, so please bear with me while I 
name and honor some of those who, after years 
of often thankless service and behind-the-scenes 
contributions, have concluded their terms of office 
in 2010: Bjoern Ambos, Veronique Ambrosini, 
Mason Carpenter, David Deeds, Christoph Lechner, 
Gianmario Verona, and Maurizio Zollo as outgoing 
chairs of their respective Interest Groups; Xavier 
Martin and Margarethe Wiersema as outgoing 
members of the board; and, finally, Mike Hitt 
and Dan Schendel, who served as SMS corporate 
officers for many years. 

The year 2010 was a good one for our Society; 
I am proud of our accomplishments as I assume 
the role of president. With your ongoing help and 
support, I look forward to great times ahead!

Jay Barney 
President
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Membership in 2010: Broadening the Scale and Scope

The ongoing growth in SMS membership 
encourages us in our efforts to define a path 
of creating outstanding value for academics, 
business practitioners, and consultants in the field 
of strategic management through our portfolio 
of activities. Despite the difficult economic 
environment, the constraints on budgets, and 
the waning demand for print subscriptions to 
journals, we added, on average, 15 percent to our 
membership in each of the last two years. While 
we are growing in North America, the increases in 
international membership are even stronger and 
reaffirm the global nature of our organization. 
More detail on the geographical breakdown of 
the 2010 membership and the allocation to the 
different Interest Groups can be found in the 
tables on these pages. 

We are also particularly happy about the ongoing 
increase in doctoral student members, from 13 
percent in 2005 to about 20 percent in 2010, 
which bodes well for the long-term health of the 
organization. We are proud that the developmental 
initiatives—like the annual PhD Workshop, 
recognition of junior scholars through the paper 
award competitions at the conferences, and the 
annual Emerging Scholar Award—offer substantive 
career advancement opportunities.

We attribute the membership growth to a host 
of activities that include the addition of new 
topical Interest Groups, the creation of additional 
publication outlets for research, increased and 
diversified conference offerings, new membership 
options and plans, increased communication with 
members, and—last but certainly not least—a 
renewed emphasis on a participatory organizational 
culture. It is our explicit aim to get more members 
involved in SMS activities and decision making. 
Aside from the electoral processes to identify the 
leadership of our organization, we have sought 
and found more ways to involve members at 
conferences, with the journals, in the Interest 
Groups, and in the overall governance of our Society. 

After two years of thorough deliberations, the year 
2010 was also a milestone in the evolution of 
organizational governance through the adoption 
of revised articles of incorporation and bylaws. 
Besides some house-cleaning and language 
updates, the most important changes are:

•   formally recognizing emeritus and PhD 
candidates as membership classes,

•   mandating that all elections have more than 
one candidate,

•   formalizing the practice used in recent years for 
board elections—an open nomination process 
and voting by online ballot,

•   limiting board membership to two terms and 
extending the length of terms on the board to 
three years,

•   enlarging the board from 11 to 14 members,
•   invigorating the work performed by board 

committees and widening the participation in 
them, and

•   creating a separate document guiding the 
Interest Groups. 

Revising the inner workings of organizations is 
never quite as easy as it may sound, and a lot 

A Report by iRene DuhAiMe, 
Director-at-large
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of time and effort has been invested in these 
updates. During its September meeting in Rome, 
the board unanimously supported the revised 
bylaws and is proud to present them to all 
members on our Web site. 

The first set of six IGs was started in 2002, 
followed by the addition of the Entrepreneurship 
and Strategy IG in 2003. We are pleased that the 
year 2010 marked the addition of the Strategic 
Human Capital and the Stakeholder Strategy 
Interest Groups. Beyond their increasing role 
in generating and deciding on content at our 
conferences, the Interest Groups have successfully 
initiated efforts to create a sense of community 
within the IG, further develop their own identity 
and activities, and draw new members to the SMS 
in general and their IGs in particular. This is great 
news and we need more such activity! 

Prior to the 2010 annual conference, the board 
continued to engage with the leadership of 
several IGs, who gave briefs on their IG activities, 
initiatives, and goals, as well as engaged with the 
board on topics of mutual benefit. These meetings 

have been highly useful to the IG leaders and the 
board, and IG leaders’ exposure to each others’ 
reports and discussions have helped spread best 
practice ideas across the IGs. To learn more about 
IG activities, aspirations, and needs, the SMS board 
sought feedback from outgoing IG chairs through 
personal interviews conducted by a board member 
during the 2010 annual conference in Rome. Some 
excellent ideas emerged from those interviews and 
are providing direction for SMS’s efforts to provide 
more value to members through the IG structure, 
as well as through SMS as a whole.
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The SMS sponsors and oversees the publication 
of three journals (in partnership with Wiley-
Blackwell), Strategic Management Journal (SMJ), 
Strategic Entrepreneurship Journal (SEJ), and Global 
Strategy Journal (GSJ). The SMJ is a premier journal 
specializing in the publication of cutting-edge 
research in strategic management. The SMJ is now 
in its thirty-first year and is very healthy. It has a 
high journal impact rating based on citations in 
the Web of Science of articles it publishes. The SMJ 
publishes 13 issues annually and its prominence is 
evident in the high rate of manuscript submissions. 

The Strategic Entrepreneurship Journal is the 
second journal to join the SMS family, with its first 
issues published in 2007. The plan for the SEJ is 
to develop it into a Class A journal that publishes 
valuable research on the strategic implications of 
entrepreneurship. Its four volumes of research now 
published display the breadth and depth of research 

in this critical area that is making a valuable 
contribution to knowledge in entrepreneurship. 
The SEJ was recently approved for inclusion in the 
ISI Web of Science, and the inclusion was made 
retroactive to the first issue, providing support for 
the quality of research published in the journal. The 
health of the journal is also demonstrated by the 
fact that it has enjoyed an increase of approximately 
35 percent in manuscript submissions in the last 
three years. The founding editors of the journal, Dan 
Schendel and Mike Hitt, completed their terms and 
have handed over the editorial leadership to the 
very capable hands of Jay Barney and Mike Wright.

The Society’s newest journal is the Global Strategy 
Journal. The GSJ enjoys the leadership of Steve 
Tallman and Torben Pedersen. The leaders and 
board of the SMS launched this journal with the 
intent of becoming a top scholarly journal in the 
field of international strategy.  The journal had a 
successful launch conference in July 2010, at which 
a number of top scholars in international strategy 
presented new research. The papers presented 
at this conference have been developed further 
through feedback received at the conference and 

other reviews and will be published in the first 
volume of the journal. Slated for publication in June 
2011, the first volume will consist of these invited 
articles and commentaries that will attempt to 
define the domain of GSJ as originally expressed 
by the editors. The second issue is scheduled for 
November 2011. Two GSJ special issues are already 
underway, and the journal is now receiving a 
growing number of manuscripts. The initial interest 
in the GSJ confirms our beliefs that this journal will 
fit well into the SMS family and become a highly 
successful journal. 

The continued success of the SMJ, growth of the 
SEJ, and introduction of the GSJ are important 
steps in our goal to provide opportunities 
to publish high-quality research in our field. 
Increasing the publishing capacity in strategic 
management is a recognition of the evolution and 
expansion of our field.

In conclusion, although the SMS has a highly 
active and successful program to promote, 
support, and publish high-quality scholarly 
research in strategic management.

Publication Program: Expanding Capacity for Quality Research

A Report by MiKe hitt, 2010 SeJ co-editor
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2010 Editorial Leadership

Steven Floyd
University of Virginia

Constance Helfat
Dartmouth College

Robert Hoskisson
Rice University

Tomi M. Laamanen
Helsinki University of  
Technology

Jiatao (J.T.) Li
Hong Kong University of 
Science and Technology

Joseph Mahoney
University of Illinois

Anita McGahan
University of Toronto

Joseph Porac
New York University

Jeffrey J. Reuer
Purdue University

Kulwant Singh
National University of 
Singapore

James Westphal
University of Michigan

Margarethe F. 
Wiersema
University of California

founding and  
consulting editor:

Dan Schendel
Purdue University

Richard bettis
University of North Carolina

will Mitchell
Duke University

edward J. Zajac
Northwestern University

SMJ Co-Editors

SMJ Associate Editors
Africa Arino 
IESE Business School

Kazuhiro Asakawa 
Keio University

Ram Mudambi 
Temple University

Subramanian Rangan
INSEAD

Myles Shaver 
University of Minnesota 

GSJ Associate Editors

GSJ Co-Editors

Rajshree Agarwal
University of Maryland

Robert A. Burgelman
Stanford University

Harry Sapienza
University of  
Minnesota

Mike Wright
Nottingham University 
Business School

SEJ Associate Editors

As of January 1, 2011 Dan Schendel and  
Michael A. Hitt stepped down as co-editors of 
the SEJ. The new editorial leadership consists  
of Jay Barney and Mike Wright.

Dan Schendel
Purdue University 

Stephen tallman 
University of Richmond

Michael A. hitt
Texas A&M University

torben pedersen 
Copenhagen Business School

Jay barney
Ohio State University

SEJ Co-Editors
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2010 Conferences : Where the Leaders in Strategy Meet

Without a doubt, the annual conference is the most 
important vehicle by which SMS members come 
together to share their work, meet each other, get 
new ideas, and network. The annual conference has 
always set an atmosphere promoting high quality 
and professionalism in every aspect of the event. In 
Rome in 2010, we celebrated the 30th such annual 
international meeting. Aside from reporting on a 
very successful event, this anniversary also gives us 
an opportunity to reflect on the overall state of the 
Society’s meeting activity. 

As little as a few years ago, there were serious 
discussions within the SMS and the board about 
a perceived decline in the annual conference’s 
value to attendees. As a result, the SMS set 
out to make changes that would maintain 
what we value about the event and further 
improve the quality of our offering: a sharper 
focus on academic leadership and even more 
emphasis on the inclusion of thought leaders and 
strengthening the session formats and overall 
coherence of the program.

A number of SMS conference activity goals were 
identified:

To maintain a high-quality annual conference 1. 
that is attractive to strategic management 
professionals and relevant to the field;
To gain wider membership participation 2. 
through wide involvement in various 
activities; through the continued involvement 
of A(academics), b(business practitioners), 
and c(consultants); though the IGs; and 
through wider geographic membership 
involvement;
To keep attendance within a reasonable size 3. 
with the recognition that a ‘reasonable’ size 
may vary between the annual conference and 
the smaller, specialized conferences;
To increase conference types, such as 4. 
regional conferences, specialized theme 
conferences, specialized context conferences, 
and workshops;
To maintain a pricing strategy that supports 5. 
a high-quality conference but allows some 
leeway for attendees who might not be able 
to afford the conference fee or are doctoral 
students;
To allow, as part of the pricing strategy, 6. 
the contribution of local sponsors or other 
organizations that might add value and/or 
resources.

The 2010 meeting in Rome turned out to be 
record setting in many ways: the highest-ever 
number of submissions, reviewers, presentations, 
sponsors, and attendees (1,000+)! Less easy to 
quantify, but undoubtedly an important factor 
in the increasing attractiveness of our meeting, 
are the outcomes of our efforts to strengthen the 
content quality. 

These numbers are even more remarkable when 
considering the overall economic climate as well as 
the introduction of additional conference activity 
we held besides the annual meeting. In 2010, we 
conducted a special conference in Finland (initiated 
as collaboration of two of our Interest Groups), 
a research workshop in India, extensions to our 
annual meeting in Rome, and the launch conference 
for the Global Strategy Journal, our new journal. 
We find that these types of additional events are 
broadening our reach, helping us better serve the 
different needs of our constituencies, and allowing 
us to gather in geographic locations that would not 
sustain our larger annual meeting. 

During 2010, several initiatives were taken to 
create conferences that might be more effective 
in bridging the gap between the A, B, and Cs. 
The conference in Finland, produced by the 
Strategy Practice and Strategy Process Interest 
Groups, brought together a more balanced mix 

A Report by MARJoRie lyleS,  
2009 conference program co-chair
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2010 Conferences : Where the Leaders in Strategy Meet

of attendee backgrounds. Conferences like these 
may be more appealing in the future, especially if 
Bs and Cs are invited to have meaningful roles in 
the conferences with topics that are appealing to 
them. The upcoming CK Prahalad conference will 
be a smaller meeting, but with its emphasis on the 
impact of strategy research, will also be geared to 
attract more Bs and Cs. A push has also been made 
to create process innovations relating to how the 
conferences are run and delivered. An innovation 
coupled with the annual meeting in Italy was the 
introduction of conference extensions: topical one-
day workshops held in different cities throughout 
Italy on the days preceding and following our main 
event. Each of these attracted 40+ attendees—a 
mix of participants from our Rome event plus 
additional local scholars.  

Maybe the most profound change to our 
conferences is the move in recent years to involve 
many more people in the variety of tasks and 
activities that together make a successful event. 
I had the honor of being a program co-chair at 
our recent annual meeting in Washington, D.C., 
and can confirm that besides being an honor, it 
was a huge responsibility to define the conference 
theme and generate the plenary program. But 
the heaviest load now rests on the shoulders of 
the elected officers of each Interest Group, who 
determine the content on the Sunday and, together 

with additional theme track directors, produce 
the entire competitive program of the conference. 
To be added to these are the leaders of the 
preconference workshops for PhD candidates, the 
Interest Groups, the three award competitions for 
best papers, and current initiatives (for example, 
the programming for what is offered as the 
teaching track). The conference Web site for our 
2010 meeting in Rome features a conference 
committee of no less than 29 individuals—all 
volunteers—who, through their efforts, dedication, 
and the networks they brought in, contributed to 
the overall success of the meetings. And that is just 
for one conference and likely misses many more 
who worked behind the scenes.

While the board intends to further discuss the 
objectives and the ideal product mix of conference 
activity, we certainly feel we are on the right path 
to distinguish our meetings more clearly from 
other gatherings and developing offerings that 
create value for our members and the field.

2010 SpECIAl ConfEREnCE fInlAnd

theme:  Intersections of Strategy Processes and  
Strategy Practices 

Date: March 17–20, 2010 

location: Levi, Lapland

Robert 
burgelman
Stanford 
University 

tomi 
laamanen
Helsinki University 
of Technology

hanna 
lehtimäki
University of 
Tampere 

Richard 
whittington
University of 
Oxford 

program co-chairs
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theme:  Strategic Management at the Crossroads

Date:  September 12–15, 2010

location:  Rome, Italy

MilAn 
Knowledge and capabilities Research:   
the Road Ahead

Organizer:  Salvio Vicari, Bocconi University
Location:  Bocconi University

Venice 
Mapping change, changing Mappings:  
conceptual Shifts in Strategy
Organizer: Massimo Warglien, University of 
Ca’Foscari
Location: University of Venice Ca’Foscari

nApleS 
intangible Assets, governance and 
competitive Advantage
Organizers: Valentina Della Corte, University of 
Naples Federico II and Arturo Capasso, University 
of Sannio at Benevento
Location:  Federico II University

cAtAniA 
entrepreneurship at the crossroads:  new 
challenges and emerging issues
Organizers: Daniela Baglieri, University of 
Messina, Francesco Garraffo, University of Catania 
and Salvatore Tomaselli, University of Palermo
Location: University of Catania

MilAn
Venice

cAtAniA

RoMe

nApleS

RoME ConfEREnCE EXTEnSIonS

Supported by

2010 AnnUAl ConfEREnCE RoME

giambattista 
Dagnino
University of Catania

Rosario faraci
University of Catania

gianmario 
Verona
Bocconi University

Maurizio Zollo
Bocconi University

Interest Group  
Track Chairs
paul friga (teaching track) 
University of North Carolina-Chapel Hill

Anil gupta 
INSEAD

Michael leiblein 
Ohio State University

David lepak 
Rutgers University

Sharon Matusik 
University of Colorado-Boulder

Sotirios paroutis 
University of Warwick

Mb Sarkar 
Temple University

Robert wiseman 
Michigan State University

bill wooldridge 
University of Massachusetts

program Co-Chairs 

Università Commerciale
Luigi Bocconi
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SRF: Funding the Generation of New Knowledge in the Field

2010 SRf board of trustees
Jay Barney
Carlos Cavalle
Bala Chakravarthy
Donald Hambrick
Dieter Heuskel
John Keane
Marjorie Lyles
Joan E. Ricart
Dan Schendel
David Teece
Howard Thomas

officers
Dan Schendel, Chairperson
Joan E. Ricart, Vice Chairperson
Jeffrey Reuer, Chief Grants Officer
Joseph Mahoney, Chief Technical Officer
William Bogner, Chief Investment Officer
Nikolaus Pelka, Chief Administrative Officer

Late in 2009, we finally launched our Strategy 
Research Foundation (SRF) into the public sphere, 
and the year 2010 was used by the Foundation to 
gear up and prepare. The newly formed board of 
trustees for the legally independent SRF met twice 
to formulate policy for the work of the Foundation, 
Joe Mahoney was named chief technical officer, 
Jeff Reuer was appointed chief grants officer, and 
Bill Bogner agreed to become the chief investment 
officer and treasurer. Together with Dan Schendel 
as chair and Joan Enric Ricart as vice chair, these 
individuals formed the Foundation’s executive 
committee and pushed throughout the year to 
prepare for the start of the envisioned research 
funding programs.

The SRF was formally set up in 1998, but 
remained dormant for its first decade. Its primary 
purpose is the development of new knowledge 
in the field of strategic management through 
direct funding of research. By ‘new knowledge,’ 
we mean knowledge that would advance the 
field’s theoretical foundations, conceptual views, 
and applications to more effective management 

of organizations of all kinds. What began with 
the Strategic Management Journal in 1980 as a 
means of reporting contributions to the field and 
was amplified by the formation and work of the 
Society in 1981, now comes full circle to a means 
of fostering and generating needed, riskier, 
and more extended research through financial 
support by a foundation devoted solely to that 
purpose. 

In 30 years, the SMS has been able to build 
reserves beyond its current and planned 
operations. The initiative to launch the Strategy 
Research Foundation was the most significant 
project in recent years and is worthy of great 
financial support. The major feature of the SMS’s 
support is an outright donation of $500,000 
coupled with a five-year commitment—through 
2014—to match up to $1.3 million in donations 
made to the SRF by donors (such as individuals, 
corporations, consulting firms, and other 
foundations). Jointly, these funds coming from 
the SMS will be used to establish a restricted 
endowment fund at the SRF, the proceeds from 

which are dedicated and restricted to the support 
of research in our field. Further, the SMS will share 
a major portion of the royalties it receives from the 
SMJ and grant these to the Foundation annually 
to be used to generate new research from the 
proceeds of published research. 

Besides these ongoing financial ties, the SMS 
will also continue to be intimately involved in 
the governance and day-to-day work of the SRF. 
Besides the SMS president, who ex officio is 
the vice chair of the Foundation, two additional 
SRF trustees are delegated by the SMS. For 
the time being, the Foundation has contracted 
with the SMS for its executive office to provide 
most of the necessary administrative work; 
and the SMS executive director acts also as the 
chief administrative officer and secretary of the 
Foundation. 

We expect great things to come from the work of 
the Foundation, both in direct support of the field 
as well as in synergies for the work of our Society.
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Certification Program: Enhancing Professionalism in the Field

A Report by SteVe floyD,  
Member, certification task force

The idea that the Society should play a leading 
role in developing a professional credential in 
strategic management has been bubbling around 
for several years. Two years ago, the board 
launched a formal initiative with the forming of 
the SMS Certification Task Force. The purpose 
of forming the task force was to investigate the 
potential for adopting a certification process as 
a means of fostering the mission of the SMS. 
The timing for this initiative seemed especially 
appropriate; banks and other large institutions 
on the business landscape had collapsed and at 
least part of the blame can be attributed to bad 
or incompetent strategic management. As the 
world’s leading society of strategic management 
scholars and practitioners, SMS appears to have 
the opportunity, if not the obligation, to reduce 
such incompetence and champion the application 
of evidence-based knowledge to the complex 
problems facing today’s strategists. A certification 
process would also assist in the continued 

development of the field of strategic management, 
the primary objective of the SMS.

The implications of a professional certification in 
strategic management are significant. Creating a 
certification program would mean diversification 
of the SMS’s activity beyond its current focus on 
publications and conferences. The board does not 
see the goal of certification as economic growth; 
however, one welcome consequence could be 
a significant growth in membership. Nor does 
certification mean that the SMS is considering 
launching a training organization or expanding 
into other business activities. The board sees this 
effort as a potential service to the profession and 
society at large. 

A task force of SMS volunteers that included 
Trish Clifford, Sebastian Frankenberger, Paul Friga, 
Guenter Mueller-Stewens, and Richard Whittington 

delivered a detailed set of findings to the SMS 
board in June 2010. In reaction, the board decided 
to move ahead with exploring this as a major 
new area of activity for the SMS. Since then, the 
work has split into several streams, with one 
focused on defining the body of knowledge and 
another focused on cultivating corporate launch 
partners. Rajshree Agarwal, Mike Hitt, and Richard 
Whittington are leading the body of knowledge 
group, and Trish Clifford and Luciano Oviedo 
are leading the effort on corporate partnerships. 
Both of these groups, as well as additional work 
streams to be formed and launched, will need 
additional volunteer help over the next few 
months. We expect to report significant progress 
by the SMS Annual International Conference in 
Miami this coming November. 

If the certification initiative is to be successful, it 
will need the support and active involvement of the 
SMS membership. I encourage SMS members to 
participate in this initiative and share their expertise 
on this topic. One way all members can participate 
is to visit the discussion forums on the subject.

With this venture into the unchartered territory 
of certification, the SMS is continuing to expand 
its focus and development of the field. This is 
an exciting opportunity for the SMS, and I hope 
you will choose to become involved in this 
tremendous initiative.
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The SMS India Initiative began in 2008 with 
our highly successful special conference in 
Hyderabad, India. This initiative, led by Charles 
Dhanaraj and MB Sarkar, was shaped by the 
late CK Prahalad, with the goal to advance 
scholarship in and on India.

When the conference in Hyderabad was 
planned, the SMS viewed it as the first in a 
series of events aimed at expanding research 
capacity in emerging markets. A commitment 
was made to host a series of events in India 
that would help advance scholarship and 
create opportunities for participation of Indian 
institutions in the global exchange of ideas and, 
thereby, increase India’s role as a knowledge 
hub. This decision was made because the 
SMS believes India presents a fertile, but 
largely untapped, ground for experimentation 
and development in the field of strategic 
management research.

The SMS India Research Initiative hopes to address 
these opportunities by playing an active role in 
building research capacity in India, creating a 
community of scholars around the world who are 
excited by scholarly opportunities in emerging 
markets, and promoting collaborative research 
that advances both scholarship and practice. 

During the year 2010, the SMS continued this 
Initiative by planning two research workshops; 
the first was held in late 2010 and the second 
is to be held in the early part of 2011. These 
faculty development workshops created a highly 
interactive environment between select faculty 
members and accomplished global scholars 
who serve in editorial responsibilities of leading 
journals. The first, hosted by the Indian Institute 
of Management-Bangalore in December 2010 
included 11 resource faculty members and 39 
researchers from 14 different institutions across 
India. The second workshop is planned for 
February of 2011, and will be hosted by the Indian 
Institute of Management-Calcutta. 

Our goal over the next decade is to continue 
holding a variety of activities that include 
workshops, conferences, and other special events 
that will build a community of accomplished 
scholars based in India who will, in turn, transform 
the academic landscape of the country.

SMS India Research Initiative: Building Capacity

sms india
research
initiative

EMERGING

Suresh 
bhagavatula  
IIMB

K. Kumar
IIMB

Rishikesha 
Krishnan
IIMB

Bangalore Workshop Co-Chairs

charles 
Dhanaraj
Indiana University

Mb Sarkar
Temple University

India Research Initiative Coordinators
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Awards & Honors Program: Recognizing Excellence

A Report by JoAn e. RicARt, 2011 chair of 
the Awards and honors committee

The awards and honors program is an instrument 
to recognize excellence in the contributions made 
to our field. The development of any field requires 
legitimating instruments, and this program is 
one way of doing that. By recognizing special 
contributions to the field of strategic management, 
we validate what we define as excellence. This 
recognition would not be possible without the 
many volunteers who spend countless hours 
evaluating the material that determines an 
individual’s eligibility for an award; thanks go out 
to them for making this recognition possible.  

Contributions to the field come in many different 
forms; this creates the need for different types 
of awards. As the field progresses, the types 

of awards that are presented will evolve. The 
emphasis will need to be placed on different areas 
of the field, while others may not be as relevant 
for the impact we are trying to have.

Currently, the SMS presents a total of eight 
awards; some are presented annually and 
others are presented only when an individual 
demonstrates exceptional service to the field.

The Dan & Mary Lou Schendel Best Paper Prize, 
which is presented annually, is associated with our 
flagship publication, the Strategic Management 
Journal. Rather than recognizing an individual’s 
accomplishment, this award recognizes an article 
that was published in the SMJ that has had a 
notable impact on the field. It is presented in 
conjunction with Wiley-Blackwell, the publisher 
of the SMJ. As the journal is a fundamental 
instrument for academic recognition, this award 
highlights scholarly contributions. As the number 
of journals the SMS produces has increased to 
three, we need to think about which other awards 
may be needed to recognize the work in these 
other journals.

We also annually present two awards to honor 
individual contributions to the field. The goal of 
the SMS Emerging Scholar Award is to identify 
promising young scholars who are rising stars in 
the field. By identifying them early in their careers, 
we are trying to provide additional support to their 
commitment to the field. In contrast, our Fellows 
Program is focused on recognizing senior scholars 
who have made significant contributions to the 
theory and practice of strategic management 
during their careers.

Service to the field is also recognized with the 
SMS Medal Program. This honor can be granted to 
individuals, institutions, scholars, or practitioners 
and includes the presentation of either a gold 
or silver medal. As its focus is on service, only a 
few medals have been granted since the award 
was established in 2000. This is clearly one type 
of award that needs to be reconsidered and 
revitalized. We also honor contributions to the 
field by granting the SMS Lifetime Achievement 
Award. The goal of this award is to honor 
accomplished leadership in the business world, 
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and it has been awarded to only two business 
leaders, Andy Grove and Herb Kelleher. 

Finally, we have a third group of awards 
associated with our international annual 
conference. It is comprised of three awards: the 
SMS Best Conference Paper Prize, the SMS Best 
Conference Paper Prize for Practice Implications, 
and the SMS Best Conference PhD Paper Prize. 
While I can image other awards being developed, 
perhaps unique to specific IGs, I think the current 
portfolio is quite adequate.

In the past, the awards and honors program has 
been supervised by the president of the SMS. 
The past president used ad hoc committees and 
tasks forces to decide the award recipients. In 
the last change in bylaws that occurred in 2010, 
a permanent board committee was created to 
supervise and develop the overall awards program. 
The committee is chaired by the past president 
and filled with two additional board members.  

Currently, this committee is composed of Joan 
E. Ricart (past president), Javier Gimeno (board 
member), and Africa Ariño (board member). This 
committee was named in January 2011 and is in 
charge of proposing modifications to the awards 
and honors program by the end of this year. At the 
same time, the committee will support the past 
president in the supervision of the current award 
competitions.

In general, I believe we need to rethink the 
composition of the awards granted to individuals. 
We may need to add new ones and modify others, 
as well as clearly develop a protocol to keep these 
awards alive and active. An award not granted 
decreases in value as much as awards granted to 
undeserving cases. Therefore, we need to continue 
allocating our time and resources to support and 
further develop the awards program.
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Rebecca  
henderson 
Harvard University

iain cockburn  
Boston University

the DAn AnD MARy lou SchenDel  
beSt pApeR pRiZe 

Measuring competence? exploring firm effects in 
pharmaceutical Research  
(SMJ Volume 15, Special Issue, Winter 1994)

This annual prize honors substantial work published in the SMJ five 
years or more prior to the citation. Authors of the winning paper 
received a monetary award of US$5,000 generously supported by 
Wiley-Blackwell and the Strategy Research Foundation.  

yan Anthea Zhang
Rice University

2010 Award Winners

SMS eMeRging ScholAR AwARD

Inaugurated in 2007, this prize is awarded 
annually to a relatively young or new 
scholar, who displays exemplary scholarship 
that promises to have an impact on future 
strategic management practice. Award 
funding is generously supported by the 
Strategy Research Foundation and includes 
a US$5,000 monetary award.

pReViouS RecipientS

2009 Michael lenox
2008 Riitta Katila
2007 Jeff Reuer
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SMS beSt confeRence pApeR pRiZe
This prize, which was first awarded in 1998, was 
created to honor the best paper presented at the 
SMS Annual International Conference.  The prize 
consists of a US$1,500 cash award; four honor-
able mentions receive a US$750 cash award.

2010 winner

Markus fitza, University of Colorado-Boulder

Do CEOS Matter: The Use of Variance Decompositon 
in the Investigation of CEO Effects

honorable Mentions

Ashton hawk, Ohio State University

go nçalo pacheco de Almeida, New York 
University

bernard yeung, New York University

Fast Mover Advantages: Speed Capabilities and Entry 
into the Emerging Subfield of Atlantic Basin LNG

Xavier Martin, Tilburg University

ily a cuypers, Singapore Management University

Getting it Right and Righting it Afterwards: Experience, 
Ownership (Mis)Alignment and Subsidary Dynamics

henri Schildt, Imperial College

thomas Keil, Aalto University

Markku Maula, Aaalto University

Absorptive Capacity and the Temporal Dynamics of 
Inter-Organizational Learning in Alliances and Joint 
Ventures

ch ris bingham, University of North Carolina- 
Chapel Hill

Kathleen eisenhardt, Stanford University

Opening the Black Box: What Firms Explicitly Learn 
from Their Process Experiences

SMS beSt confeRence pApeR pRiZe foR 
pRActice iMplicAtionS 
This award was inaugurated in 2007 following the 
initiative of the Strategy Practice (formerly Practice 
of Strategy) Interest Group.  This award does not 
recognize runners up, and the prize consists of a 
US$1000 cash award.

2010 winner

patricia Klarner, University of Munich

Sebastian Raisch, University of St Gallen

Move to the Beat: Rhythm of Change, Frequency of 
Change and Firm Performance

SMS beSt confeRence phD pApeR pRiZe 
This award was created in 2000 in recognition of 
a PhD candidate’s presentation of an outstanding 
paper at the SMS Annual International Conference.  
Five winners are honored at the conference with 
this award and receive prizes of US$1,500 each.

2010 winners

Ko nstantinos grigoriou, Georgia Institute of 
Technology

fra nk t. Rothaermel, Georgia Institute of Technology

Organizing for Adaptation: Innovative Capabilities, 
Combinative Potential, Coordination Costs, and 
Boundary Choices

Marko coh, London Business School

Uncovering the Process of Executive Mobility

thomas Klueter, University of Pennsylvania

felipe Monteiro, University of Pennsylvania

In Harsh –and Slack Times: How Does Firm 
Performance Affect the Intensity and the Direction of 
External Technology Sourcing

natalia Vuori, Aalto University

On the Role of Causal Knowledge In Organizational 
Learning

Seungho choi, Michigan State University

gerry Mcnamara, Michigan State University

Technology Acquisition and Knowledge Integration

SpeciAl confeRence finlAnD beSt pApeR pRiZe 
The Strategic Management Society was pleased to present one 
outstanding paper with the Special Conference Finland Best Paper Prize.  
The prize for the best conference paper consisted of a € 500 cash award. 
In addition, three other papers were named as Honorable Mention.  

winner

Jane lê, Aston University

paula Jarzabkowski, Aston University

The Impact of Organisational Conflict on Strategy Implementation Tasks

honorable Mentions (in no particular order):

Sotirios paroutis, University of Warwick

loizos heracleous, University of Warwick

First-order Strategy Discourse: The Strategy Meaning-making Process in 
Practice

Julia balogun, Lancaster University

Kathryn fahy, Lancaster University

Tracking the Process of Strategic Renewal in MNEs: A Discourse Perspective

David Seidl, University of Zurich

Robert Macintosh, University of Glasgow

Donald Maclean, University of Glasgow

A Rules-based Approach to Strategy Workshops: A Case Study of Strategic 
Change and Continuity
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RoSteR of SMS fellowS 
As of December 31, 2010

Raffi Amit  Constance Helfat 
Kenneth Andrews *  Bruce Henderson * 
H. Igor Ansoff *  Michael Hitt 
Charles Baden-Fuller** Robert Hoskisson 
Jay Barney  Duane Ireland 
Christopher Bartlett  Bruce Kogut ** 
Richard Bettis   Peter Lorange 
Joseph Bower  Ian MacMillan 
Edward Bowman *  John McGee 
Robert Burgelman   Rita McGrath
Carlos Cavallé  Henry Mintzberg 
Bala Chakravarthy  Will Mitchell 
Alfred Chandler *  David Norburn 
Derek Channon*  Margaret Peteraf 
Karel Cool  Andrew Pettigrew 
Arnold Cooper  Michael Porter 
Yves Dos  C K Prahalad *
Irene Duhaime  Richard Rumelt 
Kathleen Eisenhardt  Dan Schendel 
Pankaj Ghemawat  Harbir Singh 
Sumantra Ghoshal *  Ken Smith **
Vijay Govindarajan George Stalk Jr. 
Ranjay Gulati ** John Stopford 
Anil Gupta ** David Teece ** 
William Guth  Howard Thomas 
Donald Hambrick  Sidney Winter
Gary Hamel  Edward Zajac

** Elected, but not inducted     * Deceased

SMS Fellows: Recognition of Significant Contributors to the Field

It is with sadness that we note the 2010 passing of CK Prahalad, who 
was a member of the SMS Fellows, as well as a long-time member.  His 
contributions to the Society, as well as to the field of strategic management, 
will be greatly missed. The SMS is planning a special conference in 2011 to 
honor his work.

The purpose of the Fellows of the SMS is to recognize and honor members of the Strategic Management 
Society who have made significant contributions to the theory and practice of strategic management, as 
well as to provide opportunities for fellowship and a forum for discussion among persons so recognized 
and honored. This year three new Fellows were elected for induction in the group.  The SMS Fellows  
held their 2010 annual meeting in Rome.

newly electeD fellowS in 2010

irene Duhaime   Anil gupta R. Duane ireland
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PhD Workshop: Acknowledging Outstanding Future Scholars

We are pleased to annually offer outstanding PhD 
students, selected in a competitive application 
process, the opportunity to attend a one-day 
workshop that is composed of practical sessions 
on the dissertation, publication, and job search 
processes, as well as panels devoted to critical issues 
in the field of strategic management.  The goal 
is to give young academics a boost as they enter 
the field: the opportunity to interact with a variety 
of senior scholars on a more focused level than is 
possible in a typical classroom or conference setting. 

2010 marked the seventh year we have offered 
this workshop.  It was held in conjunction with 
our annual meeting in Rome, and the invitation to 
attend the workshop also included the sponsored 

participation in the entire conference.  The 24 
attendees were chosen from a group of 86 
individuals nominated by SMS faculty members 
at their home universities. They came from 14 
different countries, reflecting the geographic 
distribution of SMS membership.  The workshop in 
Rome was co-organized by Jay Anand and Pierre 
Dussauge, with 16 additional faculty members 
contributing to the workshop sessions.  This 
workshop would not have been possible without 
generous financial support from the Society of 
Advancement of Management Studies (SAMS), 
and we thank them, as well as the dedicated 
faculty, for their continued support.

The SMS doctoral workshop was an excellent 
experience. I have participated in many similar 
workshops and, therefore, have a pretty large 
comparison group. The SMS workshop easily 
ranks at the top of my list. First, the program 
is small, selective, and focused. You spend 
significant time getting to know your fellow 
students who will be your future colleagues. 
Second, you have unlimited opportunities 
for close interaction with prominent faculty 
members. Third, you receive valuable advice 
on important issues ranging from building a 
promising research agenda to crafting a winning 
job market strategy. Overall, the workshop 

provides a superb environment for thoughtful conversations and has to 
be a central part of future conferences. If you are a doctoral student, at 
any stage of your career, this workshop can be an important component 
of your development as a future scholar.

Participating in the PhD Workshop has been 
a very rewarding experience for me, First, in 
addition to meeting scholars whose work I’ve 
been reading since my first year in the PhD 
program, I expanded my network among PhD 
students, learning about their research and 
how it complements mine. This is extremely 
useful early on, as it helps develop collaborative 
partnerships and awareness of emerging 
research in the strategy field and, particularly, 
in my area of interest. Second, as it is more 
obvious for others to see theoretical and 

empirical holes in one’s research proposal, I got very useful feedback 
from group discussions of our dissertation ideas…Overall, I highly 
recommend applying to the SMS doctoral workshop—if not to practice 
presenting your research ideas, then to go through the preparation 
process that inherently makes you refine your research.

Russell coff 
University of Wisconsin

Javier gimeno 
INSEAD

Robert hoskisson 
Rice University

Dovev lavie 
Technion-Israel Institute of 
Technology

Xavier Martin 
Tilburg University

will Mitchell 
Duke University

corey phelps 
HEC-Paris

peter Ring 
Loyola Marymount University

MB Sarkar 
Temple University

Stephen tallman 
University of Richmond

Roberto Vassolo 
University of Austral

govert Vroom 
IESE Business School

ulrich wassmer 
Concordia University

Maurizio Zollo 
Bocconi University 

yetunde Anibaba  
Pan-African University  

iryna barodzich  
University of Navarra  

Rhett brymer  
Texas A&M University  

youngeun chu  
University of Minnesota  

Asma fattoum  
EMLYON Business School 

Konstantinos grigoriou  
Georgia Institute of 
Technology 

olga hawn  
Duke University  

Mary hunter-Morris 
Northwestern University  

Amol Joshi  
University of North Carolina-
Chapel Hill  

Margarete Kalinowski  
Ramon Llull University  

Apalak Khatua  
Indian Institute of 
Management - Calcutta  

bo Kyung Kim  
University of Michigan  

Sungho Kim  
Ohio State University  

Sven Kunisch  
University of St. Gallen  

Sai lan  
University of Illinois-Urbana 
Champaign  

Daniella laureiro-
Martínez  
Bocconi University  

Jacob lyngsie  
Copenhagen Business School 

Anoop Menon  
Harvard University  

Alessandra perri  
LUISS Guido Carli University  

lisette pregelj  
University of Queensland 

Ram Ranganathan  
University of Pennsylvania 

Michael Schmitt  
WHU - Otto Beisheim School 
of Management  

Miranda Stienstra  
Tilburg University  

Ali taleb  
HEC-Montreal 

Man Zhang  
INSEAD 

olga hawn
Duke University

Konstantinos 
grigoriou
Georgia Institute of 
Technology

Jay Anand
Ohio State University

pierre Dussauge
HEC-Paris

woRKShop DiRectoRS

fAculty contRibutoRS

inViteD pARticipAntS
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SMS 2010 Financial Reporting

REvEnUE And EXpEnSES 2010 2009 2008

i Revenue
  1.   earnings from investments 84,311 14,509 96,301

 2.  program income
   Membership Dues 292,509 485,740 487,613
   Donations and Grants 276,759 107,650 46,434
   Conference Registration Fees 923,116 701,606 670,798
   Royalties 381,948 419,035 334,615
   Admin Services (Journals & SRF) 94,262 86,590 52,450
  Total Program Income 1,968,595 1,800,621 1,591,910

 total Revenue 2,052,906 1,815,130 1,688,211

ii expenses
  3.   grants and Awards
   Grants to SRF (SMS Endowment)  500,000
   Grants to SRF 256,710 336,002 193,465
   Awards (SMS, Conf, PhD) 56,969 61,364 44,060
   Total Awards & Grants Programs 313,679 897,366 237,525

  4.   program operation and Admin
   Office Staffing 416,939 442,569 462,253
   Information Systems 57,087 96,403 116,060
   Membership Subscriptions 181,400 96,188 204,000
   Conference Operations 728,403 531,093 358,892
   Meetings & Travel 32,548 54,371 28,048
   Operations (space, print, ship, supplies)    188,101 158,247 113,263
   Other 64,750 68,326 52,188
   Total Operation & Admin 1,669,228 1,447,197 1,334,704

 total expenses 1,982,907 2,334,563 1,572,228

iii change in net Assets 69,999 (529,433) 115,983

ASSETS AT End of YEAR 2010 2009 2008

   Unrestricted 959,545 889,546 2,718,979
   Grant Pledge to SRF (Endowment) 1,300,000 1,300,000
   Deferred Revenue and Liabilities 333,797 87,500 58,552

Total Assets at End of Year 2,593,342 2,277,046 2,777,531
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Treasurer Report

A Report by Steve Floyd, treasurer

The financial statements of the Society are 
developed by the executive director, reviewed by 
the accounting firm, and approved by the board 
of directors. Income and expenses are reported 
on a modified cash basis.

The Society has seen significant growth in 
its membership and activities over the last 
three years, which is reflected in the financial 
reporting as well. Revenues have increased 
by a third as a result of growth in most 
income categories (membership dues, grants, 
conference fees, royalties, and services). And 
2010 was the first year affected by a change 
we made in our accounting policies to defer 
membership revenues to the year for which they 
were paid, which explains the apparent decline 
in this category in 2010. The most significant 
revenue increase is related to conferences. 
In 2010, we had a special conference in 
Finland and the largest-ever annual meeting in 
Rome. The increase in the grants and awards 

funding category is also mostly tied to these 
conferences—reflecting financial and in-kind 
donations from generous sponsors for both 
events. The year 2008 was the first in which the 
Society received substantial royalties from the 
publication of its journals.

The Strategy Research Foundation (SRF) was 
launched in 2009. At that time, the SMS board of 
directors approved a one-time $500,000 grant 
to the SRF, together with an ongoing pledge 
to match contributions to the SRF with funds 
from the SMS. Jointly, these elements will form 
a permanently restricted ‘SMS Endowment’ 
at the Foundation. Additionally, the SMS has 
committed a share of Strategic Management 
Journal royalties to the Foundation. Consistent 
with the mission of the SMS, the purpose of 
these fund transfers is the advancement of the 
strategic management field through the support 
of research. (Please see the report on the SRF in 
this report as well.) 

Program operations and administrative 
expenses are stated in functional categories in 
the financial statements. While this accurately 
reflects our financial condition, it makes it 
difficult to see the economics of particular 
activities. Therefore, as an illustration, we also 
provide a financial report for the 2010 Rome 
conference to give members an idea of the 
economics of this important event.

At the end of the year, the Society held reserves 
of about $2.6 million. Approximately half of 
these are set aside for the pledge to the SRF. 
Reserves are held in cash and conservative 
financial investments. The board of directors is 
currently reviewing its investment policy with 
an eye toward considering a more diverse and 
higher-yielding portfolio.

2010 Rome Conference Finances
For a long time, the Society has wanted to meet in Italy for its annual 
international conference. In 2010, with the significant help from local 
institutions cosponsoring the event, it finally became possible to convene 
in Rome. Critically important was the support from Bocconi University, 
which funded the meeting space. Additionally, Catania University sponsored 
the Tuesday night reception. Together with registration fees from a record 
number of attendees, this brought the event revenues to about $934,000. 
Most conference expense items shown are self-explanatory. While most 
were incurred in 2010, the reporting period here is actually from 2008 to 
2010, reflecting the significant planning and preparation work necessary 
to conduct such an event, including staff time in the executive office. 
Food and beverage constitutes the single largest expense for most of our 
conferences, and Rome was no exception. This reflects the Society’s goal 
of holding a conference that brings attendees together for social functions. 
Opportunities for networking are consistently cited in attendee feedback as 
one of the most important conference elements. Overall, the event created 
a surplus of $66,000, due mostly to the higher than expected number of 
participants—a factor increasing variable, but not fixed, expense items. 

For Period January 2008 – December 2010

Income 
Donations & Grants   113,005
Conference Registration Fees  821,103

total Income 934,108

expenSe  
Conference Awards  12,500
Program Planning & Travel  21,015
Information Systems  20,318
Office & Temp Staff  176,520
Ma iling, Shipping,  Printing Supplies 58,959
Bank & Credit Card Fees  28,304
Food & Beverages 410,243
Meeting Space & Audio Visual  124,034
Other Conference Expenses  15,707

total expense 867,600

Surplus  66,508
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Leadership of the Interest Groups in 2010

S U M M E R  2 0 1 0  |  1 3

SMS NEwS

THE NEw STakEHOlDER STRaTEGy INTEREST GROUP

For more information on the new  
Stakeholder Strategy Interest Group,  
please visit strategicmanagement.net.

Entrepreneurship & Strategy

Strategic Management Society Interest Groups

Competitive Strategy Practice of Strategy

Strategy Process Global Strategy

Corporate Strategy & GovernanceStrategic Human Capital

Stakeholder Strategy

Knowledge & Innovation

Under what conditions might stakeholder-oriented firms •	
outcompete traditional, shareholder-oriented ones?

What are the strategic alternatives to coordinate the •	
expectations and perceptions of a plurality of stakeholders 
to enhance their benefit while simultaneously creating firm 
value? How should top management teams think about 
developing, selecting, and implementing them?

What factors might explain the varying ability of •	
management teams to fruitfully engage their firms’ 
stakeholders to everyone’s advantage and to change 
their firms’ strategies, operations, and cultures to achieve 
economic, social, and environmental sustainability? 

How do individuals and teams learn how to integrate •	
principles of responsibility and of social, environmental, 
and economic sustainability in their firms’ operating and 
strategic processes?

How do individuals and their shared values, emotions, and •	
cognitions influence firms’ stakeholder orientation and 
engagement strategies, sustainability-oriented change 
processes and, ultimately, the firm’s economic, social, and 
environmental performance?

If you are interested in joining this IG, please contact  
the SMS office. 

coMpetitiVe  
StRAtegy

chair: gianmario Verona
Bocconi University

ADDITIONAL OFFICERS: 
Michael leiblein, Ohio State University
govert Vroom, IESE Business School

REPS AT LARGE: 
Karin fladmoe-lindquist, University of Utah
Ravi Madhavan, University of Pittsburgh
christian Stadler, University of Bath
Aya chacar, Florida International University
Donald hatfield, Virginia Tech
thomas Moliterno, University of South Carolina

KnowleDge &  
innoVAtion

chair: Maurizio Zollo
Bocconi University

ADDITIONAL OFFICERS: 
Sharon Matusik, University of Colorado-Boulder
Mary-Anne williams, University of Technology-Sydney

REPS AT LARGE: 
lars bengtsson, Lund University
laura poppo, University of Kansas
georg Von Krogh, ETH Zurich
carmen weigelt, Tulane University
peter lane, University of New Hampshire
teppo felin, Brigham Young University

globAl StRAtegy
chair: bjoern Ambos

WU Vienna

ADDITIONAL OFFICERS: 
Anil gupta, INSEAD
charles Dhanaraj, Indiana University

REPS AT LARGE: 
gabriel benito, BI Norwegian School of Management
Robert Salomon, New York University
Klaus ulhenbruck, University of Montana
torben pedersen, Copenhagen Business School
Ram Mudambi, Temple University
Annique un, University of South Carolina

entRepReneuRShip
& StRAtegy

chair: David Deeds
University of St. Thomas

ADDITIONAL OFFICERS: 
Mb Sarkar, Temple University
christoph Zott, IESE Business School

REPS AT LARGE: 
David hsu, University of Pennsylvania
Sonali Shah, University of Washington
erik Stam, Utrecht University
gary Dushnitsky, London Business School
garry bruton, Texas Christian University
David Sirmon, Texas A&M University

coRpoRAte StRAtegy
chair: Mason carpenter

University of Wisconsin-Madison

ADDITIONAL OFFICERS: 
Robert wiseman, Michigan State University
gerry Sanders, Rice University

REPS AT LARGE: 
brian boyd, Arizona State University
gerry Mcnamara, Michigan State University
Anja tuschke, University of Munich 
todd Zenger, Washington University-St. Louis
yasemin Kor, University of South Carolina
yan Zhang, Rice University

StRAtegy pRoceSS
chair: christoph lechner

University of St. Gallen

ADDITIONAL OFFICERS: 
bill wooldridge, University of Massachusetts-Amherst
cathy Maritan, Syracuse University

REPS AT LARGE: 
tomi laamanen, Helsinki University of Technology
livia Markoczy, University of Texas at Dallas
taco Reus, Erasmus University Rotterdam 
chet Miller, University of Houston
patrick Regner, Stockholm School of Economics
bruce lamont, Florida State University

StRAtegy pRActice
chair: Veronique  

Ambrosini
University of Birmingham

ADDITIONAL OFFICERS: 
Sotirios paroutis, University of Warwick
Robert wright, Hong Kong Polytechnic University

REPS AT LARGE: 
ludovic cailluet, University of Toulouse
Maureen Meadows, Open University
timo Santalainen, Aalto University
hanna lehtimaki, University of Tampere
John pearce, Villanova University
thomas lawton, EM LYON Business School

StRAtegic huMAn
cApitAl

chair: Russ coff
University of Wisconsin

ADDITIONAL OFFICERS: 
Dave lepak, Rutgers University
bill hesterly, University of Utah
pat wright, Cornell University

StAKeholDeR 
StRAtegy

chair: edward freeman
University of Virginia

ADDITIONAL OFFICERS: 
Maurizio Zollo, Bocconi University
Jeffrey harrison, University of Richmond
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2010 Board of Directors

outgoing treasurer

Dan Schendel, Purdue University

After nearly 30 years serving as founding 
president, executive director, and more recently, 
treasure of the Strategic Management Society, 
Dan Schendel ended his formal involvement 
in the governance of the Society when Steven 
Floyd was appointed in Rome as the new  
SMS treasurer. 

outgoing past president

Mike hitt, Texas A&M University

Mike Hitt has made numerous contributions 
to our Society.  He has played a variety of 
different roles and performed exceptionally in 
each one.  He is a past treasurer, board member 
and, most recently, president.  The board will 
surely miss his agreeable style, friendly help and 
extraordinary disposition.

outgoing board Members

Xavier Martin and Margarethe wiersema’s
terms ended with the 2010 calendar year. 
Thanks to Xavier Martin and Margarethe 
Wiersema for their dedication and time spent 
serving their terms!

As of January 1, 2011, Robert Hoskisson assumed 
the role as President Elect. Marjorie Lyles was 
appointed to serve the remainder of his term.

board Meetings

Regular board Meeting
June 3, 2010
Chicago, IL

Annual board Meeting
September 10–11, 2010
Rome, Italy

Joan e Ricart
IESE Business School

President  
2008–2010

Xavier Martin
Tilburg University

Director-at-large
2008–2010

Jay barney
Ohio State University

President Elect  
2008–2010 

Margarethe wiersema
University of California-Irvine

Director-at-large
2008–2010

Steve floyd
University of Virginia

Treasurer

irene Duhaime
Georgia State University

Director-at-large
2009–2012

nikolaus pelka
Strategic Management 
Society

Executive Director

Javier gimeno
INSEAD

Director-at-large
2009–2012

Robert burgelman
Stanford University

Director-at-large
2008–2010

Robert hoskisson
Rice University

Director-at-large
2009–2012

Mike hitt
Texas A&M University

Past President  
2008–2010
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a professional society for the advancement  
of strategic management

The Strategic Management Society (SMS) is unique in bringing together the worlds of reflective practice 

and thoughtful scholarship. The Society consists of more than 2,500 members representing over 65 

different countries. Membership, composed of academics, business practitioners, and consultants, focuses 

its attention on the development and dissemination of insights on the strategic management process, as 

well as fostering contacts and interchange around the world.

The Society is probably best known through the Strategic Management Journal (SMJ) published by John 

Wiley & Sons. This Class A journal has become the leading scholarly publication in the field of Strategic 

Management and is consistently rated one of the top publications in the management area. In 2007 the 

Society launched the Strategic Entrepreneurship Journal (SEJ) and in 2010 the Global Strategy Journal (GSJ). 

The intent is for these new quarterly publications to soon also become Class A journals and to promote the 

development and dissemination of advances in the field by maintaining the highest standards of intellectual 

thought combined with practical relevance, just as their sister publication SMJ has done for many years.




